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Objectives

The objectives of this research are listed as following
· To identify and analyze the major economic determinants and its effect of international tourist arrivals in Thailand, including the past experiences of big shocks, from an international economics’ perspective through economic models and supported empirical data.
· To point out the importance of international tourist arrivals and revenues on Thai economy in general.
· To present and analyze the overview, structure, statistics and trends on Thailand’s inbound international tourism industry over time.

Literature Review

Maeta Chumni (2001) conducted the study on examining some major determinants influencing the demand for Thailand’s international tourist receipts and situation and statistics of Thailand tourism industry with the annually time series data from 1978 to 1999 on five selected countries, Malaysia, Japan, UK, USA and Australia through econometrics models. The results represent that income variable is statistically significant at 95% confidence interval for Malaysia and Japan, and highly elastic in two cases with elasticity of 1.57 and 1.94 respectively, proving that the rise in income would increase tourism demand. The relative price is statistically significant with elasticity of  -0.81 for Australia and -1.02 for Japan, showing that an increase in price would reduce the demand. The exchange rate is significantly only for USA elasticity of 0.79, supporting demand theory that decrease in value of Thai Baht against the US dollars would raise tourism demand.
	Suparporn Sookmark (2011) examined the factors that influence the behavior of international tourists’ demand in Thailand, focusing on tourists from 6 regions, covering 25 countries of origin as the highest tourist arrivals to Thailand during 1991-2007. Important economic factors consist of foreign income, relative price and exchange rate. The analysis based on three methods. The Generalized Method of Moment (GMM) method indicated that the number of previous tourist arrivals to Thailand was the main factor in determining their next visit in short run but in long run, Thailand is considered as a high-end market for international tourism. The Seasonal Autoregressive Integrated Moving Average (SARIMA) method is used to analyze the seasonality factor in short run, which shows that the growth of tourist arrivals from East Asia is expected to be the strongest among the six main regions. The Ordinary Least Square (OLS) method, with dummy factors of news shocks, shows that the effect of new shocks from the Tsunami disaster was sensitive in every market of study.


Jintanee Jintranun (2011) analyzed panel data by using the seasonal unit roots test. Firstly, the CHEGY-IPS panel seasonal unit roots test developed by Otero (2007) was applied. Secondly, a long run relationship model to estimate the number of international tourists to Thailand from 1997 to 2010 using the generalized method of moments (GMM) was adapted. The results reveal panel seasonal unit roots in all model variables: GDP of the tourists’ country of origin, competitive ratio of CPI between Thailand and country of origin, currency exchange rates, and transportation costs. The results from cointegration estimation by the GMM demonstrate that there is a positive relationship between GDP and the number of international tourist arrivals:  a 1% increase of GDP leading to an increase of 1.5% of the number of international tourists. Regarding the exchange rate, a negative relationship is found: a 1% stronger Thai currency will lead to a decrease of 0.55% in the number of international tourists. 

Importance of the study

Thailand is one of the most leading fascinating international tourists’ destinations in Asia which accelerate the number of tourist arrivals and the amount of tourism revenues over time. It is unsurprisingly that tourism is one of the major driver that stimulates Thailand economics growth directly and indirectly, especially through the millions of jobs in service sector and other tourism-related sectors, substantial fraction of foreign exchange earnings, and multiplier effects of money flow in the system.
Regarding to the significance of tourism revenues on Thai economy, it is important to understand and study the major economic factors as the initiated source that determines the flow of international tourist arrivals to Thailand. This study provides the following benefits:

· Enhancing the knowledge and better understanding the major determinants of international foreign arrivals in Thailand, the importance of tourism revenues on driving Thai economy, Thailand tourism trends and situations in a macro analysis.
· Applying as a guideline for policy makers, private sectors and government to boost up the effectiveness and maximize the benefits to the country in the context of tourism development, both in the short run and long run.
· Using as a reference for further or future related researches.

Data Analysis

· The scope of the study only focuses on the international tourists arrivals to Thailand, which is considered as the demand-driven for tourism industry. The domestic tourists are excluded. 

· The annually time series data is aggregated from 1997 to 2011, emphasizing on ASEAN as a case of study.
· Both empirical qualitative and statistical quantitative data collected through the secondary reliable domestic and international sources i.e. Tourism Authority of Thailand, Bank of Thailand, Immigration Division, National Statistical Office, Ministry of tourism and sports, ESCAP, NESDB, UNCTAD, and World Tourism Organization.
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            The keywords of this study need to be clarified as followings:

            Tourist is defined by the United Nations Conference on Trade and Development (UNCTAD) as a temporary visitor, visiting a country which is not his usual place of residence (for reasons not related to any occupation remunerated in that country), staying at least 24 hours, whose purpose of journey could be classified as (1) leisure or (2) business, family, mission or meeting.
 
           Tourism, defined by World Tourism Organization, is the activities of persons travelling to and staying in places outside their usual environment for not more than one consecutive year for leisure, business and other purposes.

           Tourism receipt, defined by World Tourism Organization, is receipts or revenues in forms of direct or indirect currency payments made by tourists from abroad to cover the costs of goods and services excluding expenses of international transportation. 

Methodology

The study is conducted on Ordinary Least Squares (OLS) methods through the Econometric Views program to analyze the determinants of international tourist arrivals to Thailand during the mentioned time periods.
- The dependent variable is the total international tourist receipts in Thailand.
- The independent variables are three main determinants of tourist arrivals from the international economics’ perspective: foreign real income, relative prices between tourist’s country and Thailand, and real exchange rates between tourist’s country and Thailand. The big shocks during the considered time periods are included in dummy variables for calculation.
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