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Does the internet make markets more competitive? Evidence from the life insurance industry
	This term paper tried to find the answer that internet have an influence on the price of life insurance or not. Since the technologies became more relevant to our daily lives and it is more interesting when we tried to figure out how much effect from internet to the business and economy. 
[bookmark: _GoBack]	The data of total number of users of sites is not collected but using data in Forrester’s technographics and Clemmer etal. The researchers decided to focus on homogeneous product, so they chose life insurance. Their approach is to be considering about the reducing search cost and its impact. They combined data from six Buyer Studies covering the period in 1992 to 1998. They used age, nonsmoking, gender, marital status, a special risk class, state and occupation. I suggest to put income to be one of the variables since people’s spending related to their income so we cannot omit this factor.This study adapted the hedonic type regressions to show that rise in internet user dramatically affected the drop in the price of life insurance. The method that the study used is appropriate enough to conduct the results and it was supported by other 6 related studies.
	The results are convincing since the outcome seems to be obvious that internet reduced the search costs so people tend to spend on the least price when they know all information so it will decrease the possibility for the supplier to charge the higher price. The results show that the growth of internet had a relationship with the price by reducing 8 to 15 percent and show that there was a change from the initial introduction of internet search engine which affected to the higher in price dispersion but when it spread largely, the dispersion falls. What we can learn from this result? the market can be possible to achieve the most favorable price by using the internet search site to create more competitive market.
