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	THE COMPANY

Founded in 1972, Euromonitor International is the world's leading provider of global business intelligence and strategic market analysis, with offices in London, Chicago, Singapore, Shanghai, Sydney, Tokyo, Dubai, Cape Town and Vilnius. We have a team of 800 in-country analysts worldwide, giving us a unique capability to deliver high quality and reliable business information.
As a dedicated and independent market research provider, Euromonitor has a well-established track record in publishing market reports, business reference books, online databases and bespoke consulting projects especially in the field of fast moving consumer goods (FMCG). For further details, please access our website at www.euromonitor.com.


Sales & Marketing 
Responsibilities;
To identify new prospects and to create new business within designated sales territory, including:

· To be trained in product knowledge and product’s unique selling points
· Research on targeted companies across various industries to make the most of sales opportunities
· Cold calling and making initial contacts and introductions to Euromonitor, our range of market analysis products and consulting capabilities
· Directory build-up
For this role, the potential candidate will have:
· Excellent communication and presentation skills

· Oral and written fluency in English.  (Ability to speak one other Asian language is a bonus)
· Result oriented
· Strong interest in corporate sales 
*On top of a base salary, candidates will also be entitled for commissions upon successful sales transactions.

Please submit your cover letter and resume, indicating your interest to Ms. Gigi Tan at gigi.tan@euromonitor.com.sg

