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Abstract 

Chinese tourists are coming to Thailand in many different ways, but for the past 

decades, a zero-dollar tour has become more popular and taking a significant portion of 

Thailand's inbound tourism market. As the research from scholars is implemented, the 

Structure-Conduct-Performance Paradigm is conducted to do an in-depth analysis of zero-

dollar tour, with gathering relevant information as well as conducting interviews. We can see 

that zero-dollar tour does not benefit Thailand's economy even though it involves many 

parties, but all of them are Chinese-owned enterprises. If trace the flow of the money, it will 

go right back to Chinese's pocket, not Thai’s. A case study from Turkey will be discussed in 

the paper for recommendation as well as Thailand should also focus on other types of 

inbound Chinese tourists, for example, free independent travellers, which will directly have 

positive impacts on Thai economy or focusing on other potential nations that have high 

purchasing power. 
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Introduction 

Chinese considers Thailand as a country where there are so many differences from 

China yet comfortable to travel to. Chinese is a group of people who enter Thailand the most 

for many years now. The number of Chinese tourist in 2007 was less than a million visitors, 

but in 2017, there were more than 9 million visitors entered Thailand, with a jump by twice 

of visitors from 2012 to 2013, influenced by the movie ‘Lost in Thailand', premiered in 

December 2012. 

 
Reference: Department of Tourism Thailand and National Bureau of Statistics of China 

  As you can see, there is a positive relationship between number of Chinese tourists to 

Thailand and China's disposable income per capita. As China opens its country, people get 

more jobs and get payment check at the increasing rate throughout the years. Urbanization of 

people moving into the city has been a significant factor towards getting more job positions. 

As people getting richer and more productive, travel is one of the sign to show their wealth 

and pleasure from the middle class and higher classes, and even companies are given out tour 

packages to Thailand to their employees as an incentive to do a better job. 

Visitors from China can enter Thailand through many channels. They can get VISA 

from the closest Thai Embassy. Some of the Chinese tourists come to Thailand not to travel 
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only, but a lot of them come to seek an opportunity to do business, for medication, or even 

media tourism that Thailand is keen on. There are many different ways for them to travel 

which are a full-trip tour, free-independent travel, and even paying super cheap promise for 

free food and accommodation so-called "zero-dollar tour". Zero-dollar tour is when the tour 

packages are sold at the little price, and sellers are focusing on quantity sold, but the tourists 

do not know that when they arrive in Thailand at first glance, the treat from (illegal) tour 

guides could hurt their image of the destination. Tourists often come in a large group then 

travel for a couple of days, and they need to purchase products or services from Chinese-

owned shop, if they do not purchase, they could be holding up on the bus or not given hotel 

keys, the worst case is that they will be laid off with a little knowledge of Thailand and 

substantial language barriers to communicate.  

In this paper, I will do an in-depth analysis on what zero-dollar tour is, its structure to 

see whether that it helps Thai economy or not, and how to improve economy by tourism, with 

a hypothesis that ‘It does not help much since it relates to illegal activities and Chinese-

owned supply chain. It hurts the image of Thailand in the eyes of foreigners coming into 

Thailand'.  
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Literature Review 

Nowadays, Thailand has gained more popularity over tourists across the globe, since 

there are interesting sights to visit, great food, and great hospitality. However, one of the 

biggest nations that have come to Thailand is Chinese. China has just recently opened its 

country, as Chinese having money in their pocket and ready to spend, Thailand has become 

one of the first choices for them to travel on their abroad experience. They are mostly taking 

trips to visit places as much as possible in a short 4 to 6-day trip (Chetanont, 2015). The 

number of tourists has increased by 8.8% from 2016 to 2017 at 35.38 million people, which 

accounted for almost half of Thai population (Xinhuanet, 2018). In that number, Chinese 

tourists were accounted for 9.92 million, which had the increased of 13.23%, making more of 

the tour groups from Mainland China to increase as well. By traveling in groups, they 

exposed to the minimal of Thai environment (Cohen, 2014). 

Zero-dollar tour has been dominating tourism industry since the beginning of its 

invention. Many of the Chinese might not understand true meaning and what is hidden under 

low price, which comes the expensive payment during the stay. Zero-dollar tour is a tour 

where agencies sell prepaid, inclusive tours, that are priced cheaper than usual which can be 

below the operational cost, then they are sent to Thailand with a drag from illegal tour guides 

to shops and sights which those tourists need to pay by tactics of illegal tour guides, for 

commission (Wang et al., 2015). However, nowadays, Chinese has been changing the trend 

of traveling to Thailand slowly, by being more free-independent traveller or FIT, which the 

Tourism Authority of Thailand (TAT) was impressed by (Bangkok Post, 2011). As 

mentioned that Chinese zero-dollar tour has been very popular in Thailand, but there are 

other countries getting impacts on this as well. Russia has a very close political relationship 

which attracts more Chinese tourists, but those tourists contribute none or little to the local 

economy as they are eating at Chinese-owned restaurants and buy rooms in bulk at meager 
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prices. Vietnam is another country suffering on this, but the country has banned non-

Vietnamese tour guides from helping ease the problem somehow. 

Of course, once there are many Chinese coming into Thailand, it must have the 

negative side of the event. Many people mentioned terrible points of having many Chinese 

tourists into the country as they present their not-the-best behavior abroad. The Chinese 

government tried to eliminate or ease down the problem by writing a guide of traveling 

abroad. However, the situation got worse when it spreads into social networks and press, 

conflicting with the way of life of Thai and some customary norms. For example, not 

flushing toilet, not getting in lines, or even talks loudly in public (Yongcharoenchai, 2013). 

According to Xu and McGehee (2016), lousy manner situation is mainly performed by the 

older generation. Cultural sensitivity is being perceived and concerned by the younger 

generation more. In the end, Thailand still needs to tolerate with Chinese bad manners in the 

country to compensate the loss of revenue in the weak capital exports. 

Sparks and Wen Pen (2008) states about understanding attitudes, constraints, and use 

of information sources of Chinese tourists paper that the primary source of information 

comes from lifestyle media or television programs to see the image of the destination, then 

the list go down to word-to-mouth from friends and family and internet, respectively. From 

the survey conducted over 500 observations to see the behavior of the Chinese, the result 

suggested that more than half of the respondents took a trip outside China less than once a 

year and more people are willing to purchase packaged tour than another type of traveling. 

According to Xu and McGehee (2016), they mentioned zero-fare tour, which 

purposed tour guides problems under zero-dollar tour, and Minus-fare tour. Tour guides face 

risks of pressuring tourists into facing driver problems, optional tour, and shopping issues. It 

induces the lack of trust between the employer and guides as tourists pay a minimum fee to 

cover the cost of the tour (Xu & McGehee, 2016). Zero-dollar tour first appeared in Thailand 
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around 1996 bounded by the Chinese, according to Baidu Encyclopedia (2013). Money that 

tourist paid is transferred to outbound tour operators (OTOs) in China, not the inbound tour 

operators(ITOs) in the destination which in this case is Thailand. ITOs rely on income from 

commissions and kickback from an extra or even unexpected expenditure from tourists. 

To be able to understand the effect of tourism in Thailand, we need to focus on the 

expenditure of international tourists contributed. Thailand has been ranked in one of the top 

destinations by people around the world. According to Pongsirirushakun and Naewmalee 

(2013), international tourists in Thailand spend relatively low to other Asian destinations but 

tends to stay longer. The investigation in this topic is divided into two parts where one is due 

to a macroeconomic factor, and the other is tourist profiles. It was founded one of the 

significant effects on the macroeconomic factor. Income and price are significant as well.  
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Methodology 

This paper will be mainly focused on Thailand inbound tourism market, and zero-

dollar tour from China to Thailand as tourists from China to Thailand can be traveled through 

many different channels. The analysis will be proposed using the Structure-Conduct-

Performance Paradigm to describe an in-depth detail of zero-dollar tour as we need to know 

what it is and how it does business in Thailand. Later in the paper, I will analyze the spending 

of Chinese tourists while traveling in Thailand, in a unit of a person and also the total receipts 

from Chinese from Department of Tourism Thailand and National Bureau of Statistics of 

China, then compare with different nationalities traveling in Thailand as well. Data could 

explain some parts of contribution to Thai economy, whether to keep focusing on Chinese 

tourist or to change the potential nation.   

As having zero-dollar tour in Thailand, I would like to see who gain and who lose 

from zero-dollar tour, concerning quantitative and qualitative, and does it help Thai economy 

or not. Information and data will be gathered by researching from educationists, government 

agencies (For example, Thailand Tourism Authority and Royal Thai Embassy), news, and 

travel agencies, as well as gathering information by interviewing people who involve in 

tourism, and entrepreneurs.  
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Results 

Zero-dollar tour versus Free Independent Travel 

To deeply understand the nature of Chinese outbound tourism market, the research 

from Chinese International Travel Monitor 2017 by Hotels.com says that Chinese tourist 

personas can be proportioned into five broad groups, referencing to ‘Chinese Tourist 

Personas’ in Appendices. 

Chinese outbound tourism market trend has changed throughout the years depending 

on the age of the traveller. There is an increasing trend from teenagers to travel by FIT or 

Free Independent Travel using technology to plan their itineraries. Parties related to FIT 

could be an online travel agent, social media, and companies or business in Thailand that they 

can contact directly. 

As you can see that it has so much different parties relating to FIT versus zero-dollar 

tour. Zero-dollar tour relates with many more people involved and entirely in a different 

structure as it will be mentioned in the next section. 

 

The Structure-Conduct-Performance (SCP) Paradigm 

In the analysis of zero-dollar tour by using Structure-Conduct-Performance Paradigm, 

structure of outbound traveling market for Chinese is categorized as ‘Differentiated 

Oligopoly'. It is categorized to zero-dollar tour, what we are focusing on, full-trip tour, and 

free-independent travel where it is mentioned in the previous section. Each category gives a 

different way of traveling into the country.  
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The structure of zero-dollar tour will affiliate with the Chinese tourists itself, Chinese 

tour company that will advertise to attract the tourists then sell a whole group of them to tour 

company in Thailand, which mostly is Chinese owned. Those companies in Thailand will 

hire a tour guide that can speak Chinese, which could be an illegal tour guide. Once tourists 

arrive in Thailand, tour guides will take them to places including Chinese-owned shops. 

Those shops could be jewelry shops, leather shops, or even shows that are rated. Tourists will 

be charged at the over-priced or the extreme price in order for a tour company in Thailand to 

make money to pay for their travel, accommodation, and costs related, and to make a profit. 

Besides, tour guides will receive commissions from those shops and operator of optional tour. 

Since 2015, 15 companies had been shut down and revoked their licenses. Those 

companies were using ‘nominee' to set up a company in Thailand. The method to do this is to 

use fake ID card of Thai with a picture of Chinese entrepreneur on it. In 2015, the data 

showed that 70% of Chinese traveling to Thailand in group tours and that 80 % out of 70% 

coming in group tours were zero-dollar tours. There are barriers to entry since they need to 

use nominee to collaborate with Thai laws, inducing less competitiveness. It is hard to enter 

zero-dollar tour market because there are laws and regulations to collaborate with Chinese 

tour company in China as well. Language barriers are significant as well since English is not 
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the language that Chinese uses widely, so Chinese language is an essential key to stay in 

business. The focus from uncertified tour groups is to capture the quantity of Chinese 

traveling into Thailand via zero-dollar tour as they try to achieve economies of scale. For 

example, tourists in a group are often fly via charter flights. Once the Chinese outbound tour 

company receive flight schedule, the more people to fill up seats, the better they save the cost 

of that particular flight. 

Zero-dollar tour gives an entirely different style of traveling relatively to full-trip tour, 

where it has a well-developed program, taking tourists to quality places and giving the most 

satisfaction to tourists. The program will include great hotels, great food, excellent services 

and none of forcing to shop, whereas zero-dollar tour is the opposite. Full-trip tour will focus 

on the quality of traveling rather than the quantity of traveling.  

If to see barriers of the full-trip tour, it is quite high since they must have licenses, 

similar to zero-dollar tour, and the number of players is quite a lot. It is even more 

competitive. This is one of the reasons why there is an invention of zero-dollar tour to 

compete on attracting Chinese tourists, and even you have to suffer some loss or buy the 

headcounts of Chinese tourists from outbound tour operators from China. 

Looking at conduct, in the price competition, using Entry-Limit Pricing should be the 

best choice because, for entrants to entry, they need resources from both Thailand and China. 

Zero-dollar tour is generally sold at the meager price and categorized in a price-driven 

market, where price equals only the price of a flight. Bangkok Post had an interviewed with 

Chart Chantanaprayura, president of Professional Tourist Guide Association of Thailand, and 

stated that an online package of 3-4 days is priced at 699-800 Yuan (3,500-4,000 Baht) a 

person who is only a half of minimum rate that China National Tourism Administration or 

CNTA sets. (Bangkok Post, 2017). It is apparent that it does not cover other cost components, 
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leaving the choice of charging more from optional tours and if tourists do not follow what 

tour guides, they could be punished in one way or another. 

For the non-price competition, distribution channel, as language barriers are high for 

Chinese, they often book packages through travel agents directly or use Chinese platform to 

book. For example, AliTrip and C-Trip. Also, WeChat, possibly one of the most influential 

communication tools in China with around 650 million active users, can be used in many 

different ways. Using WeChat official company account for a direct way to reach the 

customer and spread out promotions about the tour packages. Tour companies often make 

deals with low-cost airlines and airlines to do charter service directly between different 

airports in China and Thailand. Zero-dollar tour receives commission from 3 channels, 

through shops, through optional tours, and through shows. An in-depth details on each 

channel in provided in ‘Zero-dollar tour usually receives money from 3 channels’ in 

Appendices. 

For performance, zero-dollar tour company often receives much profit due to 

commissions, tax evasion, money laundering and volume sales. It attracts more of illegal 

operations from new companies establishing into zero dollar tour business. The tour does not 

have much of the quality compare with traveling to Thailand in a full-trip tour or by free 

independent travel. Tourists coming into the country with zero-dollar tour often forced to 

purchase products and optional tour at the higher price than it should be so consumer surplus 

has been decreased. Adaptation of zero-dollar tour will not be significant because there is no 

incentive to do so. It is a repeating action of advertising trips, take tourists to fly to a 

destination, forcing tourists to purchase at the high pricing, then send them back to China. 
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Further focus for Thailand’s inbound tourism market 

From the table of ‘Tourism Receipts of Thailand’ in Appendices, referencing from 

Ministry of Tourism and Sports, I have chosen China and other potential nations that come to 

Thailand with a daily spending per capita higher than Chinese daily spending per capita from 

the year of 2013 to 2016. 2013 is the year that Chinese came to Thailand with twice the 

number of tourists arrival than the year before. They spent 5,097.20 baht a day on average 

within 8.04 days stay. However, eight other nations spend more than Chinese spending. Still, 

Chinese ranked number 1 on total tourism receipts of 188,912.67 million Baht, deriving from 

China has more people travel to Thailand. This is a repeat action from the year 2013 to 2016. 

Unsurprisingly, Thailand received tourism receipts from the Chinese with an increasing 

growth rate. The growth from 2013 to 2016 was about 142% in Chinese tourism receipts 

along with 91% of the number of Chinese arrivals. We can see that to focus on Chinese 

tourism is a good thing because they bring money into Thailand, but the question here is that 

is it worth focusing on Chinese arrivals this much or not.   

‘Quality Leisure Destination through Thainess' is a campaign promoting to Arabian 

Travel Market, where UAE, Saudi Arabia, and Kuwait are the countries that are coming into 

Thailand a lot. They mostly spend money on traveling in a luxury tour, and health care as 

Thailand is known as a medical tourism hub. Medical tourism is bringing much money into 

Thailand since it contributes the most value-added comparing to other types of tourism. From 

the data, those nations tend to increase their spending from year to year. So, they should be 

considered as the very high trends of potential. 

Another fascinating country is Australia, even though they tend to spend less than 

China in 2016, but the total receipts are still relatively high. We can see the potential of 

promoting Thailand to become a dream destination to the Australian since it is a big country 
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with a population of 24.13 million people and it is not too far from Thailand with an entirely 

different culture. Majority of Australian gets four weeks of vacation a year, so they often 

travel on vacation with more days. This country has a vast potential to help Thai economy 

with convenience and cheap flights to travel from Australia to Thailand. 

Another three countries that I would say they are potential outbound tourism markets 

are the United Kingdom, USA, and Russia. Those three countries might not have higher daily 

spending per capita than China, but they have a longer length of stay in days as they live 

further across the world. The UK has an increasing trend of total tourism receipts. It is shown 

that if we promote them to come to Thailand more, it will benefit Thai economy much. USA 

tourism receipts in Thailand has been stable from 2013 to 2015, but in 2016, it jumped from 

55,577 million baht to 67,124.98 million baht, which we should take a loot further in the 

future. 

Russia is a very interesting country with a population of 144.3 million people. In 2013 

and 2014, they spent a huge amount of money in Thailand, 122,501.98 million baht and 

112,699.95 million baht, respectively. It is almost a half of Chinese spending in Thailand, but 

the number of tourists arrivals are a quarter of Chinese arrivals only. In 2015 and 2016, the 

spending from Russian tourists dropped dramatically along with a reduction of the number of 

tourists as well. Even though it is due to domestic problems of bankruptcy and loss of income 

for Russians, but it is essential to create strong confidence and promote Russian tourists to 

come back to Thailand. 

 

Evidence from empirical research 

I have conducted 4-question interviews from 5 shops around the Grand Palace and 

surrounding area to see an effect of Chinese tourists in the overall and zero-dollar tour, as 

well as the impact of Chinese tourist to Thai economy in their perspective. The shops range 
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from food cart to restaurant and souvenir shop. It is interesting that 2 of them has a little 

knowledge about Chinese tourist and give almost to none of the opinions to the interview 

conducted, possibly they are workers from the neighboring country, meaning they have 

almost none of any interesting answers. However, other three shops gave matching ideas with 

myself on the hypothesis earlier. 

On the first question, "Do you have any Chinese customers?", All 3 shops have 

Chinese customers coming into their shops. The second question is "Do you know zero-dollar 

tour?" which 2 out of 3 shops said yes and explained the correct definition of them. On the 

third question, "Do you get any benefit from Chinese tourists in a group of zero-dollar tour? 

Also, how?". The coffee shop answered yes, and it follows the goal of the shop as they 

cannot categorize which type of Chinese tourists are. The fruit cart answered not much 

because tourists coming with zero-dollar tour have their shops which are Chinese-owned and 

they do generally not purchase from her fruit cart much. The restaurant answered none 

because the same reason as the fruit cart but the owner added zero-dollar tour group does not 

enter her shop at all except the tourists coming as Free Independent Traveller. However, 

before, about 7-8 years ago, there was zero-dollar tour group coming into her restaurant 

which brought by a tour guide. 

So the last question is "By having more Chinese tourists traveling to Thailand, what is 

the impact on Thai economy?". The coffee shop answered that when tourists are coming into 

Thailand, it undoubtedly create a positive effect more than an adverse effect. The fruit cart 

answered none because they have their supply chain, so they only benefit themselves. The 

restaurant said it seems to be a positive for the airport and the state, but the SMEs are none, 

and they only go to their shops in the chain, and most of the tourists are from rural area, as 

before coming to Thailand, it seems like they were programmed by tour guides saying that 

when you are in Thailand, you should eat only this and that. So, it naturally scoped out things 
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that tour does not want to interact with as tour guide take a quick walk not giving much time 

for tourists to purchase products. 

 

Turkish Governmental support on an inbound tourism industry 

 
Reference: Ministry of Culture and Tourism, The Republic of Turkey 

 
Just before entering 2016, the thriving tourism brought in revenue equal to 3.7% and directly 

generated 600,000 jobs and another million jobs in the related sector. Turkish inbound tourism 

industry has suffered in 2016 due to an increase in terrorist attacks and political conflict with Russia. 

The number of inbound tourists arrival, from the graph above, has dropped by 29.01% from 

35,592,160 to 25,265,406 in just one year. The Turkish government responded by implementing a 

policy to subsidize flights traveling to Istanbul Atatürk Airport and other main airports in the country 

by $6,000 fuel subsidies per flight to a group of travel agencies operating at 10 or more airports. 

Cruise ships with a capacity of at least 100 people are also being subsidized for $30 a person. From 

the graph, in just one year after policy implementation, the number of tourists has gone up to 

32,079,527 people, which can be seen as quite successful and to continue using this policy in 2018 as 

well but the subsidizing money is subject to be changed according to the period of travel and cities. 

Tourism receipt has gone up by more than 25% in 2017 but still lower than 2015. The policy has 

gained tourists not just in Istanbul, but also in other cities, such as Antalya, Bosphorus, and port cities. 
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Conclusion 

From the research for this paper aiming to see whether it helps Thai economy or not, 

it is hard to say there is undeniable evidence saying that it helps nor does not help the 

economy, it can be seen as controversial. Admittedly, there will be a small benefit on Thai 

micro-economic such as vendor market and small shops around tourist attraction or along the 

street, but in the tiny group. They have a positive impact on revenue of tourist attractions. For 

example, to enter the Grand Palace, a foreign tourist need to pay 500 Baht a person, so it 

generates a revenue stream to that particular place. 

However, zero-dollar tour undoubtedly creates a bad reputation for Thailand in the 

long run. That kind of tourists does not get much of utility while they are here in the country 

since they are forced to buy products and services, if not they will be punished. Also, those 

shops that zero-dollar tour often go to, it is a Chinese-owned shop where the money or 

income will flow back to their motherland, without paying taxes to compensate the loss of 

reputation and resources of Thailand, as well as hotels and restaurants. In the long run, 

Thailand tourism industry will be perceived as aiming to be more of ‘cheap destination’ 

rather than being ‘quality destination'. It spread widely by word-to-mouth to not just to 

people in China, but people across the World as well. If to see whether there is zero-dollar 

tour from another country or not, the answer is ‘Yes', but the difference is those in another 

country are set up by its government, not the ones set up by ‘nominee' in Thailand. So, it 

generates more of the positive impact and can keep track of them quickly. 

The free independent traveller is mostly the younger generations who use technology 

as a tool of their traveling, and they will surely help Thai economy from the small shops to 

the large ones. Full-trip tour has been contributing to Thai economy, as the ones coming with 

zero-dollar tour does not contribute. 
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By holding the assumption of ‘It does not help much because it relates to illegal 

activities and Chinese-owned supply chain. It hurts the image of Thailand in the eyes of 

foreigners coming into Thailand', as it has been proved from the study that it is true. Money 

that flows within the zero-dollar tour can be traced back to China, and not much has been 

contributed to Thai economy. 

Many other countries have potential to make Thailand as their dream destination, such 

as the United Kingdom, USA, and Russia. These countries have many tourists coming into 

Thailand already, but there could be more in the future given that they have high spending 

per capita during their stay in Thailand. 

For recommendation under the case of Turkey, we can see that it improves the 

economy and promote inbound tourism industry, which Thai could take as a lesson to help 

our economy. Thailand may able to promote culture and uniqueness of the smaller cities 

similarly to be successful as what Turkey did. Another recommendation would be if Thailand 

were to have zero-dollar tour, it should be set up by Thai government so it can be checked 

and qualified. It is essential to crack down Chinese zero-dollar tour strictly. 
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Appendices 

Chinese Tourist Personas 

1.) 30% by Detailed Explorers - this group mostly consists of mixed generation and uses 

money up to 26% of yearly income on traveling. They mostly are less price-elastic. 

2.) 30% by Cautious Connectors - rural-middle-class-born in the 1960s and 1970s with 

the intention of traveling to build a relationship with their family. This group of 

people tends to be more price-elastic. 

3.) 17% by Basic Pleasure Seekers - This group of people are mostly born in the post-

1990s with an eager to spend less but seek into a different culture with a new style of 

travel. 

4.) 14% by Experience Seekers - A higher income class living in the city spending about 

29% of income in traveling to seek for experience in life. This group of people loves 

having a suggestion from friends and family. 

5.) 9% by Indulgers - They are mostly middle age from tier 1 or 2 cities, who loves to 

stay in 5 stars hotel. 
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Zero-dollar tour usually receives money from 3 Channels 

1.) Through shops - Tour guides usually have tactics to gain confidence on the first day 

when tourists arrive by taking them to famous places. For example, the Grand Palace 

and Floating Market. Along the ride, they often indirectly advertise products. There 

was one research mentioning "If tourists feel that a jewelry shop in Bangkok is too 

expensive and not buying them, tour guides will tell a story that jewelry shop in 

Pattaya has much better quality, better shop, and cheaper". This persuades tourists to 

be more interested in buying products even though, in some cases, it is more 

expensive and worse quality. Tour guides will get a commission of 20%-25% of sales 

from that specific group of tourists and 40%-50% of sales to Thai tour company.  

2.) Through optional tours - This is a way of forcing tourists, when sales at the shop do 

not reach the target to cover the cost of food and accommodation along the trip, to 

buy an optional tour to go somewhere else at a costly price. For example, one-day trip 

to Kanchanaburi at 1,5000 Baht a person or to Samed Island at 2,000 Baht a person. If 

no ones buy, the bus will not go back to the hotel with the engine off until tourists 

purchase an optional tour. 

3.) Through shows - Even Thailand has excellent cultural shows, these kinds of tours 

often take tourists to see shows that they could not see in China because it is illegal 

such as ‘Ladyboy show'. They have tactics of saying it is 500, without currency noted, 

once they arrive, they say it is 500 Yuan or $US500. Thai tour company and show 

operator receives a massive amount of money and profit from this kind of action. 
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Tourism Receipts of Thailand: China and other potential countries 
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Questionnaire to 5 shops 

Shop 1 

แบบสอบถามรา้นคา้และผูป้ระกอบการในย่านวัดพระแกว้และสถานทีDใกลเ้คียง	

เพืDอศกึษาลักษณะของนักท่องเทีDยวชาวจีน	โดยจัดขึNนเพืDอการศกึษาเพืDอทําวจัิยในวชิา	EE489	

ของนักศกึษาคณะเศรษฐศาสตร์	ภาคภาษาอังกฤษ	มหาวทิยาลัยธรรมศาสตร์เท่านัNน	

1.)ท่านมีลูกคา้ชาวจีนหรือไม่	

=	ไม่	

	

	

2.)ท่านรูจั้กทัวร์ศูนย์เหรียญหรือไม่	

=	ไม่	

	

	

3.)ท่านไดผ้ลประโยชน์จากนักท่องเทีDยวชาวจีน(นักท่องเทีDยวแบบธรรมดาและแบบทัวร์ศูนย์เหรียญ)	

อย่างไรบา้ง	

=	ได	้

	

	

4.)ท่านคดิว่าการทีDมีนักท่องเทีDยวชาวจีนเขา้มาในประเทศไทยมากขึNนจะทําใหเ้ศรษฐกจิไทยไปในทศิท

างใด(มีผลดีหรือผลเสยี)	

=	ดี	
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Shop 2 

แบบสอบถามรา้นคา้และผูป้ระกอบการในย่านวัดพระแกว้และสถานทีDใกลเ้คียง	

เพืDอศกึษาลักษณะของนักท่องเทีDยวชาวจีน	โดยจัดขึNนเพืDอการศกึษาเพืDอทําวจัิยในวชิา	EE489	

ของนักศกึษาคณะเศรษฐศาสตร์	ภาคภาษาอังกฤษ	มหาวทิยาลัยธรรมศาสตร์เท่านัNน	

1.)ท่านมีลูกคา้ชาวจีนหรือไม่	

=	มี	

	

	

2.)ท่านรูจั้กทัวร์ศูนย์เหรียญหรือไม่	

=	ไม่	

	

	

3.)ท่านไดผ้ลประโยชน์จากนักท่องเทีDยวชาวจีน(นักท่องเทีDยวแบบธรรมดาและแบบทัวร์ศูนย์เหรียญ)	

อย่างไรบา้ง	

=	ยอดขายเพิDมขึNน	

	

	

4.)ท่านคดิว่าการทีDมีนักท่องเทีDยวชาวจีนเขา้มาในประเทศไทยมากขึNนจะทําใหเ้ศรษฐกจิไทยไปในทศิท

างใด(มีผลดีหรือผลเสยี)	

=	ในทางทีDดีเพราะทําใหเ้ศรษฐกจิดีขึNน	 	
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Shop 3 

แบบสอบถามรา้นคา้และผูป้ระกอบการในย่านวัดพระแกว้และสถานทีDใกลเ้คียง	

เพืDอศกึษาลักษณะของนักท่องเทีDยวชาวจีน	โดยจัดขึNนเพืDอการศกึษาเพืDอทําวจัิยในวชิา	EE489	

ของนักศกึษาคณะเศรษฐศาสตร์	ภาคภาษาอังกฤษ	มหาวทิยาลัยธรรมศาสตร์เท่านัNน	

1.)ท่านมีลูกคา้ชาวจีนหรือไม่	

=	มี	

	

	

2.)ท่านรูจั้กทัวร์ศูนย์เหรียญหรือไม่	

=	ไม่รูจั้ก	

	

	

3.)ท่านไดผ้ลประโยชน์จากนักท่องเทีDยวชาวจีน(นักท่องเทีDยวแบบธรรมดาและแบบทัวร์ศูนย์เหรียญ)	

อย่างไรบา้ง	

=	ก็กลุ่มลูกคา้ทัDวไป	เป็นไปตามกลุ่มเป้าหมายของรา้นทีDเนน้ขายชาวต่างชาต	ิ

	

	

4.)ท่านคดิว่าการทีDมีนักท่องเทีDยวชาวจีนเขา้มาในประเทศไทยมากขึNนจะทําใหเ้ศรษฐกจิไทยไปในทศิท

างใด(มีผลดีหรือผลเสยี)	

=	ทีDเห็นก็เขา้มาท่องเทีDยว	ย่อมเกดิการกระจายรายได	้ผมมองว่ามีผลดีมากกว่าผลเสยี	 	
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Shop 4 

แบบสอบถามรา้นคา้และผูป้ระกอบการในย่านวัดพระแกว้และสถานทีDใกลเ้คียง	

เพืDอศกึษาลักษณะของนักท่องเทีDยวชาวจีน	โดยจัดขึNนเพืDอการศกึษาเพืDอทําวจัิยในวชิา	EE489	

ของนักศกึษาคณะเศรษฐศาสตร์	ภาคภาษาอังกฤษ	มหาวทิยาลัยธรรมศาสตร์เท่านัNน	

1.)ท่านมีลูกคา้ชาวจีนหรือไม่	

=	มี	

	

	

2.)ท่านรูจั้กทัวร์ศูนย์เหรียญหรือไม่	

=	รูจั้กดีเลย	เพราะว่าคา้ขายเป็นรถเข็น	เลยพบเห็นคนจีนบ่อย	รวมถงึรูเ้รืDองทัวร์ศูนย์เหรียญดีดว้ย	

มันคือทัวร์ทีDมีแต่นายทุนคนจีนทํากันเอง	

	

	

3.)ท่านไดผ้ลประโยชน์จากนักท่องเทีDยวชาวจีน(นักท่องเทีDยวแบบธรรมดาและแบบทัวร์ศูนย์เหรียญ)	

อย่างไรบา้ง	

=	ไม่ไดเ้ลย	เพราะว่าเคา้ก็กนิแต่อาหารของเคา้	เคา้ไม่ไดซ้ืNอของของเราหรอก	นอ้ยคนมาก 	ๆ

ทีDจะแวะมาซืNอ	

	

	

4.)ท่านคดิว่าการทีDมีนักท่องเทีDยวชาวจีนเขา้มาในประเทศไทยมากขึNนจะทําใหเ้ศรษฐกจิไทยไปในทศิท

างใด(มีผลดีหรือผลเสยี)	

=	ก็ตามทีDเห็น	ไม่ไดช่้วยอะไรขนาดนัNน	คนทีDไดก็้ไดเ้พิDมขึNน	เคา้ไม่ไดมี้ความเกีDยวกับเรา	

คนทีDไดมี้แต่รัฐบาลกับพวกสนามบนิ	รา้นคา้ระดับเล็กถงึกลางไม่ไดกั้น	 	
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Shop 5 

แบบสอบถามรา้นคา้และผูป้ระกอบการในยา่นวดัพระแกว้และสถานทีDใกลเ้คยีง	

เพืDอศกึษาลกัษณะของนักทอ่งเทีDยวชาวจนี	โดยจัดขึNนเพืDอการศกึษาเพืDอทําวจัิยในวชิา	EE489	

ของนักศกึษาคณะเศรษฐศาสตร	์ภาคภาษาองักฤษ	มหาวทิยาลยัธรรมศาสตรเ์ทา่นัNน	

1.)ทา่นมลีกูคา้ชาวจนีหรอืไม	่

= ม ีสว่นใหญจ่ะเป็นนักทอ่งเทีDยวอสิระหรอืเดนิทางดว้ยตนเอง	

คนจนีทีDเขา้มาทีDรา้นสว่นใหญม่าจากชนบท	เป็นกลุม่ลกูคา้ทีDมาเป็นคูห่รอืมากบัครอบครัว	

เมืDอกอ่นเคยมทีวัรม์าลง	แตก่ไ็มเ่กนิ	20	คน	

	

2.)ทา่นรูจั้กทวัรศ์นูยเ์หรยีญหรอืไม	่

=	รู	้กก็ลุม่คนทีDมา	แลว้กม็เีสน้ทางการเดนิของเคา้	เป็นไปตามทวัร	์

มืNอกลางวนักนิทีDรา้นอาหารจนี	แลว้ลงเรอื	

	

3.)ทา่นไดผ้ลประโยชนจ์ากนักทอ่งเทีDยวชาวจนี(นักทอ่งเทีDยวแบบธรรมดาและแบบทวัรศ์นูยเ์หรี

ยญ)	อยา่งไรบา้ง	

=	ทีDรา้นไมไ่ดป้ระโยชนอ์ะไร	อาจจะเป็นเพราะวา่เป็นรา้นทีDอยูล่กึกไ็ด	้สมยักอ่น	7	-	8	

ปีทีDแลว้มไีกดช์อบพามา	แตต่อนนีNไมม่แีลว้	

	

4.)ทา่นคดิวา่การทีDมนัีกทอ่งเทีDยวชาวจนีเขา้มาในประเทศไทยมากขึNนจะทําใหเ้ศรษฐกจิไทยไป

ในทศิทางใด(มผีลดหีรอืผลเสยี)	

=	เหมอืนภาพรวมจะด	ีเชน่	สนามบนิ	แต	่SME	ไมค่อ่ยได	้มเีห็นแตท่ีDขายผลไมห้าบเรไ่ด	้

เพราะคนจนีเหมอืนถกูโปรแกรมมาวา่	มาทีDนีDตอ้งซืNออะไร	กนิอะไร	

การคา้ขายใหค้นจนีตอ้งเขา้ไปหานักทอ่งเทีDยวแบบเร็วๆ	เพราะไกดเ์ดนินําเร็วมาก	

ในอนาคตกเ็ฉยๆ	แตต่อ้งรบีกําจัดทวัรศ์นูยเ์หรยีญ	แตร่ะวงัแบบเคส	OA	Travel	ทีDเขาฟ้องกลบั 


