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	The presenter started with giving the definition of the creative economy. She said that creative industries are industries that require skill, creativity, with potential for wealth and job creation through their intellectual property including research and development.
	Next, she gave us reasons why Thailand needs to have creative industries. The emerging international trends and new economy are 2 main reasons given. Reasons given are:
Emerging international trends 
· Globalization – industries worldwide are becoming more Globalized  increase in transaction across borders.
· Liberalization – more liberalized  less trade barriers.
· Regional integration – more free trade area within the regions.
· WTO & inter trade – Rules and regulations bound the world together.
· Change in technologies – new innovations, the world we live keep changing.

New Economy
· Information economy- needs more information for both producers and consumers.
· Digital economy- be able to make products with more precision in small scales
· Knowledge economy- need for R&D
· Network economy- uses more internets to build networks.

Then, she talked about what Thai governments have done in the past. In the draft of the 11th National Development Plan, the Thai government has promoted the concept of the “Creative Economy” as critical to Thailand’s development. There are nine government programs for developing creative industries that are included in the second stimulus package (Thai Kem Kang: Strong Thai), which are Wooden furniture and fixture, Printing and publishing, Drug & medicine, Jewelry, Research, Motion picture production, Movie theater, Radio and TV, and Information technology. These plans are to establish Thailand as the creative industrial hub of ASEAN and to increase the share of GDP contributed by creativity from 12% to 20% by the end of 2012.
She also presented about how the creative industries contribute to Thai’s economy. She divided the contributions into 3 groups; primary, secondary, and tertiary impact. 
For primary impact, creative industries contributed THB 1,067,987 million in sales and more than 0.3 trillion in value added. They create more than 800,000 employment. The exports of the creative industries are exceeding 7 percent of total export. For secondary impact, she presented about the multiplier effect from expenditures in the creative industries by giving the example of effect from one additional baht expenditure in the movie theatre industry. For the tertiary impact, she talked a bit about the direct, but non-quantifiable contributions. For example, she presented that overall manufacturing receives 1.01% of inputs from creative industries, and service sector has a creativity utilization rate of 6.31.
After all, she concluded that having creative industries is great for Thai economy because of their contribution to GDP and export, the creations of jobs, and stimulation of growth in other parts of the economy.

[bookmark: _GoBack]The commentator agreed with the conclusion of presenter that the creative industry is one of the factors for Thai industrial development success. They contributed to nearly 10 percent of Thai GDP and has significant share of Thai export earnings and the share is growing consistently overtime (about 5 percent per year from 2000-2005), which is quite significant.
	In addition to that, he added the 2 perspective of international comparisons. 
1. The rise of creative economies is the key element of development from developing counties toward developed countries. The level of economic contribution such as the share of GDP and the share of employment to total employment by creative industries in developed countries is higher than those of developing countries.
2. In 2008, Thai export of creative goods ranked 17th in the world, which is just behind OECD countries, India and China. Therefore, Thai creative industries should have the potential to become an important growth engine for Thai export.

 


