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Also called engagement marketing, 

experiential marketing is a marketing 

strategy that immerses customers 

within a product or deeply engages 

them. In short, experiential marketing 

enables consumers to not just buy 

products or services from a brand, but to 
actually experience the brand.







Chapter 1

Introduction to the 

World of Retailing



Retailing Today and the Future



What is Retailing?

 Retailing: is the set of business activities that add 
value to products and services sold to consumers 
for their personal or family use. 

 Often people think retailing as the sale of 
products in stores, but retailing also involves the 
sales of services such as overnight lodging in a 
motel, a doctor's exam, a haircut, or a home-
delivered pizza

 Not all retailing is done in stores. For example, 
ordering T-shirt on mobile App, or buying 
cosmetics from Avon lady.



Type of Retailer



What re Brick-and-Mortar Store ? 

 Brick-and-Mortar Store — Brick-and-mortar 

refers to a traditional business that has 

a physical store or stores where customers 

browse and make ...









Online-to-offline (O2O) commerce is a 

business model that draws potential 

customers from online channels to make 
purchases in physical stores.









Top of Mind

Fast Food

Shampoo

Deodorant

Soft Drink

Cars

Clothing

Shoes

On-line

Books



Retailer's Role in a Supply Chain



Retailer's Add 

Value

1. Provide assortment of 

products and services

2. Breaking Bulk

3. Holding Inventory

4. Providing Services



Cost of Channel Members



Global Retailing?



Global Retailing?



Global Retailing?
Thailand Retailing Scene



Global Retailing?
Thailand Retailing Scene



Global Retailing?





The future of Retailing?



Feeling so happy 

that this New 

Year I will be 

reuniting with my 

relatives….



Class Exercise:

Retail  Entrepreneurial Opportunities



Entrepreneurial opportunities
Jeff Bezos – Amazon.com



Entrepreneurial opportunities
Ingvar Kampred - IKEA



Entrepreneurial opportunities
Howard Schulz - Starbucks



Entrepreneurial opportunities
Group Assignment:

 What do they have in common?

 What differences do they have?

 What vision did each one have?

 What makes their retail businesses so successful?

 Please create one page ppt. slide to be due next 
Tuesday January 25th. Please design the one page 
by using graphs, charts, visuals to make one page 
interesting ka.



What we will cover-

The Retail Management Decision Process



Management Decision Process

Section I

Section II

Section III

Section IV



Culture and Technology

Section III and Section IV




