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What accounts for the difference in price of bubble teas in Bangkok?
	In this paper, researcher tried to find answer on pricing practice of bubble tea market in Bangkok and analyze the reason behind the strategy. Therefore, author take price differentiation into account.
	To see the linkage the linkage between the degree of competition, strategy, and market power of each firm, SCP framework is a tool for demonstrate and analyze the market. Using this framework to understand the relationship between market structure, market conduct and market performance. Moreover, there have the 230 survey self-administered questionnaires that relate to bubble tea related to bubble tea purchasing, demographic, and socio-economic status such as free time activity and lifestyle on how frequency are they going to department store. Author collect data by observing popular 22 brands of bubble tea and brand website. In order observing 22 brands of bubble tea, researcher is looking at the number of branches, type of tea, variety of menus and sizes which are useful to analyze the pricing practice. In survey analysis, author classify customers into three groups base on frequency of going to department store.
	Author categorizes product into three types. The result indicates that product differentiation has effect on prices differently according to type of bubble tea market. First, General tea market use franchise strategy to expand the number of branches to compete in the market. Due to many buyers and seller in market, there is high competition in the general tea market. Second, in order to gain market power, Tea with special topping market tries to differentiate product. In this bubble tea type, the market is lower level of competition since many buyers and less sellers. Lastly, premium tea market use quality strategy to gain market power. As a result, market is less competitive. With lowest number of branches, high market power firms in this type of market are able to charge the highest price.
	The questions are interesting as in daily life, a lot of bubble tea shop are popping up in Bangkok. The benefits getting from the result of this paper know the different price strategy according to different type of bubble tea to make buying decision. Consumers know the reason behind why different types of bubble tea charge price differently.
	Economic theory was used in this research paper Salop’s circular model to analyze bubble tea market and support the relationship between customer’s preferences and product differentiation. Using this economic theory to support the result that consumer will choose the product closed to their preference.
	In my point of view, the method adopted to answer research question is appropriate. The process to find answer is clearly understand and reliable. Even though there are some limitation in research paper that author does not include many small brands, researcher done great job to find the result. The results are convincing since author construct the survey to find customer’s characteristic to support analysis. The interpretations are clearly understanding and reliable. By viewing the diagram that clearly depict the result efficiently.
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