
Flavors of Thai IMC
Alisara (Rungnontarat) Charinsarn



Special IMC Menu

• Appetizer

o Thailand at a glance

• Main course

o Knowing Thai people

• Dessert

o Case

• Tea

o Q&A



THE APPETIZER



Where is Thailand



Bangkok is not Thailand

• Size: 510,890 sq km

• Population: 68.3 Million

• Religion: 95% Buddhist

• Language: Thai

Source: https://www.cia.gov/library/publications/the-world-factbook/geos/th.html; Retrieve on 2 Sep 2011

https://www.cia.gov/library/publications/the-world-factbook/geos/th.html


dtac & Urban audience



dtac & Urban audience



dtac & Upcountry audience



THE MAIN COURSE
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We Love the Fun Stuff!



Thailand 

Productivity 
Institute

We like to Laugh!

4. TVC_Panitharn_A.wmv


We like to Play Game.

Game



We read about Star Gossip!



Favorite Content in Newspaper!

Lotto

Horoscope

Celebrity Gossip



We Want to Watch Novel, Not Ad!

Ms. Teen

5. Ms.Teen VTS_01_1ฟ้า รุจ.VOB
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Developed Country = High Quality!



We name it -- your National Food!



As if we are Fluent!



As if we are Fluent!
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Aspire “Pinkish White” skin



Cute Press

Aspire “Pinkish White” skin

6. MM White & Firm_30 sec.mpg
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Eat Krispy Kreme Free for One Year!

Queing for 2 days and 2 nights!



iPhone 50% Off from dtac!



Queue for UNIQLO

6 hour queue on opening day

•Online
oNews

oBlogger

•Special Price

•Star
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Free TV still Dominates 

Free TV and local cable TV are popular and cheap entertainment.

Source: IPG Mediabrands Limited, 2010



Flexible (mobile) lifestyle driven by technology

Media Consumption

Source: IPG Mediabrands Limited, 2010



DESSERT



Fanta Case
(September - October 2009)



Background

Fanta as an occasional drink…

merely an alternative to cola



A day in life

Lower income teen in Bkk



"Fanta Free Ride Fun Bus”

• Activate brand via “Fun Currency”

• Build loyalty



"Fanta Free Ride Fun Bus”

Tie in with TV Game Show
to promote Fanta Bus

http://www.ryt9.com/si/prg/602169


Result

• +11% sales from the same period last year

• +15% Fanta is a “Fun Brand” message among the target



Thai Life Insurance Co Case
(January – June 2009)



Background

• Stagnant sales due to economic downturn in prior years.

• High penetration among AB consumers.

Source: O&M submission document



A day in life

CD nationwide 



“Value Oneself by Caring for Others” 

Thai Life
Insurance

• Extend to CD consumers

Cinema

7. Thai Life Insurance (Mae Toi) - Most touching Ad ever -Eng Subtitle.flv
8. Silence of love (Official English Subtitle) - YouTube.flv


“Value Oneself by Caring for Others” 



Result

• AME award 2010

• 70% Ad awareness among target (18-50 ABCD)

• 50% Ad recall among target (18-50 ABCD)

• +56% new policies increase in 2009

• +34% first-timer premiums

Source: O&M submission document, warc.com



DESSERT



Q & A


