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BRAND PURPOSE

TRESemme gives you the
power to achieve YOUI 0est,

at your fingertips




BRAND ROLE TO THE CATEGORY

To lead the SAlonization
tfrend at mass, capturing

significant brand share of this
fast growing global segment




TRESemmé




Leveraging our 65 years of professional heritage from the US
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TRESemmé

US No.1 Hair Care & Styling

‘ Leading brand in UK, AUS, GAN

. Olver 30 markets around the
: obe and continue to expana



Taking Inspiration from Salon Trends
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TRESemmé Thailand Product Line Up TRESemmé
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STYLING
COLLECTION
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TRESemmeé Thailand Product Line Up
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TARGET AUDIENCE

TRESemmé




MEET THE DISCERNING STYLE SEEKER TRESemmé

IS IS NOT

Dynamic. Self-assured. Discerning.| Frivolous. Flippant. Aloof.

Balanced. Affentive to details. Insecure. Narcissistic. Careless.

Independent. Approachable. Cold. Crowd Follower.
Precious.

To the outside world she’s polished, but a look below the
surface reveals that she’'s more than meets the eye...

How she porirays herself... Below the surface...

What people see is someone bright and What they may not see is the hard work

accomplished, always sure of themselves, that sometimes goes on beneath the

and always on form. surface, to maintain that image. Af
fimes | can feel uncertain, even

overwhelmed, and | putin a lot of effort
to overcome that feeling.

Throughout my life | work to balance At a deeperlevel | sometimes worry that |
everything: my professional responsibilities, will fall short of my expectations and the
my personal life , and also my own goals I have sef myself in life.

happiness and wellbeing.




HER STYLE & PERSONALITY TRESemmé

Dynamic

She wants to appear precise and polished, without looking like

she’s trying too hard. To her beauty is part necessity and part play. She
Has an appreciation of the finer things in life and a fimeless sense of
ED

She is up-to-date, but does not consider herself to be a fashion victim.

Her aspirational style role models are able to effortlessly mix on-trend
styles tastefully.

@

‘When | was younger, it was
more important to be trendy.
Now, | incorporate trends, but |
like to mix classic piecesin with
them so | look sophisticated and

kmodern. ! /

~

el _ _ “Other women are too simple,
WY ' too plain. We like to fix ourselves
. Approachable _ up and always look good”

Well Rounded
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BRAND BCI
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TRESemmé was created in US salons in 1948 by Edna Emme -
a leading stylist and opinion-former in the hair and beauty world.

It has been used by top professional stylists around the world ever since.
It was the first brand to bring salon-grade products and innovation to
women for use at hame. Today it is the leading styling brand in world and
Sponsor of New York Fashion Week.

Brand PerJoM/itg
VALUES:
Appearance matters Within her reach
Seing styiich is wor th the effart,

TJONE:

DsScerning. Authenric

Professional & authoritative.,
On-trend.

PERSONALITY:

Contained,. but upbeat ene
Masters the pressure

Leans in and Takes Charge.
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TRESemmé

USED BY PROFESSIONALS




BRAND COMMUNICATION IDEAS

TRESemmé

The POWER of Salon-Grade at your Fingertips




3 KEY ELEMENTS TO BRING TRESemmeé BCI TO LIFE

ENGAGE ATTRACT

LA - g | \ =
- 8 )1 v 3 ’\\\ \
Female relevant context Premium and professional | £ =
Platform range claim and benefit environments with high-stakes . ]

Emotional benefit Featuring and related to platform
- backstage, hair-spa, top-end salons

Hero product in her use
Hero benefit, RTB and claim
Education on best performance

CONVINCE
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BRAND CHALLENGE TRESemme

TRESemmeé,

MESSAGE: Helps f styling d in 5 washes like having a
freatment in the salon.

RTB: With the new lige]an
styling from years.



Our hair go through a lot stress styles,
CO N C E PT chemicals, perms etc___from time to
time we want to repair it, but damaged
hair can’t be restored by normal
treatments, they need salon
professional grade treatments.

Today TRESemme brings the B
professional grade treatment at e S A4 e
yourfingertips with Platinum Strength A
that helps restore your damaged hair - ‘
for up to 2-year of styling. m’ P —
J J l‘ RN wow

No matter how much damage you've

done to your hair in the past, Platinum
Strength will make your hair looks

healthier and more beautiful within 5
washes.

With Renewing Complex Technology.
TRESemme Platinum Strength could
help restore your damaged hair 10 ook
healthy and shiny, just like you have a
hair treatment from salon.




TRESemme
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NOW YOUR CHALLENGE!!!

CREATE AN ENGAGING &
TALKABLE CAMPAIGN

WHAT IS NEEDED

CORE IDEA + 360°
COMMUNICATIONS PLAN



TRESemmeé

| SALON GORGEQUS HAIR, EVERYDAY.

THANK YOU




Please follow us TRESemmé

You ©
TRESemmethailand Wk TRESemmethailand

TRESemmethailand



