


BRAND PURPOSE

TRESemmé gives you the 

power to achieve your best, 

at your fingertips



BRAND ROLE TO THE CATEGORY

To lead the salonization
trend at mass, capturing

significant brand share of this 

fast growing global segment 



Brand Architecture 

BRAND ARCHITECTURE



Leveraging our 65 years of professional heritage from the US 

2002



US No.1 Hair Care & Styling

Leading brand in UK,  AUS, CAN

Over 30 markets around the 

globe and continue to expand



Taking Inspiration from Salon Trends
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TRESemmé Thailand Product Line Up

Split Recovery Keratin Smooth Platinum Strength
For damage hair with split ends For  dry and frizzy hair For damaged to breakage hair



9

TRESemmé Thailand Product Line Up



TARGET AUDIENCE



MEET THE DISCERNING STYLE SEEKER

How she portrays herself… Below the surface…

What  people see is someone bright and 
accomplished, always sure of themselves, 
and always on form.

What they may not see is the hard work 
that sometimes goes on beneath the 
surface, to maintain that image.   At 
times I can feel uncertain, even 
overwhelmed, and I put in a lot of effort 
to overcome that feeling.  

Throughout my life I work to balance 
everything: my professional responsibilities, 
my personal life , and also my own 
happiness and wellbeing.

At a deeper level I sometimes worry that I 
will fall short of my expectations and the 
goals I have set myself in life.

IS

Dynamic. Self-assured. Discerning. 
Balanced.  Attentive to details. 
Independent.  Approachable. 

IS NOT

Frivolous.  Flippant.  Aloof.  
Insecure.  Narcissistic. Careless.  
Cold.  Crowd Follower.  
Precious.

To the outside world she’s polished, but a look below the 

surface reveals that she’s more than meets the eye...



HER STYLE & PERSONALITY

She wants to appear  precise and polished, without looking like

she’s trying too hard.  To her beauty is part necessity and part play.  She

Has an appreciation of the finer things in life and a timeless sense of

style.

She is up-to-date, but does not consider herself  to be a fashion victim.

Her  aspirational style role models are able to effortlessly mix on-trend

styles tastefully.

“Other women are too simple, 

too plain.  We like to fix ourselves 

up and always look good”

“When I was younger, it was 

more important to be trendy. 

Now, I incorporate trends, but I 

like to mix classic pieces in with 

them so I look sophisticated and 

modern.”

Approachable

Fashionable

Well Rounded

Dynamic

Discerning



BRAND BCI





BRAND COMMUNICATION IDEAS

The POWER of Salon-Grade at your Fingertips



3 KEY ELEMENTS TO BRING TRESemmé BCI TO LIFE

ATTRACTENGAGE

CONVINCE

The power of

at your fingertips

Premium and professional  

environments with high-stakes

Featuring and related to platform 

- backstage, hair-spa, top-end salons

Female relevant context

Platform range claim and benefit

Emotional benefit

Hero product in her use  

Hero benefit, RTB and claim 

Education on best performance

Salon grade 



CHALLENGE 



BRAND CHALLENGE

MESSAGE: Helps repairs 2 years of styling damage in 5 washes like having a 

treatment in the salon.

RTB: With the new “Renewing Complex” it helps to strengthen hair that has been tortured from 

styling from years. 



CONCEPT



NOW YOUR CHALLENGE!!!

CREATE AN ENGAGING & 

TALKABLE CAMPAIGN

CORE IDEA + 360º 
COMMUNICATIONS PLAN 

WHAT IS NEEDED 



T H A N K  Y O U



TRESemmethailand TRESemmethailand TRESemmethailand

Please follow us 


