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The Effect of Information on Product Quality: Evidence from Restaurant Hygiene Grade Cards
	The central question is “does an increase in the provision of information to consumers about the quality of firms’ products cause firms to improve the quality of their products?”. Moreover, in this study, they have examined if the effects of the grade cards differ according to whether disclosure is mandatory or voluntary. However, economists claimed that disclosure of restaurant hygiene grade card mitigates the information asymmetry which allowing consumers to know more the hygiene quality. This led to higher price due to higher demand of good hygiene restaurants. Therefore, the grade cards causing an increase in average hygiene quality.
	This paper was using the empirical studies during 1996 to 1998 in Los Angeles County, they have observed the outcome of restaurants’ health inspection, through sales tax data and the number of people in California who admitted into the hospitals due to food-related and nonfood-related digestive disorder. 
	In conclusion, some restaurants might find profit from showing their grade cards on the window, while some restaurants are not. Perhaps it is unprofitable for the restaurants to increase the provision of hygiene quality information to consumers. Nevertheless, it is necessary for every restaurant to display the hygiene standard format. Since there is an evidence shows that the displaying standard format has changed the equilibrium from zero disclosure and low hygiene quality to full disclosure and high hygiene quality. 

[bookmark: _GoBack]Hubs and High Fares: Dominance and Market Power in the U.S Airline Industry
	This article illustrates factors which determined market power in the airline industry. The sources of market power can be seen from a large share of the traffic on a route, city-pair route and dominant reputation. However, the marketing strategies also important here, frequent flyer programs, travel agent commission override bonuses and the biases due to computer reservation systems, these had advantages for airport dominance. Furthermore, the expansion of service facilities of the airline at airport considered as the factor to determine the market power as well. 
The empirical studies indicated that there was a positive correlation between route concentration and high prices. In addition, they have used two approaches, which were cross-section estimation of an airlines’ markup over cost and cross-section estimation of the ratio of two observed airlines’ prices on a route as a function of the ratios of the airlines’ costs, service qualities and shares of traffic on the route, to analyzing the effects of route and airport dominance on the price that an airline changes. Also, estimating a pricing equation and estimating a relative-price equation were used to assist the two approaches above respectively. 

