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	The author aimed to examine the pricing strategy and relationship between the ticket price and concession price such as popcorns and sodas. Obviously, popcorns which sold outside are cheaper than in the cinema so is it caused by the monopoly condition? The author stated that the movie theater created bundle for trying to sell at a high price which matches the customer’s willingness to pay because the entertainment industry will be based on the economic condition and preference since it is not necessary goods for people. It is true that they have a monopoly power and they must raise the price in order to cover all cost occurred in appropriate amount.
	In this research, the author conducted 502 samples for survey and applied the game theory to clarify the pricing strategy in subgame perfect nash equilibrium. According to the game theory, the movie theater played as a first-mover, followed by the moviegoer in the sequential game. As a result, it showed that the different preference on popcorns led to the increase on the ticket price since it could take more advantages and satisfy most of moviegoers. Moreover, the author included the depth interview in this project by interviewing the marketing director of SF cinema. The secondary data sources are involved as well in order to achieve the most accurate results.
	From my point of view, the overall papers can be read easily due to the interesting topics and the writing styles. The outcomes are supported by various types of evidences making this thesis to be more reliable. However, when they describe about the game theory, they should clarify more about the basic of theory since I have confusion for some contents and need to study further in order to understand this project.
