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[bookmark: _GoBack]	THE EFFECT OF INFORMATION ON PRODUCT QUALITY: EVIDENCE FROM   RESTAURANT HYGIENE GRADE CARDS (Ginger Zhe Jin and Phillip Leslie)                            	The aim of this paper is to investigate the effect of an increase in product quality information to consumers on firms’ choices of product quality. The behavior of firms may affect by information to consumers. Authors use context of policy change to evaluate the effect of increased product information on firm’s product quality choices. There is new regulation requires to reveal the result of inspection to consumers. First, authors show that hygiene grade cards cause DHS inspection to increase by about 5 percent. Second, consumer demand to become sensitive to change in restaurants’ hygiene quality because restaurant revenue is sensitive to change in hygiene scores. Lastly, they show that grade cards cause number of foodborne illness hospitalizations to decrease by around 20 percent. Moreover, they show that improvement in health outcomes is not fully explained by consumers substituting from poor hygiene restaurants to good hygiene restaurants. The results imply that the grade cards cause restaurants to improve hygiene quality. Authors also discuss about the impacts of information disclosure. Disclosure of restaurant hygiene grades can mitigate the problem of information asymmetry which is firms know more about their level of hygiene quality than customers. This problem may prevent good hygiene quality restaurants from profit. Demand at good hygiene restaurant may increase that may cause prices rise at good hygiene restaurants. Furthermore, grade cards may impact on degree of product differentiation.  



