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Paper summary
The effect of information on product quality: Evidence from Restaurant Hygiene Grade Cards

The paper by Ginger zhe Jin and Phillip Leslie conducted study to mainly answering the effect of an increase in the provision of information to customer about the quality and hygiene of restaurant. They analyzed panel data set for restaurants in Los Angeles by including before and after a sudden change in policy that restaurants are required to displayed hygiene grade cards.
The authors estimate the effect of hygiene grade cards on hygiene score by using regression equation to estimate the hygiene inspection score. The result shows an increased provision of information about hygiene quality increased average hygiene score of restaurants. They also found that the effect on hygiene from the grade cards are realized rapidly. Moreover, The author estimate the effect of hygiene grade cards on revenue of restaurant, this imply that the demand of customer is responsive to restaurant hygiene grade cards, one reason is because the higher score obtained as a result of restaurant improvement of hygiene quality in response to the new incentives. Lastly, the authors show that grade cards cause a decrease in the incidence of food borne illness hospitalization which is not fully explained by consumer sorting.
	The disclosure of grade cards was initially voluntary for some restaurants and mandatory for others. According to the analysis, there are statistically significant different between the two groups, the restaurants did not disclose the result of their hygiene inspection prior to the grade cards because it is unprofitable for them to increase provision to the customers. The authors also suggest that simply providing just a standard format for disclosure would be sufficient to improve hygiene quality of restaurants with potentially full disclosure.











Paper summary
Hubs and High fares: Dominance and Market Power in the U.S. Airline industry	
The paper by Severin Borenstein conducted study to mainly evaluating the effect of airport and route dominance. First of all, the author discuss other factors that advantage the incumbent in entering airline industry, which are marketing devices know as frequent-flyer programs(FFPs) and Travel agent commission override program(TACOs). Moreover, by concerning with entry barrier at airport facility, there would be a competition of metropolitan airports affect the restricted discount fares, and price of flight to different airport must be assumed in different market.
To estimate the effect of route and airport dominance, the sample are observations in the nine largest domestic airlines in the U.S. for service on 5,428 routes. By using regression function, the result shows that share of traffic endpoint airports and share of traffic on the route have significant effect on the price that the airline changes.
Since there are correlation between airport dominance and high fares, the author suggests that welfare analysis of increased airport concentration must be included the benefits that arise from hub operations such as greater flight frequency, easier connections and more direct flight. And also the estimated impact of these quality factors on price should not be represented as pleasant prices.
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