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Agenda

e Review and admin

* Creative

* Intro

* Process
Workshop
Production process
Consideration
Evaluation
Final thought
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Review
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Review

* Message

* Intro
Role in IMC
Concept in message design
Message design techniques
Receiver
Sender
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Admin
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Creative: Intro
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‘“* Creative

* From Message to Creative; Meaning
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Creative: Attraction & Format
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“* Attraction
Includes...

* Fear

* Humor

* Nostalgia

e Sexual attraction
* Popularity

* Scarcity



‘“* Presentation format

Includes...

* Slide-of-life

e Testimonial

* Comparison

* Demonstration

* Fantasy

* Tactical execution
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Creative: Process
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% Young’s Creative

Digestion

Incubation

Illumination

g

Verification

Process

Get raw material and data, and immerse

yourself in the problem

Take the information, work it over, wrestle
with it in your mind

Turn the information over to the
subconscious to do the work

“Eureka! | have it!” phenomenon

Study the idea, evaluate it, reshape it for
practical usefulness

James Webb Young, First Chairman of The Advertising Council; VP Creative of J] Walter Thompson
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Creative: Workshop
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Creative: Production Process
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Creative Consideration
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% Creative Consideration

e Verbal

* Non-verbal
* Format e.g. flagniifim



% Creative Consideration: Digital

* Fluid

* Fit with device (Mobile, PC, tablet)
* Portrait as default in mobile

* Fit with system (10S, android)

* Beauty vs Speed

* Connected (with other media)
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Creative Evaluation
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“*  Creative Evaluation

*Tau -la - 49 (pg.167)

»  Tmu: Resonate with Consumers
> ‘la: Reflect Positioning
> da: Relay (Convey the key message)
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Creative: Final Thought
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