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Marketing/Branding Strategies in CLMV
	Brand is a name, term, sign, symbol, or design, or a combination of them, intended to identify the goods and services to differentiate from those of competition. Our country is actually a brand since the country can attract the tourist to spend money and time. Brand is considered a baby because it has life we have to nurture it until it matures, branding is very tough to do. Everything can be a brand, even though fertilizer. While product is anything that can be sold in the market. Brand needs to be memorable when you thinking of fast food we think of McDonald or think of soft drink then Coke will come up in our mind. So these brands are successful in creating brand. If brand can’t make customers remember which it means they lose. Brand activation is the way brand make consumer interact and experiencing with the product. Brand activation connect with the customers and build relationship to customers. Four Steps of Brand Building consists of Segmenting & Targeting, Brand Positioning, Communications via
Brand Elements and Customer Loyalty.
Logistics and Supply Chain Development in CLMV
	Cross border is trading at the boarder which the trade is less formal than international trade but there are some limitations. People use cross border because it is easy to trade, they have same culture, seller use their own experience and don’t have to pay fee and owned by the local people. Push pull theory can be applied in cross boarder trade for example comparing labor movement from the past, now people can travel from Laos to work in Thailand which is pull strategy. Special economic zone in Thailand are Maesai, Chiang Saen and Chiang khong. While boarder city on north-south economic corridor consists of through Myanmar in Maesai, Laos PDR and Maritime commerce.
	In my opinion, from the world most valuable brand video it was surprising that some brands has increase value and some have decrease value but the brand that always stay at number one is Apple. Because it always develop and create new products. In the field of marketing, there is an interesting campaign from Coke “share a Coke campaign”. The campaign is having people name on the coke logo. When buy Coke you will consider who you want to share Coke with? Moreover, Coke do second step of introducing Coke go through voting name. From Share Coke with friends campaign, sales transaction increases by 3%. With this campaign Coke became one of the pop culture. Coke are not selling soft drink, they rather sell happiness and make people feel happy. This Coke campaign it was clearly seen that Coke was successful. From the Unilever video, it shows variety of Unilever sub-brand and how large they are, their goal and what they do for the society, their campaign to support the nature. Each brand has different line product. McDonald has very interesting line of product such as big meal for ordinary hungry man and happy meal for kids which consists of toy, small size and cheaper price. In India McDonald is very successful. Due to the vegetarian for Indian (they don’t eat meat) McDonald respect local cultures and change their food to local taste so they can increase sales. From cross border lecture, the interesting country which relies a lot of cross border is China. China has one belt one road policy to reduce cost of transportation, export more product and link neighbor country. Also, Chinese people get subsidize from government to invest in other countries from push and pull strategy. Then China move the farm to Thailand, they are less care about the regulation also green industry so we get chemical and pollution. By communicating with China, we have Mae khong river that connect us even we don’t have connected boarder. Most of Chinese people use their own logistic because they don’t want money to leak. Controlling business by their own, they can use Chinese culture that they are familiar with
Development Economics
	Evolution of global and per capita GDP in the last 2,000 years has developed since the GDP per capita is continuously increasing. In late 19th century the number of population increases sharply because we have better education and better human development. During 1960s – 1990s, Thailand, South Korea, Hong Kong, Singapore, Taiwan, Malaysia, Indonesia had maintained very high growth rates (about 8-12%) and at that time we called those countries “The Asian miracle”. The reason of high growth rate are high interest rate which will attract new investors causing rapid industrialization. The industrial policy which it support the exporting product so the firm can yield higher revenue and high export which it drives rapid economic. Economic development is the development of the country in terms of economic wealth. The measurement of economic development are GDP growth, income per capita, human development index (HDI) and inclusive development index. For the development thinking path, the first wave of development is structuralism, create modern industries similar to high income countries and the second wave of development is neoliberalism, create well functioning market institution similar to high income industry and support free trade. From two wave of development, some countries improve themselves to be high income country and some of them have been trapped at low to middle income status. From the data of nature of modern economics, Europe growth rose while Asia and Africa growth increased by a little amount. Moreover, to be successful we should focus on the sector that gain latent comparative advantage. The benefit of FDI in terms of industrialization is that we can gain knowledge or new technology from the develop country after we learn then we can create or improve our production by our own which will leads to better economy and higher GDP. Total Factor Productivity (TFP) is the level determined by how efficient and intense of inputs are utilized in the production. 
[bookmark: _GoBack]	From 1950 to 2008, Thailand has been trapped at a middle-income status. We don’t have enough economic growth and we can’t compete with other countries in the exporting sector. Nowadays our country has not developed to high-income status yet because of many reasons such as degrees of education quality and salaries. Moreover, there is a lacking of skilled worker to work in the fields that’s related to the country’s development such as education sector, government sector, economic sector because the smart people in Thailand tend to work abroad which the brain drain situation occurs. For the government sector, they failed to use industrial policies by giving subsidies and give priority to unsuccessful firms. In my opinion, we have to solve this problem as fast as we can because our citizen still has thought that Thailand is better than other neighbouring countries but in reality we have to keep an eye om Cambodia, Laos, Myanmar, Vietnam. They have lower labor wage than Thailand, their resources are abundant and some developing countries such as Myanmar or Laos receive GSP from Europe or America. These factors will make foreign investors shift the production from Thailand and in the end we will lose benefits. To solve this problem we need to come up with competitive advantage and exploiting opportunities in our core market, even though our wage rate is high but we can improve our quality of the products or have the better technology for an investor. At this point some investors will choose us if they want better quality. If we are still at a disadvantage then we can capture the advantages and disadvantages of other countries and adapt to Thailand. Also focusing on the nature of modern economics by increase human resource productivity, government should spend money on infrastructure such as road or transportation to reduce the cost of production for firms. Once we have the priority, we must maintain it to have the sustainable growth in the long run by having these characters such as always improve ourselves in terms of technology, policy or economy and plan for route of the growth.     
