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Statement of Problem
· Thailand has been the biggest world producer and exporter of rubber in the world since year 1991. Thailand exports rubber as 5.8 percentage of total export value in 2011. Therefore, rubber is one of economically significant products.
· Currently, Thailand’s rubber export has been in a good shape although there was declining in 2011. Almost 90 percentage of Thailand’s rubber export is in primary processed rubbers which is one-third of the primary processed rubbers exported to China. According to statistic data, China is the first importer of Thai natural rubber which is around 39 percentage of total Thai’s natural rubber export in 2011. Moreover China has had higher rubber-consuming rate since it took part in WTO in 2002. China also can grow rubber trees but there are limitation such as temperature and arable area. However, recently China stops to expand rubber plantation because rubber trees consume water in huge proportion causing underground water decreases. Therefore, China will support Laos and Myanmar to grow rubber threes and China will buy all production. 

Research Objectives:
· Explore dependence of Thailand’s rubber export on China, and how China depends on importing from Thailand as well as the factors that create rubber demanded of China. 
· Evaluate the ability of competitors such as Cambodia and Myanmar to estimate rubber production.
· Evaluate possibility of China that will become a threat for Thailand’s rubber export.



Importance of the study:
· Prospect of Thai’s natural rubber industry might help Thai rubber exporters prepare themselves from any possible change.
· Awareness of possible result from China’s policy on outsourcing of rubber plantation could be a guideline of tentative policy to Thai government. 
· Dissemination of knowledge and understand to interested people or private sector which involve in natural rubber industry directly and indirectly.

Literature Review
· David Ricardo(1817) proposed the idea of comparative advantage meaning that a countries should produce and export the product which it has most comparative advantage and should import one that it has least comparative advantage.
· Somjit Sikrinmas(2010) studied that there are a least three fundamental  factors causing increasing in rubber price.
· Firstly, world economy has impact on automobile industry in China that affect its demand for rubber.
· Secondly, natural phenomenon as result of Global Warming such as rainfall, impacts on rubber production
· Thirdly, China imports a lot of rubber in the period before Chinese New Year, which Chinese people is on long holiday. 
· Chula Unisearch, Chulalongorn University(2551) studied on corridor of rubber production in Thailand by using Revealed Competitive Advantage(RCA) and market share in order to see competitiveness of Thai rubber with other main competitors. The research found that Thailand has had relatively competitive in exporting rubber(RCA>1) and has been increasing trend since 2002. China has higher market share consecutively since participating in WTO and RCA has been increasing, meaning that China has higher relatively comparative in exporting rubber.
· Royal Thai Embassy at Guangzhou(2010),
· Imported rubber of China is  used in processing as 50 percentage and 30 percentage of the remaining is stocked to export to other countries
· ASEAN countries are the main rubber suppliers to China, which more than 50 percentage of imported amount come from Thailand. 
· Most orders of China’s imported rubber come from private sector and foreign-invested enterprises ,which is around 80 percentage of total China’s imported rubber while the import order from state enterprise was shrink by 18.4% in the first quarter of 2010. 

Research Design:
Methodology:
1. Analyzing that whether China’s rubber market is significant important to Thai rubber export by using t-test. Moreover the research will follow the structure below:
a. Finding the relationship of Thailand’s total export volume and GDP to see how export is important to Thai economy. 
b. Finding the significant of rubber export to Thai economy by comparing rubber export to GDP.
2. Comparative Analysis : 
a. To find the competiveness to export rubber, the researcher choose domestic price of rubber in each country because price of rubber reflect the cost of rubber; if cost of rubber is high then price of rubber should be high as well. Therefore, this study will compare the domestic price of rubber in Laos and in Myanmar to domestic price of rubber in Thailand.
3. Finding out the tentative effect on Thai rubber export by :
a. Analyzing trend of China’s rubber consumption by considering trend automobile industry which is the most sectors consuming the rubber in order to forecast the tentative growth in demand for rubber in China comparing to total tentative supply to China  plus domestic production by using historical data and estimation.
(i) Estimating the possible production from Laos and Myanmar by looking at numbers of arable area and  historical rubber productivity. 







Data Analysis:

1. The research will use both primary data by interviewing and secondary data to support and to be source for analysis.
2. Most parts of the research are descriptive and some statistical test.
3. The data mainly will be found from these following sources:
3.1. Bank of Thailand
3.2. Ministry of Commerce
3.3. Ministry of Agricultural and Cooperatives
3.4. The Thai Rubber Association
3.5. Ministry of Commerce (People’s Republic of China) 
3.6. E-ASEAN (http://www.aseansec.org/7659.htm)






















Appendix
Table 1: Thailand’s Rubber Export
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SOURCE : INFORMATION AND COMMUNICATION TECHNOLOGY CENTER WITH COOPERATION OF THE CUSTOMS DEPARTMENT 
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