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10 Benefits of Managing Ethics

Benefits:

1. Ethicalcompanies comply with all legal requirements and are less likely to be
fined or sued.

2. Consumers are more likely to support a business with a reputation as an ethical
organization.

3. Companieswith ethical valuesimprove their communities.

4. Ethicalrules save organizationsfrom accidentlyviolatingthe rights of employees
or consumers.

2 Employees’ personal moral standardswill improve at an ethical business.

6. A fair working environment facilitatesteamwork and productivity.

o Many successful financial business practices are reinforced by ethical business
practices.

8. Establishedethical guidelines will lead a company in times of change and stress.

9. Ethicalcompaniesretain employees and save money in turnover.

10. There is personal satisfactionin doingthe right thing.
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7 Principles of Admirable
Business Ethics

. Be Trustful

. Keep An Open Mind

. Meet Obligations

. Have Clear Documents

. Become Community Involved
. Maintain Accounting Control

. Be Respectful




UNILEVER
SUSTAINABLE
LIVING PLAN

€53.3
BILLION STV SV

SALES IN 2015

UNILEVER
HAS A SIMPLE
BUT CLEAR PURPOSE -

TO MAKE
SUSTAINABLE
LIVING
COMMONPLACE

Dow Jones
Sustainability Indices
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THE BEST WAY TO
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PURPOSE AT THE HEART OF OUR BRANDS

@ Grew even faster than they did in 2014
IS INSPIRING OUR CONSUMERS

2 ® Delivered nearly half our growth
AND GROWING OUR SALES.
SUSTAINABLE ® Grew 30% faster than the rest of the business
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