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Why do manufacturers issue coupons? An empirical analysis of breakfast cereals
	The authors studied the relationship between the coupon of manufactures and the shelf prices on selected product by adapting the economic theory. This thesis focused on ready to eat breakfast cereal which has a couponed option. They investigated the exact reason behind the launch of coupon by manufacturer. 
	They collected the three-dimensional dataset of shelf prices and coupons in every quarter from 65 cities. Firstly, they went through the effect of coupon on shelf prices and they found out that the available coupons affected the declining level of price which is inconsistent to static monopoly theory which is price discrimination. Later, they analyzed the characteristics of coupons in other brands and found the evidence for supporting the theory. Firms are willing to use coupons in order to cut the price regarding to vertical relationship between the manufacturers and retailers, especially in the fiscal years. 
	According to the vector auto-regressive model, the regression provided the dynamic impact of coupons and the authors could conclude that repurchase can be induced by the coupons. The following variables were included in the regression model; the expected value of the coupon for cereal brand, value of zero coupon.
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[bookmark: _GoBack]	In my opinion, the topic is not attracted my interest that much since there was not that challenging and too bored. However, after I finished read a whole thesis what I got was to realize the reason under the use of coupon and how can they attract the consumer to repeat purchase. The author said that it was tole that the price discrimination as the major influence.
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