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1. Introduction

In Thailand during the 17" Asian games (Incheon Asian games 2014), there was a big news that
said Korean was cheating in the games and social media of many Asian countries starting to attack the
Incheon Asian game Facebook page. After that there is a news of the admin of the page blogged all
Thai users and there are some online websites supporting this. (iwa'duzeunus’ uien IP lno wislaunsy,
2014)( waarlipwnnd 2014 dadua wavesaamsiuvinan, 2014) Even though there is no clear-cut rule
breaking but most people said it was clearly a cheat according the video replay and reaction of people
from other nationalities. Here come the questions ‘What is the effect of “cheating”?’ since the cheat
might be true or not but the effect is real. Therefore this paper will examine what is the effect of
“Cheating” on tourism since what happen to Korea from the event is the images change of the country
toward tourists and that leads to tourism.

To compare the two effects both negative from cheating and positive from sport event, there are
2 methodologies used in this paper. First is conducting a survey and another one is analyzing data from
literature review (case of 2002 World Cup) since Korea was one of the hosts and the information about
2014 Asian game is so recent that it is not yet come. The result is that sport events give a great positive
effect toward Korea but with cheating, it decreases that gain back. What could we learn from this is that
although the positive effect of sport event is greater than cheating, without cheating they could have had
more positive outcome from the event. Also they have to consider that people are quite sensitive. Noted
that for the rest of this paper, the word Korea refer to the republic of Korea or South Korea only.

The second section would be the objectives of this paper and after that would be literature
reviews about the tourism industry and sub-topics of ‘why people travel?” and demand of tourism. The

forth section is the methodology showing how the results are from. The fifth section is the results from
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the survey and literature review compared using the Salop’s circle model to see the preferences change

from the two effects. The last section is conclusion.

2. Objective

As tourism is one of the most active and important activities going on around the world, which
involved millions of people, generates a lot of income and also create jobs, it is very important to
understand the factors affecting it. In less-develop countries, promoting tourism can help mitigating
poverty problem and boost overall economy.

This paper will be focus on the images change of South Korea so the theories would be focusing
on behavioral economics. Integrating both economic and non-economic impacts provides a more
holistic view of tourism and better informs destination management decisions.

Thus, the objectives of this paper are:
v To understand how positive and negative image can affect people’ preferences.
v To see in details on how people react to “news” about cheating affect people.
v To see how the preferences change affect tourism of a country.

v To be an example for other countries to learn and develop their own tourism industry.

3. Tourism Industry

Tourism is one of the fastest growing industries in the world. It is a key for socio-economic
progress. The industry is so big that the business volume equals or even bigger than oil exports, food
products or automobiles. This makes tourism have a great impact on income, employment, government

revenue or tax, balance of payment and culture of each country. Hence, tourism affects all sectors of an
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economy from public sector, private sector to individual households. In developing countries, tourism
can be one of the main income sources and also mitigate the problem of poverty. If the demand of
tourism drops, this can leads to an increase in unemployment and decrease in the standard of living. On
the other hand, if the demand for tourism increases, this will leads to a less number of unemployment,
rise in income and output but also could create a threat to environment quality. (Sinclair & Stabler,
1997) (World Tourism Organization UNWTO) (Jung, 2007) (Essays, UK, 2013).

Tourism is also an important part on economy growth to South Korea as well. For Korea, they
have a unique way to promote tourism with a great support from the government. They promoted the
cultural tourism and started first in the period from 1948 to 1990, they established the cultural and
tourism-related organizations by Korean government called the Cultural Bureau. This is the first time
they have a department that respond to cultural directly. But in this period the plan was still focus on
the domestic travel more than international therefore the number of tourist inbound does not increase.
Then in the period from 1990-2003 was when it really kicked off. President Roon Tae Woo (1988-
1993) and president Kim Young Sam (1993-1998) both established a ten-year and a five-year plan for
cultural development for this period. This is when the term “Cultural tourism” started to appear in
policy. Then the next President Kim Dae Jung (1998-2003) bring Korean tourism to the next level since
he realized the importance of cultural tourism that it could gain income by learning from what
Hollywood movies did. Since then Korea has been promoting this sector and it was quite a success and
now expanding further from Asia to Western countries. This is where the so-called ‘Hall-yu” was from.
‘Hall-yu’ or the ‘Korean Wave’ is the phenomenon of the spreading Korean films, dramas (series),

music and fashion around Asia and now becoming influence the western. (Suh, Cho and Kwon, 2013)
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3.1 Why do people travel?

There are several non-economics studies explaining this behavior. The famous one would be the
Maslow’s hierarchy of need. It stated that people have the motivation for the individual to do certain
activities and in this case is to purchase a holiday. In the studies of motivation, there is a theme through
it, which is the need to escape from daily work and home and seek to experience new environment that
can only be met by traveling driven by ‘push factors’ make people engaged in tourism activities while
‘pull factors’ trigger their interest of particular destination. These non-economics studies contributed to
economics in to ways. First, these studies can make accurate explanations of demand since regular
demand theory does not include preferences and tastes in the explaining process. Second, these studies
compliment with behavioral economics like experimental economics and economics psychology that

provide conceptual by including attitudes, expectation, motivation, tastes, preferences and etc.

3.2 Demand for tourism

3.2.1 Optimal choice in tourism demand

The optimal choice in tourism demand can be explain by the neoclassical theory of consumer
behavior. The theory explains demand optimal choice by the indifference curves which it bridged the
gab between fact of ordinal utility and application of differential calculus to economics. The principle

of neoclassical theory has been used to all types of economics by economists to conduct researches.



Image and Tourism 7

IC1

IC2

KOREA

IC3

v

OTHER COUNTRY

In the graph explaining the bundles of goods, which a consumer is indifferent. Each point on the
curve, consumer has no preference for one bundle over another. In the example above is the indifferent
curve graph between Korea and another country. The indifference curve helps firms to see the potential

observable demand patterns for each customer over bundles. (Selikoff, 2011)

3.2.3  Equation explain tourism demand

k k’

An example of tourism demand function where all variables occur at a given time period ¢. Djjis
tourism demand by origin i for destination j , Y;is income of origin, Py 1s prices in i relative to
destination j and competitor destination k, Ejjx is exchange rates between in i and destination j and

competitor destination &, Tjjx 1s the cost of transport between i and destination j and competitor
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destination &, DV is a dummy variable to take account of special events. (Sinclair & Stabler, 1997) By
now you probably recognized that most of the factors are economics factors that affect tourism except
one variable which is the dummy variable. Dummy variable also known as qualitative variable is the
variable that takes the value of 0 or 1 to show the absence or present of effect that expected to shift the
outcome. (Trochim, 2006) In this case, we need to focus on the dummy variable or the other factors
affecting tourism. Examples are sport events like 2002 World Cup and 2014 Asian games and Concerts
like Ultra Music Festival Korea and etc. To answer the earlier asked question, Sport event (case of 2014

Asian game) and the news about cheating (case of 2014 Asian game) would be take into account.

4. Methodology

To see the effects of the two factors, two methodologies have been used. The two methodologies
are conducting a survey and analyzing information from literature review: “Change of images of South
Korea among foreign tourists after the 2002 FIFA World Cup ”

To test people’s reaction from the cheating online survey was conducted. The survey will collect
qualitative data on how they feel about cheating and hoe it affect their decision making on going to
Korea. There are 110 responses. The people whose intended to go to Korea in the first place would be
chosen to analyze since those who do not want to go in the first place will have indifferent feeling both
before and after the cheat.

The literature review: “Change of images of South Korea among foreign tourists after the 2002
FIFA World Cup ” was chosen because the event also have Korea as one of the hosts and Asian game
2014 1s just so recent that there is not enough information to support it directly. Another thing is that

this paper is used just to prove that theoretically sport event usually give positive effect.
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5. Results

5.1 Result from the literature review

From the literature review: “Change of images of South Korea among foreign tourists after the
2002 FIFA World Cup ”, the literature analyzes information from 21 images items under 5 big
categories. The 5 categories are 1.various tourism resources, 2.negative images, 3.stability, and
4.passionate image and S.industrial products. (Apendixl). From the 5 categories, paired t-tests
comparing the before and after images of the country from tourists of many nationalities as shown
below.

paired t-test for comparison between images of Korea before and after the
2002 World Cup in tourists from many nationalities perspective

Mean of images | Mean of images

before the 2002 | after the 2002 P-Valve
World Cup World Cup
Negative image 3591 - 0.000
Other positive
factors 4.267 5.097 0.000

(varicus tounsm rescurces,stability,

industral products, passionate )

From the table above, the number shown clearly that the negative image has been decreased
significantly with a 0 P-value. Positive factors consists of the other 4 factors are increased significantly,

again with the 0 P-value. This proves that sport events provide a positive effect to the country.
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5.2 Result from the survey

From 110 respondents, 71 people are those who wanted to go to Korea in the first and the rest
39 are those who do not want to. From 71 people, 27 people have been to Korea before and 44 never
been to Korea. As you can see below, in the group of people who have been to Korea, 17.39% said yes
that the news about cheating affect them in the decision making to Korea in a negative way and for the
group that never been to Korea before 22.22% said yes. Note that the real answer from the survey are
qualitative answer with details, the answer has been translate to a yes or no answer so that it is easier to
calculate. The full survey answers are in appendix2. This shows that the news about cheating really

affect people in a negative way and could lead to a decrease in tourism.

Never been to $.Korea S.Koreq.

22.22% said YES 17.39% said YES



Image and Tourism 11

5.3 The total effect of images change explained by Salop’s circle model

A = Net Utility from
/ ".\ consumption

g—p V= reservation price
x=— P= actual price |‘ |
C=cost of compromisation

The Salop’s cicle model is originally used with hoteling but actually the model can be use to
other industry to examine consumer preference with regards to geographic location develop by Steven
C. Salop. An example of the model is as above shown and the model can be explain by the function in
the above diagram. The ¥ or v is the reservation price or basically it is the highest willingness to pay, P
is the actual price and C is the cost of compromisation when compare with another goods. The total
equation would result in an X or the distance between the middle of the triangle to one side of the
circle. Two Xs together would get the whole triangle as shown in the diagram, which is the whole
market share of Korea Tourism. The model introduces two factors. First, the firms are located that
circle with no end points and infinite distance and second the model allows consumer to choose other
heterogeneous good. (Policonomics, 2012). To know what are those competitors heterogeneous good,
the market must be defined clearly. The market consists of products that compete for the same

customer. In tourism, in the market would consist of many countries together. For Korea, its competitor
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will be defined be 2 factors: flight duration less than 6 hours and ticket price in the economy less than
25,000 baht. Therefore, with the two factors competitors of Korea to Thai tourists are plotted in the

salop’s model below (left).

Japan

Maldives
Korea

Malaysia India

Vietnam

Bhutan Chinc
Japa

Cambodia
Nepal

Bangladesh

Laos

Indonesia

To make it easier to understand , from now on the model would show focusing on Korea and it’s
closest competitor only like the example above (right). For a better explaination, the above model
example (right) illustrate what each point on the circle means. At the point inside the Korea’s triangle
right where the man is standing close to the middle line, that point represent those people who are very
royal to the country. Example of those people in Thailand would be the so-called “Ting (@id)” whose
would always royal to Korea because of the hall-yu. The further to the middle line, the less royal they
would be. Another point is the point where the other man is standing in the diagram. It is the point
between the Korea’s triangle and Japan’s triangle , this represent those people who are not in our
market definition. Meaning these people are not planning on going to travel anyway or another case is
that these people are planning on going to other countries further than 6 hours flight or ticket price more

than 25,000 Baht.
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To illustrate the two effects on the model, the model will illustrate each effect one by one from
the first model of the effect of sport event without cheating and then the next one is the effect of sport
event with cheating. Start with the Salop’s model of South Korea tourism with sport event effect
without cheating as shown below. The effect of the sport event is a positive effect as proved in section
5.1 from the literature review. This positive effect will effect the 9 value or the highest willingness to
pay to increase. This will leads to the higher value of X which will make the triangle bigger. The
triangle bigger meaning the market share of Korea toutrim expand and if it is as great as in the diagram
the triangle would big enough to overlap with the Japan’s triangle . This will attract more people to
come to Korea. The overlap part betweeen Korea and Japan is the point where people have indifferent
feeling toward both countries. This is an improvement since the point originally is where people want to

go to Japan only but now they are not sure batween the two.

S.Korea

The next model is the model illustrates both effects of sport event and cheating on Salop’s circle
model. Continue from the eariler model with only the positive effects, now add the negative. From the

survey results show that the news about cheating really did effect the image of Korea and made people
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,roughly about 20%, have a negative feeling toward the decision making to Korea. Therefore, that
negative effect will decreaes the ¥ value which will consequently cause the X value to decrese also.
Again as the X value decrease, the triangle will decrease too as shown by the dotted line as the earlier
effect from sport event and the new green triangle is the total effect triangle which is smaller than sport

event alone.

S.KQrea

6. Conclusion

In conclusion, the Solop’s circle model shows the total effect of the positive sport event effect
and negative cheating effect. The total effect results in a reduction of positive effect gain from positive
effect from the cheating. This can be conclude that even-though the effect of sport event is so big,
smaller effect like can also decrease the gain quite significantly. Mega-event like Asian games are once
in a long time and costly event which generate long-term impacts to the country. Many long-term

benefits could gain here and improve standard of living and quality of life to the local people. What
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could be learn from here is that people are quite sensitive, each country need to take it in to
consideration before acting anything.

As the result shown that there is a great outcome from other factors affecting tourism like sport
event and cheat from the images change, this means that non-economics factors can really provide a
better accurate explanations on the demand side for economic reason. Together with behavioral
economic model like Salop’s circle model that show the preferences change of people, the result is

clearer.
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Apendix1

Tablel

Principal components factor analyss with Vansax rotaton for leages of Koeea

Image domasns and nems Factor loadings Commusalities
1 2 3 4 5
Varioss row o resowees
Koren has unique caltural resources 037 0.82
Kores = rich in historic and beritage tounsm resources. 035 078
Korea has successfully preserved s traditions. 032 0.81
Kores has natural beauty. 074 .64
Korea has & wude varkety ol tourist attractions. o 0.60
The tourst industry is advanced m Korea sl 0.54
Nepawine (nage
Kores = a weak (powerkss) nation 0.75 0.69
Korea & & trivial natioa. 0.7 062
Disorder s prevalent m Korea 0.72 0.63
Kores = a small nmation. 0638 0.7l
Koren s & calm nation. 0n.s2 0.2
Kores has beoome a poor nation due to the Korean financial 045 07

Crisis of 19971998

Srabiliny

Korea s exposad 1o danger of aggression from North Korea* 0.9 0.0
Kores = run democratically. 067 .66
It & safe to traved within Korea. .66 072
Koras = politically stable, 04 0.6
Koren mamtains social stabday. 0.30 0.7s

Parsionare wage

Korea has an impressive image. axl 0.67
Kores = a passionate nation. [ .66
Korea has been changing very fast Tl 0.63
Kores hosts a wide variety of festivals and events T 0.55
Kores = one of the magor sports Powers {countres). 075 0.65
Ioohustran! prodwers
The 1ciecommunicaton industry is advanced m Korea 0s1 0.0
Products made in Korea are of excelent quality. 078 067
Eigenvaloe 69 5. 213 137 1.13
Variance explainad b2 2s 3.9 T 47
Reliability cocfficent 0x7 0w 0.7 Q75 050

* Reverse coded.

Paired r-test for comparison between images of Korea before and after the 2002 WorldCup

National groups Image factors and items Mean for images Mean for images Paired T-value P-value
before the 2002 after the 2002
World Cup World Cup
Japanese tourists (n = 224) Various tourism resources 4.47 4.86 —-10.41 0.000
Negative image 3.24 2.82 10.89 0.000
Stability 4.06 4.54 —13.20 0.000
Passionate image 438 5.22 —-17.78 0.000
Industrial products 4.62 5.40 —13.69 0.000
Mainland Chinese tourists Various tourism resources 4.14 4.61 —10.13 0.000
(n = 143)
Negative image 3.33 2.89 10.03 0.000
Stability 424 4.75 —10.62 0.000
Passionate image 4.22 5.24 —17.28 0.000
Industrial products 522 5.54 —4.20 0.000
US tourists (n = 174) Various tourism resources 4.25 4.65 —7.95 0.000
Negative image 4.26 3.85 8.74 0.000
Stability 3.82 4.13 —6.82 0.000
Passionate image 4.14 4.82 —11.04 0.000
Industrial products 4.06 4.52 -7.97 0.000

7-point Likert-type scale: strongly disagree (1)—neutral (4)—strongly agree (7)
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Apendix2

Survey results

Flowchart below shows the order of the survey

————— —
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The details and percentage of each question are here below (Noted
that the total respondents here are 111 respondents due to the
error of not closing the survey at 110 respondents):



Image and Tourism 20

- &
naudiosn lUinvade?

asnly 81 73%
Tsippnn 30 27%

£ hiaun [30]

aun [81]
Lissnluinva agnly
udasaznlusfe wdaglumnewla?
wuauIn (18— Iﬁlﬁﬂ 12 1% bhaold [49) — 2 lﬂﬂ‘lﬂ 32 29%
wgapn 18 16% Taiply 49 44%
—lihauv [12)

W uauazasnly

usmerlainilissinluuda?

Tusudr

Tunuda 2 ada

fAmu

anuivisafigalaitinau lauasfvisafisusasidumalnalifaslsinssiu o usniivaudlaildldaudinma linusmanmidiena:
wadAnmgigudl quluusanailidasiodlnindie ualignd uaisur Bundilaiviaule
Idiuauyansariaunmaidulaldindnmiauiiulugdd Favimhilsansnemn

wnellanud

Tusudals 555
smiinmaggnusunalngzas
yvidwaniv the

Talsioied
AuBuuanisamlitssiule
Talfiomn

0 - - . PSR- 4
diilifiaslsiegalily udhfim Wulnowazuva: asnagiunningasil

welyudy

asnlufiduinnni

Hifinaly siulissefdoslninden Wadunma udriiniaunmandelia
welyud lailalninaw lawinlng



Image and Tourism

agn

Y ' &
uaaas lunnauNe?

wagly 32
Tsiwmply 49

LiwmuTy [49]

wol [32]

For the group that never been to Korea before:
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For the group that has been to Korea before:

>
A lUNuE?
» - g
usngnludnslie?
2870 32
Tsiopnn O
au1n [32]— I Liauan [0]
psnludn

pelynn Iveenludn? luniesls?

ASIMINIEN 1NYA

mlndol Lnwl - \Wienws 5558# UseiRamand
WeTu sSSUTIE... _ Yinem gsfie
¥inou 5519 fiu fiufin!
fiu AHu fu ! Ofhor
0 4 8 12 16 20

v vd e . - - o '
um:tm’lﬂﬂ'nﬂﬂﬂuq'l'\lﬂ'\"aInilﬂl’ﬂulﬂ""“]ﬂ'l?
31 28%

Tag 0 0%

talle

3 [31]

29%

0%

6 5%
16  14%

0 0%
20 18%
13 12%

24



Image and Tourism 25

fusdrfininiuiinansonu Wlissnluinmédn wie ssnliinesmioli? inneerls?
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No because people generally focus on their individual purposes rather than the buzz

AURHIDN

no cuz i love the food and nothing is gonna change that. their government's actions does not affect a country's attractiveness for tourism. if you love it then you love it
Don't wanna go because | don't like the people their

Liifimdusmnlyinviiasas masslildasnluysanafiqmeie TnandaliTne lidueseg luusanalnglilda:
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Yes | know but | think it is irrelevent issue.
lainsny wselld@nesluigani fanlaadrerlutae uasdndnfislusn femelundsnnisnsnsin ng mssidsanadminau leludssnnnin
No because people is the same all over the world.
Noo, i don't see any relationship between my favor to go to korea and that incident. If | want to go, | will do. Banning by not going to their country is not a good method for me.
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its not about the place, its the people.
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