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The effect of information on product quality: Evidence from restaurant hygiene grade cards
 
[bookmark: _GoBack]	This paper clarifies about the effect of an increase in product quality information to consumers on firms' choice of product quality. Los Angeles government required restaurants to publicly show hygiene grade cards in order to provide more information to consumers. Then, it causes the behavior of firms as well as the more efficient in markets. They capture the effect by observing these 3 factors which are outcome of restaurants, quarter revenue for individual restaurants and number of people who admitted to hospitals due to food-related and nonfood-related digestive disorders. As a result from this finding, there are the change in the increase in hygiene quality because consumers become more sensitive to the hygiene quality so the restaurant concerns more on the quality of product which affects to the decrease in number of incidence of foodborne illness. The effect has a large magnitude amount 20 percent. Therefore, it seems to be effective to use the hygiene grade card to develop more hygiene quality in the restaurant. However, this study can’t fully explain that the more information that consumers receive from grade card will affect the decision of restaurant from low hygiene quality restaurant to high hygiene quality restaurant.
