MK 202 PRESENTATION II: FINAL SCORES

Dear Students,
Congratulations! Every team did a wonderful job with both good and development points. Below are the final scores for Presentation II in IMC with criteria below and scored accordingly. 
1. Strategy: How well you introduce the IMC plan in terms of idea, integration, and rationalization.
2. Purchase Intent: How high would be your purchase intent? Would I as a consumer want to purchase your new brand or not?
3. Creativity: You should let your imagination run wild since you want to stand out in the market. So design your new brand to be impactful and memorable.
4. Teamwork: Everyone present should present on that day and be able to answer the Q&A questions professionally – with support and confidence





	Team No.
	Brand
	  Criteria
	Score
	Final
Score 
(10 points )

	1
	
Gerber Baby Foods
	Strategy
Purchase Intent
Creativity
Teamwork

	2.3
2.1
2.5
2.1

	
9


	2
	
Frito Lays Potato Chips
	Strategy
Purchase Intent
Creativity
Teamwork

	1.7
2.0
2.3
2.0

	
8

	3
	
Oishi Green Tea
	Strategy
Purchase Intent
Creativity
Teamwork

	2.5
2.5
2.5
2.0

	
9.5

	4
	
Oil of Olay from P&G
	Strategy
Purchase Intent
Creativity
Teamwork

	2.0
2.0
2.0
2.0

	
8

	5
	
Dove from Unilever
	Strategy
Purchase Intent
Creativity
Teamwork

	2.1
2.1
2.3
2.0

	
8.5

	6
	
Jaspal (clothing)
	Strategy
Purchase Intent
Creativity
Teamwork

	2.0
2.3
2.5
2.2

	
9

	7
	
Nescafe from Nestle
	Strategy
Purchase Intent
Creativity
Teamwork

	2.1
2.0
2.3
2.1

	
8.5

	8
	
Axe Deodorant from Unilever
	Strategy
Purchase Intent
Creativity
Teamwork

	2.0
2.0
2.3
2.2

	
8.5

	9
	
Pantene from P&G
	Strategy
Purchase Intent
Creativity
Teamwork

	2.2
2.0
2.2
2.1

	
8.5

	10
	
Nike
	Strategy
Purchase Intent
Creativity
Teamwork

	2.3
2.2
2.3
2.2

	
9




