
TIM                                                         
TIME IS MONEY



“Charity advertising seeks to motivate donors to give either 
time or money, two resources that donors view as quite 
different from each other. Thus, the expectation is that 
donations of time and money are triggered by different 
mechanisms. This study aimed to determine the types of 

non-profit advertisement that are more effective in generating 
intentions to donate either money or time. The results of three 

experiments indicated that donors are more motivated to 
donate time rather than money through altruistic appeals.”
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Problem statement

Young people are more and more invested in 
social or environmental issues but they lack the  
money to change something. So we ask ourselves 

what can they give if not money ?

But how to should they use their time ?
Travelling to help in other countries is a good idea but we are coming back to the problem of lack of money.

But where is the money to help ? We looked and found it !
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TIME 



70% of donors are 50 or older

❏ With TIM we try to focus on young 
people as they are connected and 
have some time to give. 

❏ TIM app combine both the need to act 
of youth and the wish of companies to 
improve their brand image

❏ No more advertising aggression, now 
you choose your own ads to watch
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Think outside the box

Problem statement



559 Billion $
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This is the amount spent every year in publicity worldwide 
and its still increasing. Companies are always in search for 
new ways to promote their product and they are willing to 

spend a lot of money for it.



WHAT : What can be done to join the money 
brands are willing to spend on advertising with the 
free time young people have ? 

HOW : We provided with our applications an 
answer to the “how”. We propose to watch short 
ads and the money spend by the company is given 
to help humanitarian or environmental project.

WHY : We believe in thinking differently. 



HOW IT WORKS
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Donors watch Ads...     Companies then give money...     to the Website which                                         
then give it to those 

who need it
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70%

Donate Money to 
the Flooded Area

Watch 
the ads

Do the 
survey

The Process 

Donators
Download the app

Then watch 
advertisement or 
do a survey

Money will be 
donated to charity 



Why video platform
Videos are great storyteller. They makes 

informations more digestible and more engaging to 
young people. That’s why companies are trying to use 

video as much as possible. That is also why it is the best 
way for the donors and companies.  
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