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Branding 

CBBE Model



About Products

➢Product Mixes and Product line extensions



➢Product Line: A group of products that are 

closely related because they function in a similar 

manner, are sold to the same customer groups, 

are marketed through the same types of outlets, 

or fall within given price ranges.

Product Line Decisions
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 Product line length: the 
number of items in a 
product line

 Two ways a company can expand 
product line:

1. Line filling: involves adding more 
items within present range of the line

2. Line stretching: company lengthens 
its product line beyond its current 
range
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Line stretching:

 Example: BMW->one brand, 5 model maker, power 

house of 3 brands, 14 series and more than 30 

distinct models

Downward Upward
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➢Product mix(or product portfolio): The set of all 

product lines and items that a particular seller 

offers for sale.

The product mix: 

Campbell Soup Company 

has nicely contained 

product line consistent 

with its mission of 

“nourishing people’s lives 

everywhere, every day.” 
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Unilever's corporate mission is “to add 

vitality to life. We meet everyday needs 

for nutrition, hygiene and personal care 

with brands that help people feel good, 

look good and get more out of life.”
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Global  Brands
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CBBE Model

➢Customer- Based Brand Equity Pyramid



CBBE Model

 Keller's Brand Equity model is also 

known as the Customer-Based Brand 

Equity (CBBE) Model. Kevin Lane 

Keller developed the model and 

published it in his widely used textbook, 

"Strategic Brand Management." Within 

a pyramid, the model highlights four 

key levels that you can work through to 

create a successful brand.
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Group Assignment: CBBE Model

 Each group is required to create the CBBE Model for an 
existing Thai Brand. Ajarn will approve your brand. 

 You are required to use both primary and secondary data for 
your research

 No more than 1 ppt slide ( excluding cover page and 
appendix) 

 CEOs please submit your slides to me by next Monday in 
messenger before class

 Please prepare for group presentations ( no more than 5 mins 
each)

 HAVE FUN ☺










