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Nevo and Wolfvawm (2027 - Wv\ua do  wanvTacturers \ssue coupons P &n QAmP{r\'cO\\ qm‘\?is of bN,B\lL'Q(Bé cenenls.

The question  this puper Evies b answer ig thab TWhay do mang fuctrers issue  covpovs 77 M e
wl.ﬂov\skip betoten shelf prices  amd mManvfactovers' coupons for 25 vcmd\a,-fa—e,qt (RTEY beealitast  covenls.
T\\&\\, Ut A theee- dimonsional panel data el with iafovmaton on shelf prices and  avadlable covpons for 1S
R1E  breab fast  cencol Pmdvcks in 0D Lo €5 cities fov pvery quarter  from  the beginning of 1o until
the wd of 1992, The\} also  consider vavioys r\ﬂcvv\s of Coupons  acvoss brnMs,dttcs,amA time . Im order to
evaliate U dynamic \\N\Pm’t of aupons | they examine  n victor  auto- rgressive  (VARY rode! by Su\‘r\r\uin} data
from  two mam souvees . The ceveal price data weve obtaimed Trowm the 181 Tnfoscan Dotm Base ot The Universit
of  Conpecticnt  and wupon  data wove  obtuined From  Promotion Tnfovwation r\m%mwt (PIM), In the cquation
{\\u} set  SHELF PRICE pet o5 the depwaont varinble which i the Mwaqe shelf pricg for corea) brnd b i cit.a ¢
AUV\IVW} ﬁuqv‘l'.ev t omd DOLLARS OFF bet is the e.xruh,u\ value of the toupon available for ceven] krgnd b iw c\'tn ¢
duV(,\1 quarter T T\\w} also inclvde the hromd- fixed ¢ffocts o varg by oty ¥hed city - fixed effects to vy
acvoss  quavters (4><t\' and  the quartey effects to vary b\,} brand  ( J0T) The wesulls show that hoth qutjve_
covrelation bebwpom prices and coupows and the dymamic resolt suggest thab meither sbabte nor intevtemporal
Monopoly price  discvimination considerations are P"‘Uduvv\\'v\”\ht  Moveover, the  virical wlotionship  between

wwreal  manufactureys  and  vebailevs ave s iV\PoYtaV\t

1 Hin the  queskion s iv\hm’un} enovgh #v peple who amsume coresl a3 their sreal fast  bot may
be aot for me ,on the other hand | 1 Sﬁ the price stvateqy o the udwvhsh\zé ?wmoﬁvv\ that  many facturers
or rlailers decide to adqr‘[ m o differeat type of pnduct and  other fyctors Jd,.u} Movld  fulee into
accomt., T This Pqulf\'\tovies of price discrimination qnd  the vevtical velationship betweon  yanufacturers
omd  vetailers g find  the  evidemces to suPPort the  paperss 1ucs‘uon,l inle “nw} mdo?t the l\\!?ro?f\q\‘t
model v the sope of their study Wb xawine mly the rlabowship between dhelf prices and covpon
exclde the othey significonl fuctor Nt elasticity of domand. This wake the resolt may not b convincing
unuu«?)/\ | whevenss , the it con be wore benefitial extemsion to othey w the futuve  because Fhey show
thal  the coupons  ary driven by fome combinatiomn  of 1) stvmau inforactions betwton  many facturers RS
incomfives givon to the poople within  firms who male decisions abwd copons | and 3) Mt effects of coupms

o h-.run\' purchwes. So\ these .‘mrortav‘t i'V\(JILW\-UAt'KtI'OV\ can  be use as the source of Fuether studies abaeul

(Sfuin(} <ouPOV\s.



