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b ] 2009 | 2010

Quantity |

2011

Nominal
Value of

Final
Product

Price Price Price in 2011

Quantity Quantity

Oranges
(1/2 4 ﬁnal .l.... .
product) 100 1 100 1.25 125
Bicycles | 20 | 85 | 25 | 90 | 30 | 95 | 2850 °
Paper (2/3
=MAANNNN
product) 450 0.5 - 420 0.5 210
Orangejuice] 40 | 35 | 50 [ 4 | 60 | 45 | 270 | <.
“Hats | 70 | 10 | s0 | 125 | 100 | 15 | 1500 | nomind
| Nominal GDP 2011 = 5442.5 ~ Nolve

(175
Using 2009 as base year

— 2005
Quantity

& {W\O\n F'twlwﬁ.

2010 2011

Real Real

Value of Value of
Price Final Final Price Jof Final
(2009) | Product JQuantity Product |} Quantity | (2009) | Product

Oranges J
(1/2 as final '

product) 81 100 100

Bicydles | 20 | 8 | 1700 | 25 | 85 | 2125 | 30 | 85 | 2550
6125 | 150 525 | 150 525

as final -

product) 450 270 240 420 252
Orangejuice] 40 | 35 | 140 | so | 35 | 175 | 60 | 35 | 210
700 | 8 | 10 | soo | 100

Real GDP 2009 = 3503.5 ‘Real GDP 2011 = 4627
Real GDP Growth 2009-2010 = ((3955-3503.5)/3503.5)*100 = 12.9% g”\? | re‘%]‘
o VQ
Real GDP Growth 2010-2011 = {(4627-3955)/3955)*100 = 17% |
| | ° ‘(\(W\h @oolucj.
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Using 2010 a§ base year
| 2009

2010 2011

~ Real
Value of

Final
Product | Quantity | (2010) | Product

~ Real
o Value
Price Jof Final
Product }§ Quantity | (2010) jProduct

Quantity

Oranges - '
(1/2 Wiy l.l. . I

product) 1 100 1 100 100 1 100
_Bicycles | 20 | 90 | 1800 | 25 | 90 [ 2250 | 30 | 90 | 2700
175 6125 | 150 525 | 150
Paper (2/3 ‘ - |

L Ll el ol L]

product) 450 0.5 225 0.5 200 420 | 0.5 210 }
Orangejuice] 40 | 4 | 160 | 50 | 4 | 200 | 60 | 4 | 240
675 | 80 | 125 | 1000 | 100 | 125
| Real GDP 2009 = 3762.5 Real GDP 2011 = 5025

Real GDP Growth 2009-2010 = ((4275-3762.5)/3762.5)*100 = 13.6%
Real GDP Growth 2010-2011 = ((5025-4275)/4275)*100 = 17.5%
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| | Percent

Nominal - increase in

- |Quarter |GDP Real GDP |GDP Deflator |price level
2008q1 | 143739 133669| 107534 |
|2008q2 | 14/497.8 | 134153|  108.069]  0.50|
13,1419  109.172]  0.00
2009q2 | 14,151.2] 12,9015}  109.686f  0.00
2009q3 | 14,242.1] 12973.0]  109.783]  0.09
009g4
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Value for

Quantity 2008 Value for (2010 Value for |
Good Consumed |Prices Price Prices 2009 Price|Prices 2010 Price
100  1.00] 100
150] - 150] 225
25 3.00 75 3.25 3,00

Total value for 2008 price = 400 | -
Total value for 2009 price = 531.25
Total value for 2010 price = 550

Price Index 2008 = (400/400)*100 = 100
Price Index 2009 = (531.25/400)*100 = 132.8
Price Index 2010 = (550/400)*100 = 137.5

Percentage change in Price Index between 2008-2009 = (132.8-100)/100 = 32.8%
Percentage change in Price Index between 2009-2010 = (137.5-132.8)/132.8 = 3.5%
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