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l. East-West Economic Corridors from Thailand to
Savannakhet and Central Vietnam
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Overview Economic indicators of Cambodia, Laos, Myanmar, Vietnam, Indonesia and Thailand

as of 2020
— X hd - = vull:xn;satble
| Population and Growth
Population (million) as of 2019 16.5 7.2 53.0 95.5 267 67.9 N.A.
GDP (USD bn) current price as of 2019 26.0 18.1 71.3 260 1,120 545 N.A.
GDP per capita (USD) as of 2019 1,631 2,527 1,305 2,722 4,194 8,019 N.A.
Real GDP growth (% yoy) 0.8 3.5 1.8 6.3 -1.5 -7.7 <-3%
Export Growth (%) -10.6 0.3 2.8 -4.2 -6.0 -13.5 <-3%
Il Fiscal Policy Indicators
Fiscal Balance (% GDP) -4.0 -6.6 -5.9 -5.7 -5.9 -6.5 <-3%
e e
Public Debt (% GDP) as of 2016 31.6 63.6 38.9 60.1 37.2 50.5 > 60%
11l Domestic Vulnerability Indicators
Inflation rate (%) 1.8 49 6.3 2.1 2.6 -1.1 > 8%
Unemployment rate (%) 0.7 N.A. 5.4 3.3 7.0 2.5 > 8%
Interest rate Policy (%) 1.50 3.00 10.0 4.50 4.25 0.5 N.A.
IV External Vulnerability Indicators
Current account balance (% GDP) -13.6 -6.5 -4.9 1.8 -2.1 3.8 <-3%
-
External Debt (% GDP) 86.5 17.1 42.3 413 34.9 >45%
International reserves (months of 9.0 1.9 4.2 43 10.7 14.0 <3

imports)

Source : Forecasted by IMF , Focus economics, World Bank
Remark: most vulnerable indicators are threshold indicators set by IMF and World Bank
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Connectivity and GMS
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Economic Corridors — EWEC

FIAAWAI OIS W IT W T TV W R TUFTIT I 2 S WA i

FAST » FORWARD - bl CIMB THAI

sums Bloidud Ine



Savan-Seno Special Economic Zone : SASEZ
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Savan-Seno Special Economic Zone : SASEZ
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Business opportunities in LAOS

1. Construction

2. Tourism: Food and restaurants

Thedmand peren

cann population # of tourists

<508 -

~/UN -

5. - 4,000

& a0m -

e - 3,500

wzox -

©«a0% 3,000

cant -

S008 - 200

500 - 2,000

Ssum -

3008 - 1,500

ssnm -

sane - 1,000

sa0E -

3208 - 500

sans =

5008 | I A 5 A S N

' ' R

2010 P011 2012 2018 2014

- hg CIMB THAI

sums Bloidud Ine




Business opportunities in LAOS

3. Energy

4. Retail
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Business opportunities in LAOS

5. Food and agriculture

nit : baht

--------------------

6. Manufacturing for Export

NGO
-
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Economic Zones in ASEAN — Vietnam has the highest number of SEZz

Economic Zones in ASEAN ... L’:amuﬁmnﬁqn

313

300 - 270

6 7
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131: United Nations Industrial Development Organization, (as
of May 2015) wunaue: UNIDO /2794 Industrial Parks, SEZs,

Eco-Industrial Parks, Hi-Technology Parks

~AST » FORWARD - b CIMB THA

sums Bloidud Ine



Vietnam has SEZs all over the country

VgauniiuniAse§iAaNiAE (Special Economic Zone: SEZ) 18 Wue
UAMFINTANGAEMNTSH (Industrial Park) mMufignu1a9 UNIDO azdi
dszanm 313 uvaviyszna

31 : United Nations Industrial Development Organization, (as of May 2015)
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ll. Thai exports to the neighboring countries
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Share of exports and imports from Thailand to 15 major trading countries (Cambodia,
Laos, Myanmar, Vietham, Malaysia, Indonesia, Philippines, Singapore, Brunei, Taiwan,
Japan, South Korea, China, Hong Kong, India and World)

Export by Country in May 2020 (ASEAN + USA, China, Japan,S.Korea, India,HK, and Chinese Taipei) _mport by country in May 2020 (ASEAN + USA, China, Japan,S.Korea, India,HK, and Chinese Taipei )

(percentage change, vear-on-vear

countries

(percentage change, year-on-year)

Import growth (%,yoy)
Jan-May (%)

Export growth (%,yoy)
Jan-May (%)

Share (%)

Share (%)

countries May (%)

May (%)

- USA 13.89 -17.30 0.34 -~ USA 9.34 -21.00 -1.00
- CHINA 12.48 15.27 4.70 - CHINA 22.35 -7.88 -0.68
- JAPAN 9.74 -24.23 -6.83 - JAPAN 13.48 -31.22 -13.75
- HONG KONG 5.10 -19.31 10.39 - HONG KONG 0.80 -62.60 -39.79
- SINGAPORE 472 -8.75 41.11 - SINGAPORE 3.71 -23.45 10.94
- INDONESIA 4.57 153 2195 - INDONESIA 2.85 -53.34 2093
- VIETNAM 4.54 -22.55 -14.21 - VIETNAM 248 -42.78 -5.39
- MALAYSIA 3.22 -40.70 -29.42 _ MALAYSIA 463 4466 2915
- CAVBODIA 2.88 -33.68 2.89 - CAVBODIA 0.82 -23.78 89.17
- INDIA 226 -75.96 -35.14 - INDIA 1.84 -65.27 2153
- PHILIPPINES 2.09 -60.26 -28.08 ~ PHILIPPINES 1.33 -39.39 -13.15
- S.KOREA 1.81 -32.93 -14.43 - S.KOREA 3.64 -37.82 -13.59
- MYANMAR 1.70 -34.11 -11.52 - MYANMAR 1.43 -15.42 -2.09
- CHINESE TAIPEI 161 -24.08 214 - CHINESE TAIPEI 3.80 -14.79 -3.15
- LAOS 1.45 -26.99 -10.71 - LAOS 122 -16.10 454
Source: MOC Source: MOC

TOP 10 Export Products in May 2020

(percentage change, year-on-year)

TOP 10 Import Products in May 2020

(percentage change, year-on-year)

Share (%) Export growth (%,yoy) Export growth (%,yoy)

Product May (%) Jan-May (%) Product =i () May (%) Jan-May (%)
- Precious stones and jewellery 9.79 76.02 107.98 - Crude oil 9.41 -84.49 -19.65
- Motor cars, parts and accessories 8.12 -62.58 -30.33 - Machineryand parts 8.65 -36.61 -14.00
- Automatic data processing machines and parts thereof 7.34 -21.31 -0.04 - Electrical machineryand parts 7.65 -16.78 -7.37
- Rubber products 4.59 -22.17 242 - Chemicals 7.24 -17.43 -4.62
- Polymers of ethylene, propylene, etc in primary forms 3.24 -26.71 -19.36 - Electronic integrated circuits 5.54 -1.16 2.52
- Electronic integrated circuits 2.93 -9.45 -5.37 - Iron, steel and products 5.10 -40.41 -17.95
- Chemical products 2.78 -30.04 -20.23 - Parts and accessories of vehicles 443 -39.20 -19.66
- Machinery and parts thereof 272 -36.96 -11.38 - Other metal ores, metal waste scrap, and products 3.98 -27.16 -10.15
- Refine fuels 2.56 -42.37 -20.91 - Computers, parts and accessories 3.57 1.98 -10.76
- Air conditioning machine and parts thereof 2.49 -39.54 -6.20 - Vegetables and vegetable products 349 -6.96 2.26

Source: MOC
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Thai exports to CLMV

Share of Exports Thailand to Cambodia Share of Exports Thailand to Laos

m Refine fuels(-9.9%) = Refine fuels{-29.9%)

= Other livestock
products{20.7%)

Chemical products{-0.2%)

= Beverages (5.6%)

1 Precious stones and
jewellery (-31.6%)

= Other livestock products
(419.2%)

-2.89%yoy = Motor cars, parts and

Jan -May accessories(-16.4%)

2020 : = Motorcycles, parts and
accessories (-10.2%)
Chemical products(16%)

/ \ ' = Sugar (1.7%)
> 1
2.7 m Beauty or make up

preparations(-5.7%)
Spark-ignition
reciprocating(-23.3%) « Other(-1.7%)
Source: MOC = Other(-3.5%) Source: MOC

Remark: ( ) % Growth (yoy) Remark: ( ) % Growth (yoy)

= [ron and steel and their
products{-22%)

-10.71% yoy = Motor cars, parts and
Jan -May accessories(-46.1%)

m Beauty or make up
preparations(-17%)

= Machinery and parts
thereof{14.3%)

= Wheat products and other
food preparations(8.2%)
Plastic products{-0.9%)

Beverages(-5.9%)
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Thai exports to CLMV (cont.)

Share of Exports Thailand to Myanmar

-11.52% yoy

Jan -May

Source: MOC
Remark: ( ) % Growth (yoy)

m Refine fuels(-24.3%)

= Beverages(-7.4%)

® [ron and steel and their
products {(-12.9%)

Chemical products (-23.9%)

= Machinery and parts thereof{-
10.1%)

= Wheat products and other food
preparations(6.2%)

= eauty or make up
preparations,... (-7.1%)

m Precious stones and
jewellery(114.3%)
= Woven fabrics(-28.3%)

Cement(36%)

= Other(-13.5%)

~AST » FORWARD

Source: MOC
Remark: ( ) % Growth (yoy)

Share of Exports Thailand to Vietnam

-14.21% yoy

Jan -May
2020
47 '
3.4

= Motor cars, parts and
accessories(-47.2%)

= Ajr conditioning machine
{5.8%)

= Polymers of ethylene,
propylene, etc...(-21.4%)

= Fresh, frozen and dried fruit{-
46.2%)

= Refine fuels (-1.2%)

Chemical products(-13.1%)

m Sugar (657.3%)

Beverages (-19%)

Semi-conductor

devices,...(83.8%)

= Machinery and parts thereof{-
9.3%)

= Other(-9.2%)
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Thailand has an advantage to export petroleum products to CLMV,
while Myanmar and Indonesia advantages in natural gas

O0uvO~=

Cambodia| Laos |Myanmar| Vietnam |Indonesia| Thailand

Unit/ data as of 2015 2015 2014,2015 | 2014,2015 | 2014,2015 2017
Crude Ol
- Production bbl/day 15,000 | 301,800 | 831,100 | 239,820
- Export bbl/day 2814 | 183,600 289,300 | 32,684
- Import bbl/day 28.5 -
Refined Petroleum Products
- Production bbl/day - - 15,870 | 156,900 | 990,700 (1,516,484
- Consumption bbl/day 39,000 3,500 | 91,000 | 422,000 '1,708,000|1,117,808
- Export bbl/day - - - 28,860 | 98,780 | 260,682
- Import bbl/day 184,952
Natural Gas
- Production bilion cu m 17.5 9.1 /2.8 36.9
- Consumption bilion cu m 48 15.5 53.2 47.7
- Export bilion cum 13.9 - 30.3 -
- Import bilion cu m - 1.8 -

Source: The World Factbook and EPPO
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Thailand : Opportunities on petroleum product export to CLMV
from increasing foreign tourists and economic expansion

Thailand Export Petroleum Product to CLMVI Visitors Arrivals of CLMV
Million Lifre 5348 14,000,000
12,000,000
10,000,000

. .
8,000,000 Cambodia

®Laos

6,000,000 u Myanmar

4,000,000 B Vietnam

2,000,000

(-127yoy)
CAMBODIA  LAOS MYANMAR ~ VIETNAM  INDONESIA
2013 2014 2015 2016 2017

12016 m2017 mQ1/2018

Source: MOC Source: CEIC
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Plastic Polymer/Resin Trade in CLMVI Likely to High Growth

Ranking of Plastic Poymers/Resins Export Thai Plastic Polymers/Resins Export
US$ million million tons % yoy
35,000 7.00 - 16
6.00
0000 600 | 514 5.41 5.58 14
25,000 5.00 : - 12
20,000 400 - 10
15,000 -8
3.00
10,000 12th -6
2.00 140 |
5,000
1.00 l 2
-0

PSS EITLLEL L EF LT E

N L R QL X o)
0(,}6‘ o "i\“é\i&? O,-j\OOQ SSRGS R O:\OQQ# 2013 2014 2015 2016 2017  Q1/2018
P mmm Export  —e=% Change
Source: Trademap Source: MOC
Export of Thai Plastic Polymer Thai Plastic Polymer Export to CLMVI
ton % yoy
1,400,000 - 20
- 18
Other 21.0% 1,200,000 16
CHINA 28.6% 100,000 14
PHILIPPINES -2
2.8% 800,000 o
600,000 L
AUSTRALI 8
5.0% 400,000 -6
MALAY 200,000 l ;
3.8% CLMV 11.2% - -0

INDIA 8. 2013 2014 2015 2016 2017 QIl/2018

INDO JAPAN 9.6% mm CLMVI -e-% Change
9.3%
Source: MOC
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Outlook for Thailand's Exports to CLMV markets
Cambodia

- 58 percent of Thailand’s exports to Cambodia occurred through border trade, with Aranyaprathet border area making up about 60 percent of total
Thai exports to Cambodia. Exports through border areas increased in line with the expansion of land transport , strong economic growth and rising in
foreign investment.

- Main exports products are refined fuels, beverages, sugar, precious stones and jewelry, and motorcycle & parts. Since 2010 Thailand's products
exports to Cambodia continued to grow; however, the exports decreased in H1, 2016 YOY especially refined fuels from oil prices decline and precious
stones and jewelry

Medium-High Exports Potential Low-Medium Exports Potential
- Beauty or Make up preparation - Sugar
- Refined fuels - Chemical products (Fertilizers)
- Motorcycles, parts and accessories - Agricultural machinery
- Cement - Woven Fabric
- Beverage
- Paper (Packaging)
Laos

- 96 percent of Thai exports to Laos occurred through border trade with Nong Khai border area making up 41 per cent of total border exports to Lao.
However, the share of exports through Nong Khai border area is expected to decrease because other borders have become more popular.

- Since 2010 Thailand's products exports to Laos continued to grow. However, export values during the years of 2013-2015 was increased less than 10%
and main products are refined fuels, automobile and parts, steel products and chemical products etc.

- Thai exports to Laos is expected to increase due to Laos economic growth, increasing of foreign tourists, higher purchasing power of population, the
expansion of the construction of large infrastructure projects and high Thai product standards and recognition in the market.

Medium-High Exports Potential Low-Medium Exports Potential
- Refined fuels - Chemical products(Fertilizers)
- Automobile and parts - Agricultural machinery
- Structural steel - Industrial machinery and Parts

- Beauty Products
- Plastic products
Bevera

FFétani-»3s FORWARD b=l CIMB THA|
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Outlook for Thailand's Exports to CLMV markets (cont.)

Myanmar

- 74 % of Thailand exports to Myanmar is exported through border trade. Most of the exports occurred through Mae Sot border,Tak, makes up
about 70 per cent of total border exports from Thailand-Myanmar, followed by the exports through Ranong border. Exports through Mae
Sot border area in the future would be supported by Mae Sot - Myawaddy — Kawkareik-Mottamau creating better connectivity.

- Exports to Myanmar is likely to increase because the economy is expected to grow, higher domestic demand and strong investment

Medium-High Exports Potential

Low-Medium Exports Potential

- Automobile and parts - Sugar

- Beauty Products - Rubber products
- Plastic products - Paper products
- Refine fuels - Cement

- Beverage

- Processing foods

- Woven Fabric

- Resin

- Motorcycle and parts

Chemical products(Fertilizers)
Agricultural machinery
Machinery and Parts

Steel

Vietham

- Vietnam’s FDI in 2015 was $22.8 billion with strong inflows going to the manufacturing sector, a key driver for the country's economic growth
- Thailand's exports to Vietnam have increased since 2013. Main products are motor cars and parts, Air conditioning machine and parts, beverages,

refined fuels and plastic resin, etc.

Medium-High Exports Potential

Low-Medium Exports Potential

- Refined fuels

- Motor cars, parts and accessories

- Plastic resin and plastic packaging

- Chemical products (excluding fertilizer)

- Spare part of electric appliances and electronics
- Beverages

- Air conditioning machine and parts

- Refrigerator and parts

Iron and steel and their product
Fabrics

Sugar
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Cambodia’s economy is currently deteriorating due to the Covid-19 fallout and restrictions to curtail its spread. The all-

important apparel industry is reeling from falling demand from key western markets and a lack of imports of raw
materials from China amid supply-side disruptions. In addition, the general collapse in international travel is hammering
the crucial tourism industry; air passengers were down by more than 90% in April, according to official estimates.

Cambodia GDP 2015-2021 Cambodia in the outlook

Annual Data 2015 2016 2017 2018 2019 2020 2021 - Growth will decelerate markedly this
Real Sector year as the pandemic takes its toll
Population (million) 15.5 15.8 16.0 16.3 16.5 16.7 17.0 Exports are set to weaken amid falling
GDP per capita (USD) 1160 1278 1,385 1510 1631 1638 1739 . .

GDP (USD bi) ppe D oo iy g S 208 tourist arrivals, lower demand from the
GDP (KHR bn) 73423 81242 89,831 99544 108393 111,365 120,206 US.and the EU, and reduced access to
Economic Growth (Nominal GDP, ann. var. %) 8.9 106 106 10.8 8.9 27 79 the EU market due to the partial
Economic Growth (GDP, ann. var. %) 70 70 70 15 & 09 6.2 withdrawal of trade preferences A
Private Consumption (ann. var. %) 59 6.9 37 30 7.0 19 5.1 second wave of infections poses
Govemnment Consumption (ann. var. %) 44 5.7 235 5.1 9.1 8.3 9.7 s ;

Fixed Investment (ann. var. %) 106 101 6.1 61 107 02 68 downside risks to the outlook. The
Exports (G&S, ann. var. %) 7.2 8.6 53 5.3 78 2.3 6.9 panel projects the economy to grow
Imports (G&S, ann. var. %) 65 86 41 41 6.0 22 78 09%in 2020, which is down 03
Industrial Production (ann. var. %) 1.7 109 97 116 113 6.3 92 . ’
Unemployment (% of active population, aop) 04 0.7 07 07 07 - - per.centage pomts'from last month’s
Fiscal Balance (% of GDP) 06 03 08 07 03 35 26 estimate, and 6.2%in 2021

Public Debt (% of GDP) 312 29.1 300 28.6 299 325 334

- Strengths

Primary markets | share in % i s 3
= Growing textiles industry

- ASEAN member
= Strong FDI and remittance
inflows

Weaknesses

Imports .
+ Small domestic market

« High levels of poverty
o v = Pervasive corruption
: » Underdeveloped infrastructure

Source: Focus Economics, June 2020
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Overview: Cambodia’s economy mostly depends on services, industry and agriculture. Cambodia is taking advantage of

fast developing tourism sector. The importance of manufacturing has been growing due to establishment of export

oriented textile and shoes factories. Cambodia’s economic growth remains favorable at around 6.8% in 2019

B GDP wss
" 22.25 billion o7y
M World ranking: 107/191

N

o
" B.® 1,390 cun
-

Cambodia*®

Capital: Phnom Penh

GDP rercapa wss)

World ranking: 1556/190

Economic
Structure

(In terms of GDP composition, 2018)

b

Dy

Agriculture @z.o1%)
Industry «
Services @o

9%

Opportunity in Cambodia

1. | Stability Economic Growth

2. Pro-Business Government

3. Strong international interest

External
m Trade c.ocon

Currency

Political

4. | Young & inexpensive workforce

(Period Average) System
127% coe Sambodian Ricl Constitutional
monarchy
Religion M Population

Buddhists @eox)
Muslims @)

16.01 million @oy-
R o s

World ranking: 133/201

Risk in Cambodia

Language
Khmer (orficialy

Land Area
176,520 sq km

1A Woild Factboak. Encyclopmdia Beltannica. IATA. I

www hktde com/Research

Approximate
Flight Time

(HIKG-PNH)

Median Age
% 24.0 Gows
S

2 hours 30 minutes

g

http://emerging-markets-research.hktdc.com/business-news/article/Asia/Cambodia-Market-
Profile/mp/en/1/1X000000/1X09SQS2.htm

I Current Account Balance

0.5
1.0
-8.

2013 2014

USS billion

-8.5 87

e USS billion — o of GDP

2015 2016 2017

2018 (e)

2018 (N
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! China Slowdown
2 .
Trade war US-China
3 . -
Twin deficit

Source : Compiled by Research, CIMB Thai

| Real GDP and Inflation

% change

L}

7
8
5
4
3
2
1
]

I coP

% share

w==Real GDP ===inflalion

4 71 7.3

— 70 e TO__—
6.8
3.9
3.0
34 2.9 - 25
12

2013 2014 205 2016 207 2018 (@) 2018 (f)y
by Sector (2018)

Other
6.21%
\

Y

Agriculture
2201%

Services
39.49% 7

industry|
32.20% |

I Unemployment Rate
%

150
130
110
080
070
050
030

010

e

1.28 1.28 123
1.20
113 108 1.06
2012 2013 2014 2015 2016 2017 2018
= estimate, f = forecast Sources: IMF, World Bank

Date last reviewed: July 30, 2019
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u Opportunities of Business/Industries in Cambodia

Country overview

U Economic

= Though GDP growth expanded at a slower pace, it remained at a high level. FDI
Inflow has been increasing in line with economic growth.

= Exports are dominated by textile goods mainly to US and EU.

Cambodia GDP per capita US dollars

GDP growth
1300
s 74 75 8
71 Al 7 7 50 172053
1200
6 1137.8
6 10794 100
1024.6
.
N 1000
9229
ma 90
) 8278
785
= . l i
0.1 -
L_ 0 700
200 2012 2014 206 2018 2010 2012 2014 2016 2018
Source: World Bank, Cambodia authorities N ! S

FDI inflow

usDmn

2,000

* VIETNAM, S
1.500 o Chi Miph City
1,000

500

= FDI Inflow ——% to GDP

Source: CEIC, World Bank, CIMB Research Source: Trademap

Key success factors for foreign investors

= Partnering with local businesses

= Comprehending Cambodia business law and regulations
= Understanding consumer behavior in Cambodia

= Specializing in logistics

~AST » FORWARD

Attractive Businesses

Garment and Construction (have a

footwear relationship with the project
owner, especially non-Chinese)
T Wi ﬁrﬁ

Power plant
(Coal and Solar
Farm) and / or
transmission
line system

Interior design  Modern Logistic

[ .E'
&ﬁ 5995

é Import Thai ) Import ITha|
consumer ome appliances
and/or

goods and/or

4 distributors
Trading and Q

others
Car dealer
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Foreign Direct Investment Policy : Cambodia's Law on Investment (1994) established an
open and liberal foreign investment regime. All sectors of the economy are open to foreign
investment and 100% foreign ownership is permitted in most sectors. Cambodia gives a
corporate tax holiday of up to eight years, a 20% corporate tax rate after the incentive
period ends, duty-free imports of capital goods and no restrictions on capital repatriation.

Key reasons

that Cambodia e SEZs with investment benefits
is experiencing
arapid influx of

* Political stability
* Fully foreign-owned business are accepted

*  Freehold ownership of property for

foreigners
e Affordable labor

e others
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Cambodia’s tourism industry has been facing fierce competition because sharply increased of hotel room numbers
especially from foreign investment while low hotel occupancy rate, which pressure to hotel room rate continuously.
Moreover the tourism still face the problem of Chinese investors in tourism business.

Number of International Arrivals to Cambodia Top 10 of Number of International Arrivals to Cambodia (10M2019)

Persons %(VoY)
7,000,000 30.0% Others
18.5%

6,000,000
25.0%
United Kingdom _
5,000,000 2.4% ‘.‘ China (PRC)
20.0% \
France I‘ B.3%
4,000,000 25% o
190% Malaysia
3,000,000 2.9%
11.8% 11.5%
10.7% ey Japan_ =
2,000,000 e 3.1% s y
usa_——
1,000,000 i 3.7%
South Korea
3.8%
0.0%
2008 2008 2010 2011 2012 2013 2014 2015 2016 2017 2018 10M2018 10M2018 Laos
mmm Number of Visitor Arrivals to Cambodia ——Growth Rate (%YoY) 5.0% / : |
Source : CEIC, Ministry of tourism Thailand ./ Lvigtg;m
9 o
Source : CEIC, Ministry of toﬁﬁs/ﬁq )
Hotel Occupancy Rate in Cambodia Tourism Receipts of International Arrivals to Cambodia
% USD Mn. % (YoY)
74 5,000 25.0%
72 4,500 20.3%
20.0%
70 4,000
3,500 o,
68 e — 15:6% — 15.2% 15.0%
66 3,000
2,500 10.0%
64
2,000 7.1% 7
62 -
1,500 5.0%
60
1,000
0.0%
58 500 I -21%
56 - -5.0%
2008 2009 2010 2011 2012 2013 2014 2015 2016 2017 2018 2008 2009 2010 2011 2012 2013 2014 2015 2016 2017 2018

Source : CEIC, Ministry of tourism == Tourism Receipts  =———Growth Rate (%YoY)
Source : CEIC, Ministry of tourism
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Foreign Direct Investment (FDI) in Cambodia grew in finance and insuranc
following by real estate and manufacturing

e

: FDI in Cambodia by industry , millions of Dollars The ten largest investors 2017 (%)
M Foreign Direct Investment Flow e aa
Inward, US$ million Outward, US$ million 237 234 i
==|nward, % change === (Jutward, % change % \
2017
e 0 & .l
3000 $2,280 million $2,732 million 93.3% of total
; 72.0 _ 80 FDI flows 22.1
2500 60 J %
£ o
£ 2,000 - =
E 40 2 Agriculture, forestry, and fishing Real estate activities = China Other countries
§ 1,500 ; m Manufacturing Other services activities - :ﬁzr:m“g- China 3::::3 :::?::m
20 m Financial and Insurance activities and mining = ‘;"’"':,l. i Canada
1,000 "3 = Fpecan Provines of Chies e
(] 0 Source: ASEAN Secretariat, ASEAN FDI database
500
- A 09 Source: FDI in ASEAN 2018 by UNCTAD
0 | | i 20 . . oo N o
2013 2014 2015 015 017 018 Foreign Direct Investment classified by top ten countries in 2018
Number of Value amount (Million US
http://emerging-markets-research.hktdc.com/business-news/article/Asia/Cambodia- )
. Projects dollar)
Market-Profile/mp/en/1/1X000000/1X09SQS2.htm
The cumulative value of FDI classified by top ten countries 1.China 37 53.4
since 1994 — Q1 2019 2.Hong Kong 4 17.0
1.China 13,205.25 million USD 3.Taiwan 7 16.0
— 4.United Kingdom 4 9.0
2.South Korea 4,499.65 million USD
5.South Korea 1 2.0
3:Un|ted 3,916.90 million USD 6.Singapore 1 2.0
Kingdom
7.Thailand 1 2.0
- — 8.Canada N.A. N.A.
9.Thailand 1,040.00 million USD
9.France N.A. N.A.
Source: Cambodian Embassy, Council for the Development of .
’ 10.Malaysia N.A. N.A.
Cambodia (CDC) y
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Myanmar’s economy is currently reeling from the Covid-19 fallout. Manufacturing activity deteriorated at the fastest
pace on record in April, as output, new orders and employment all sank at record rates, amid suspended business
operations as a result of the pandemic. On the external front, agriculture exports are suffering from plummeting foreign
demand, while the tourism sector is being rocked by the collapse in air travel. In response, on 27 April, the government
launched an economic relief plan, which envisages a credit guarantee scheme, tax deferrals and incentives for foreign
investors. Meanwhile, the World Bank announced a three-year partnership with Myanmar on 13 May, on the heels of an
emergency USD 50 million loan delivered by the Bank in April to support the healthcare system.

Myanmar GDP 2015-2021
Myanmar in the outlook

ANNUal Data W5 W6 NV 0B W9 AN A2 ~ Growth is set to slow markedly this
Real Sector year as weaker external demand hurts
POpUlauon(m“"m) 018 923 926 528 830 a4 837 the agriculture and manufacturing
GDP per capita (USD) 1219 1157 1166 1217 1305 1458 1617 sectors. Moreover, foreign investment
GDP (USD bn) 632 605 614 643 692 778 869 inflows will likely dwindle owing to the
GDP (MMK bn) 72714 74216 82700 92,789 105259 115,078 129309 global nature of the health crisis. This
Economic Growth (Nominal GDP, ann.var.%) 114 97 114 122 134 93 124 could end up delaying investment
Economic Growth (GDP, ann. var. %) 70 59 58 64 68 28 60 projects ~ and  harming  the
Unemployment (% of active population, aop) 40 40 40 40 40 54 46 government’s ability to act as it has
Fisca Baance (% of GDP) 286 49 27 40 35 &4 S limited fiscal space.
Public Debt (% of GDP) 38 8 B3I B3 B2 W6 412
Primary markets | share in %
Strengths Weaknesses
= e + Abundance of raw materials « High risk of ethnic tensions
k2 - » Considerable hydroelectric « Poorly diversified economy
imports potential « Underdeveloped financial sector

* Proximity to dynamic
economies (China, India)

Cnina
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Ill. Thai investment to the neighboring countries
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Key factors influencing the outward FDI and pattern of Thai
productions

e Labor scarcity and the minimum wage measure Stages of Economic DeveloPment

*  Some products have reached their mature stage of product

s Factor driven + Efficiency driven + Innovation driven
cycle * Compete based on primarly ! (ompete by increasing * Compete by producng new and
" lowskiled labor and natura * efficiency in production * diferent goods through new

e Expiration of GSP

" resolrces * process * technologies or business model

—()

*  More business opportunities in neighbor countries O

e Deficient labor supply and aging population

e Maturing stage of labor intensive products B Gntoda [ Vietnam = Thging BNdasa [ Sigapore
e The minimum wage measure L JE 2 vrigpnes 988 indonesi
* Liberalization of foreign investment regulation of CLMV Rl Myanmat

e ASEAN connectivity
e A change in development course of CLMV

The Silk Road Economic Belt

Europe .___. Russia

@) Europe -'"-._ Central Asia

- .3.... Baljing
s, e @ China
Medit: Sl = _ CHINA™,
Seeal Sausar .‘-‘ South Asia : gSoutheast
% WestAsia ... | .'A?la .
@ south
T ‘~, south Pacific
India*-..." . china
Ocean ...*Sea

The 21st Century Maritime Silk Road

."_-FI'ST ’ FORWARD Source: Research Office, CIMB Thai 31 n CIMB THAI
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Thailand Outward FDI amounted 18.7 billion USD in Q1/2020. Investment
destinations included Cambodia especially in food industry and finance &
insurance; Laos in construction and electricity industry: Myanmar in mining and
Vietnam in food industry, computers, electronics and equipment

u Thai Direct investment Position Abroad in Cambodia Thai Direct |nve§tnz1(e);|; I;%szlg.c:;lAbroad in Laos
Million USD in 2015-2020:Q1 - n i )
2000 - Million USD
1,776.27 1,766.97
1800 1,632.16
1603 7 5000 -
1400 | 1,263.56 2§$ : . 432791 412398
1200 1,042.78 2500 | I 345124 :
1000 1 3000 | o
8001 63596 2500 1 2,227.70
600 7 2000 -
400 - 1500 |
200 1000 1
0 i T T T T 500 1
0 T T T T T
2015 2016 2017 2018 2019 2020:Q1 2015 2016 2017 2018 2019 2020:01
Source : BOT as of June 2020 Source : BOT as of June 2020
Thai Direct investment Position Abroad
[ X | Thai Direct investment Position Abroad in Myanmar x in Vietnam in 2015-2020:Q1
in 2015-2020:Q1 Million USD
Million USD 9000 -
6000 - s 4534 8000 1 7,864.26 7,787.16
5,017.95 ,045.
5000 | 08 454611 70001 637281
| 376407 4220 6000 1 5,238.29
4000 397037 5000 -
3000 | 4000 - 3,599.54
3000 2,436.11
2000 - 2000
1000 - 100
0 1 . 2015 ‘ 2016 ‘ 2017 ‘ 2018 ‘ 2019 ‘ 2020:Q1
2015 2016 2017 2018 2019 2020:01

S :BOT fJ 2020
ouree asoJune Source : BOT as of June 2020
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Research Office views that there are substantial opportunities for investors to
invest in Cambodia, Laos, Myanmar, and Vietham (CLMV)

Country

Cambodia

Investment Opportunities

business organics; agricultural processing;
rice mill; energy industry; garment; vehicle
and parts; beauty; tourism and other
services such as hotel and restaurant

The reason for the overall

Cambodia policy is geared towards organic farming
and has a rich ground and appropriate temperature for
agricultural production of many kinds especially rice
mill industry in Cambodia has been increasingly but
Cambodia is lacked of fund and technology. For food
processing due to more investors and tourists while
Cambodian has more purchasing power

Laos

construction business, tourism and other
services such as hotel and restaurant, spa,
oil station; energy industry; retail business;
agricultural processing

Laos has permitted to launch its "Vientiane New
World" program which is to build a new area in
Vientiane city with services that would bring out
advancement and supportive to high-profile
residential.

Myanmar

agricultural processing; energy industry
such as oil, natural gas, Dbasic
infrastructure; beauty; consumer goods;
tourism agency

Myanmar, after allowing the country to be more open
to trading and foreign investments, many investors
have been interested in Myanmar especially tourism
and manufacturing industry.

Vietham

4151 2 FORWARD source : Compiled by Research Office, CIMB Thai

vehicle and parts; agricultural processing,
garment; tourism and other services such
as hotel and restaurant; construction
business; transportation and logistics

Vietnam, with rapid growth , the advantage of a young
workforce and low labor cost, is believed to become
"new tiger" of ASEAN.
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Opportunities on major sectors for investors to invest in ASEAN especially
Cambodia, Laos, Myanmar, and Vietnam (CLMV)

Construction

Agricultural
Industries

AT Y

Distribution of Textile
Consumer goods SS
QI
Tourist
| X |

Myanmar

Myanmar, after allowing the country to be

more open to trading and foreign

investments, many investors have been

interested in Myanmar

Cambodia ™

Cambodia policy is geared towards organic
farming and has a rich ground and
appropriate temperature for agricultural
production of many kinds especially rice
mill industry

L N

~H> T 2 FORWARD

Source.: Compiled by Research Office, CIMB Thai

<J

Poultry Farm

bz ol

Dam Construction
Distribution of
Consumer goods

Construction

Construction

§
QA 1

\ L ;ﬁ
Tourist :a
Agricultural -
Industries id Processed Seafood
Manufacturer
Gas Station

® W ario

Distribution of Textile
Consumer goods

Convenlence
Store

Electronic Products

Lao PDR KX

Laos has permitted to launch its
"Vientiane New World" program
which is to build a new area in
Vientiane city with services that
would bring out advancement

and supportive to high-profile

residential.
=
ﬂ Packaging Products
Motorcycle : :!
/Car Dealers 1
Processed Seafood
@ﬁ Manufsacturer
— §
Food and Beverage Q lil

Tourist

Vietnam

Vietnam, with rapid growth
, the advantage of a

young workforce and low
labor cost, is believed to

become "new tiger" of ASEAN
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The number of Thai listed firms undertaking outward foreign direct investment (OFDI) has increased steadily. By the end of

2019, 232 firms were undertaking OFDI, increased from 231 firms in 2018. ASEAN is the major investment destination with

191 firms investing in this region or equivalent to 82% of the total. Breaking into sub-regions, CLMV attracted 147 firms or

equivalent to 63% of all firms

Number of Thai listed firms under outward FDI classified by firm size

©

226 231
- 64 73 SET301+
m SET201-300
B SET101-200
SET51-100
29 30 27
SET50
40 43 40
2017 2018 2019

Number of Thai listed firms under outward FDI classified by industries

@ [l Technology

Services

231

M Resources

M Property & Construction
38 M Industrials
29 M Financials

Consumer Products

15 14

25 27

Agro & Food Industry

2017 2018

~AST » FORWARD

https://www.set.or.th/th/setresearch/research/research_paper.html

2019

Remark: Please read more in Research Talk: Outward FDI of Thai Listed firms on May 2020

Number of Thai listed firms under outward FDI classified by

190
191 1 (82%)
144 (62%)
(83%)

ASEAN ex CLMV

Il 15,843

North Asia
Europe
America
South Asia
Middle East
Australia

Africa

[ 34,478

regions

W 2018 m 2019

(82%)

I T (46%)
IR (48%)

I T (38%)
O T (42%)
T (20%)
T (20%)

T T (18%) 69 30
A (19%) 67

T (16%)
PSS (16%)

(10%)

Net outward FDI value (THB million)

I 126,630
I 200,205
P 203,087

I 195,605

115223
[ 75,59

P 195,413

[ 133,751
[ 70,357

I 205,246

[ 44018

I 40,431

2006 2007 2008 2009 2010 2011 2012 2013 2014 2015 2016 2017 2018 2019
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Thai Listed firm in CLMV (147 firms)

Agro & Food Property &
Consumer Products Financials Industrials Resources Services Technobgy
Industry Consfruction
- Construction - Energy & — Tourism & — Electonic
— Agribusiness — Fashion — Banking — Automotive — Commerce
Materials U tilities Leisure Components
LEE Icc BAY CWT GEL AKR BEAUTY CENTEL DELTA
STA PDJ BBL EASON SCC BANPU BJC DTC HANA
TRUBB TR CIMBT IHL SCcCcC BCP CcOoL SHANG Svi
TWPC WACOAL KBANK IRC TASCO BCPG css — Transportation - T
— Food & - Home & KTB SPG TOA BGRIM GLOBAL & Logistics ALT
Bewverage Office Products |SCB STANLY — Construction |CKP KAMART AAV FORTH
CPF L&E ™B — Industrial Services DEMCO LOXLEY BA ILINK
KSL TSR — Fihance & Materials BKD EGCO MAKR O m INTUCH
M — Personal Products Securities & Machinery CK GPSC MC JWD PT
MALEE & Pharmaceuticals |AEONTS HTECH CNT GULF M=EGA NOK SAMART
MINT TOG FNS PK ITD GUNKUL MID A RCL THCOM
OISHI FSS -— Packaglng NWR MDX ROBINS THAI
oSP GL SITHAI SEAFCO PRIME RSP TTA
RBF JMT sSLP sQ PTT sPC
SNP SAWAD TOPP TTCL PTTEP sP1
TFG TK TPBI — Pmoperty RATCH — Health Care
TFMAMA — Insumnce - Peotmchemicals D evelopment sCci Services
TKN BKI & Chemicals AMATA SGP BCH
TU NKI BCT AMATAV ssP BDMS
THREL CMAN PSH SUPER BH
mpP L SuUsco SVH
™I PMTA TOP THG
PTTGC TPIPP — Media &
TCCC WHAUP Publishing
“ %ﬂ , WG EPCO
- Steel FE
—_— CEN GPI1
—
— MILL MAC O
u SAM MAJOR
o sssc MONO
617 Loy’ MoIC
PLANB
58 PRAKIT
— TesP
TKS
‘ Remarks: One‘ firm could invesI‘ in more than one country WAVE

B -1VID 1 I:II-\I 36
sums Bloidud Tna

~HST » FORWARD

https://www.set.or.th/th/setresearch/research/research_paper.html



Who have been investing in ASEAN?

Thailand’s Brand Investment to ASEAN

@ U8 pese f;,.’f;ﬂ F® " Oiscc ®.2

Pt ﬂ“i‘ LI | R . - A-lﬂ(‘ A e ‘M
‘ F"! i h ﬂﬁ:ﬁ- “il.._ H-du.un @ @"ﬂ' '_ILM,Q_E

@RS T Sl S T

3

(

~ Cambodia |8 —F

B @ prr @lscc ,‘LH - ,..,.H g|scc-. @ .

F e @ € - |
"-'r ‘1'-_. B TRRCORT W AL — ! :

'b "."- -- . : . --!-: L] ™
i il ey 1]
!_ - i
!

@.
5
'l
E

F@..i

Source: Department of International Trade Promotion, 2013-2016
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Opportunities on major sectors for investors in ASEAN, especially Vietnam

ACCUMULATIVE FIGURES OF FOREIGN INVESTMENT IN 2018

1 3 o Investors from 130 countries & territories
have poured investment in Viet Nam

3 40 Total registered capital accumulates to
more than 340 billion usd by the end

of 2018

63 Foreign investment flows to all 63
provinces, cities & 19 economic sectors

INVESTMENT FORMS ~ Blnusd Tor 10

80 foreign investors

70 —

60

50

40

30

20

10
[+

Constru Food and B

I BT,BOT,BTO: 4.18%
M Others: 1.81%

(\lietnam E3 )

Thailand’s Brand Investment
TOP 10 SECTORS FOR FOREIGN INVESTMENT . - .
Vietnam; For Example Vietnam, with r
Manufacturing )
Real estate p a » the advant
Production & distribution of electricity, gas, water, air conditioners ﬁ @
Accomodation &food AMATA )\)‘ SCG ¥/ peTacRO young wor nd low
Construction T = labor cost, igbeli
Sales &car repalr ABJC @ Bangkok Bank @ pﬂ' '
Logistics become "new tiger" of ASEAN
Mineral exploitation P - )
Education == Eﬁ TMC
Information & communications el RedBull == ~— UNITED_ fidiaT
L 1 I ] n us
0 50 100 150 200
VGP

Source : DITP

SourceFﬁ'\rTg ,anArRUietnam n CI M B THABI
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O Opportunities of Business/Industries in Vietnam

Major drivers will enhance opportunities
for Thai investors in Vietnam Attractive Businesses
T| Nearly 100 million people, over 65%
of them are of working age ~ =
o T
@ 2| —
4 Infrastructure development N )
-
. Frozen Food and Paper packaging Plastic products Petrochemical
New f,.’ee trade ag.reements Wlt..h ma':]y Ind ustry Instant Food (large operators (large operators) © FC%CESE;CI&! /
countries and receive preferential tariff (medium-large and high technology) Products
treatment under GSP such as EU operators)
Elﬁll Fast growing economy ] "

2

! ! s , Low labor costs and many labor force
‘m Logistics Industrial Estate Renewable
(large operators)
(large operators) Energy

f'*'\
A.LA Politically stable
% - Vietnam able quickly to solve COVID-19 ' B o ‘ Z A’ >—C #
.@ pandemic G % = 5 é %
. &y = |

Import Thai ) . Import Thai auto pepartment store
consumer goods Import Thai plastic parts or (large operators)
products and resin

. and/or distributors distributors and
Tradlng and automotive

= Comprehending Vietnam business law and regulations others accessories

Key success factors for foreign investors

= Partnering with local businesses

» Understanding consumer behavior
* Invest in relationship such as CSR activities

= Connecting with large companies in Thailand

~AST ®» FORWARD . b CIMB THAI

sums Bloidud Ine



Cambodia...full of opportunities - "
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Cambodia...full of opportunities
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IV. Look beyond Covid-19: Trade Opportunities,
Aging Population and Disruption
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Look beyond Covid-19 : Trade Opportunities and Aging Population

e Share of exports to ASEAN has not changed much in the past but there is a divergent trend of
falling share of exports to ASEAN-5 and rising share of exports to CLMV; excluding oil, exports to

CLMV remained positive growth

e Majority of trading activities within the CLMV comes in a form of border trade and this is

expected to grow in line with the rolling out of the One Belt One Road initiative

e Stronger globalization leading more trade liberalization of goods and services, as well as culture

exchange leading to eroding trade and investment obstructions

e More ASEAN and East Asia connectivity through infrastructure development enhancing trade and
investment in ASEAN

e CLMV reduced tariff of most of their imports to zero and they are likely to liberalize trade and

investment further, thus in turn attracting more investment into the countries

* Due to a relatively early stage of development, economies of CLMV are likely to perform much

better than their peers in the region

* For ASEAN aging population: Singapore, Thailand and Vietham are now defined as having an
aging population where 10% of total population is now over 60 years old due to structural

changes in age. Within the ASEAN region (632.3 million persons), We found that Singapore,

Thailand and Vietham were now defined as having an aging population where 10% of the total

population is now over 60 years old according to the UN definition.

e The statistic below shows the estimated median age of the population in selected countries in

2015 and 2050. Median Age has been increasing and all in 2050 would be greater than 30 years.
e Amidst challenging, we look for business opportunities benefiting from an aging society

~AST » FORWARD b= CIMB THAI
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Within the ASEAN region (632.3 million persons), We found that Singapore, Thailand and
Vietham were now defined as having an aging population where 10% of the total
population is now over 60 years old according to the UN definition.

Share of Population Groups in the ASEAN Region in 2015

23.1 69.3 7.6

Ji) Cambodia 31.6
Indonesia 27.6
34.8
\. | Laos
E Malaysia 24.3
27.6
S — 31.9
)} Philippines
15.5
17.7
) __Thatind_|

Source : United Nations : World Population Prospects 2015
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59.2
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60.8

66.6

66.5

66.6

6.8

8.2

6.0

9.2

8.9

7.3

17.9

15.8

10.3
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Percentage distribution of the population in Aged group by country in 2050

Share of Population Groups in the ASEAN Region in 2050

Jit )|  Cambodia

Indonesia

Laos
\0 |

Malaysia

i

Myanmar

)} Philippines

Singapore

1Al
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14.9

21.7

20.0

21.6

16.9

18.8

23.7

11.0

12.7

17.2

54.2

60.7

60.8

63.8

59.6

62.4

62.3

48.6

50.2

54.9

: United Nations : World Population Prospects 2015
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19.2
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The statistic below shows the estimated median age of the population in selected countries
in 2015 and 2050. Median Age has been increasing and all in 2050 would be greater than

30 years. Life
Median age (years) Expectancy at  Percentage of working
2015 2050 birth (years) population (15-59 years) in
2050
ST w0 = e SR ;
69.3 c
. : s 5
Gy e 23.0 M) | 345 - °
61.6 s
: 607 S
Indonesia =
28.4 | W) 36.5 - -
- 608 9
RN 219 =) 337 - 59.2 5
- 638 5
E  Malysia 28.5 | m)| 405 - 63
- 596 S
- 624 &
202 | " 20 [ s S
' - 823 =
. o
o
= sos [USE  e— 2
66.6 S
(%) viemam N . s
04 mp ao [ e—
Remark : The median age is the age that divides a population into two numerically equal 2015 ] 2050
groups; that is, half the people are younger than the threshold and half are older. The median age of the population in Thailand 4F
s @ T FORWARD b= CIMB THA
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Amidst challenging, we look for business opportunities benefiting

from an aging society
Goods and Services

Health foods such as organic

foods and grains

Health care Real estate

Organic cosmetics
goods and Medical equipment
services Elderly and senior care products

Communication equipment for
the elderly

Food and grocery delivery

New financial products such as
reverse mortgage

Hospital
Nursery
The need for convenience such
as housing design customization
and technological innovations
for the elderly

Health care services for senior
citizens (health clubs)

Financial Elders’ savings such as life
insurance and funds et

wie lhusoy ¢
(g

services

n Us:Augn 4296 latae
g E fo )

H dJI8 4 A m"l",ﬂ"uauw‘ﬂ“ “iolulawou Bunumniua: b un
n /\)(\ M nostn polsameuna nsugdSUTUALAIA0 240,000 wn*

Tnsau 02-686-2635

Nisderatan e e
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Medical equipment for the home is the primary opportunity within the senior care industry
especially when everyday tasks like bathing and eating turn into challenges.

i Hand Exercise
Oxygen Machine Self Assist Walk-Around

o J

. CIMB THAI
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Southeast Asia is experiencing rapid growth of the Internet, digital, social media and mobile activities. With more than 400 million Internet users in
and double-digit growth in most segments and most countries of the region, the digital sector is booming and attracting a lot of interests.

ASEAN-6 digital population 2019

B hdonesia mm T hailand

Population 268.2 M Population 69.24 M
INntemet users 150.0M INntemet users 57.00M
Social media users 150.0M Social media users 51.00M
Mobile subscriptions 355.5M Mobile subscriptions 92.33 M
Mobile social users 130.0M Mobile social users 49.00M
E= Malaysia Singapore
Population 3225 M Population 5.83 M
INntemet users 25.28 M INntemet users 492 M
Social media users 25.00M Social media users 4.60 M
Mobile subscriptions: “40.24 M Mobile subscriptions 8.37 M
Mobile social users 24.00 M Mobile social users 4.20 M
M Philippines Vietham

Population 107.3 M Population 96.96 M
INntemet users B6.0M Intemet users &4.00 M
Social media users 76.0M Social media users G2.00 M
Mobile subscriptions. 124.2 M Mobile subscriptions 143.30M

Mobile social users T2.0M Mobile social users 58.00M

A g ey | Foes o d i . 1
tree Social, Hootsiniie o A0 04

ASE AN Cmpowering business in Southeast Asia - aseanup.eom
https://aseanup.com/southeast-asia-digital-social-mobile/
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Covid-19 could cause global economic recession this year

USA 2018: 2.9% EA(19) 2018: 1.9%

China 2018: 6.6%
2019: 2.3% 2019: 1.2% 2019:6.1% Japan 2018:0.3%
E—- : - 9 0 ; 2019: 0.7%
— 2020F: -5.9%(2.0%) 2020F: -7.5%(1.3%) .;zon 12%(60%) | @) 020 5.2%(0.7%)
2024F: 4.7% (1.7%) 2021FA1%(1.4%) ‘ 021F:9.2% (5.8%) * -~ 2021F:3.0% (0.5%)
- L " Thailand 2018: 4.1% Indonesia 2018: 5.2%
« ' 2019: 2.4% 2019: 5.0%
‘? I 2020F:-6.7% (3.0%) - 2020F: 0.5% (5.1%)
= —— 2021F: 6.1% 2021F: 8.2%
Malaysia 2018: 4.8% Philippines 2018: 6.2%
2019: 4.5% 2019: 5.9%
E 2020F: -1.7% (4.4%) , 2020F: 0.6% (6.2%)
— 2021F: 9.0% 2021F: 7.6%
Singapore 2018: 3.4% Vietnam 2018: 7.1%
201: 0.7% - 2019:7.1%
" 2020F: -3.5% (1.0%) s
2021F: 3.0% ;g;‘l’i- %j (6.5%)
/.U
*year-on-year change

F= forecasted by IMF as of April 2020
Remark: 1. in black blanket ( ...) forecasted as January 2020
2. in grey blanket (...) forecasted as October 2019

Sources: IMF
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Asia Exports showed a negative trend.

%Yoy Asia Exports (USD term)
60.0 50.3
40.0
12.0
20.0 e 9.5 16 6.0
0.0 -
1. -0.6 9. -0.4
-20.0 9. 106> -8. IR -7.2
-19.1 ’
-40.0 24 -27.9 251 -23.7 -20.9 -15.5
-60.0 508
February '20 March '20 = April '20 ® May '20
Philippines Malaysia South Korea Singapore Japan Vietnam Indonesia
%oy Asia Imports (USD term)
60.0
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ASEAN Headline PMI rises from record low but remains firmly in contraction territory

Manufacturing PMI

Indonesia / Malaysia [ Myanmar [ Philippines
Singapore / Thailand /

sa, =50 = improvement since previous month Country May ’20 m

60 - Indonesia 28,6' 27.5
55
Malaysia 45,6' 31.3
Myanmar 38_9' 29.0
45
Philippines 40.19% 31.6
40
. Singapore 26.4 ‘ 29.3
Thailand 41,6' 36.8
30
Vietnam 42,7f 32.7
O el et oyl
17 18 19 20 ASEAT st 307
Source; IHS Markit.
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How to you view the recovery path?

oy u v

1929 1997 2008 | v

Great Depression  Asian Financial Crisis GlobalFinancial Crisis COVID -19 Crisis
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Covid casts two spells on Thailand’s economy

VS.

Reversal J Avada Kedavra
Economy vs. Stock Market

* GDP contraction...90% Economy in Q2 » Optimistic view from monetary easing
* De-globalization hurting tourism and and fiscal expansion

exports e Covid impacts on earnings are short-
e Easing lockdown but fear of the second term

wave  Attractive pricing helps boost the

market sentiment
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The river of no return! Or at least not this year

International Tourist Arrival

million persons % YoY
50.0 - International Tourist Arrival -8-% Change - 40.0%
20.7% 18.8% 20.6%

400 - 9.4 - 20.0%

4.6% 87% 9.4% 7.5% 439
30.0 + - 0.0%
20.0 - - -20.0%

(7]
= .0
9 ) 7 y N ::; 2 : &
10.0 - 3 = 2 o~ o | N P py < S e -40.0%
¥ ¥ <t v - N ™ o o
= 0" o
0.0 : A . _00%
. -79.7%
']OO N .-.. _92.4%... B '800%
LB 70.0%

200 - -99.6% g -- ©100.0%

2007 2008 2009 2010 2011 2012 2013 2014 2015 2016 2017 2018 2019 1Q2020 2Q'20f 3Q20f 4Q'20f

Flu HINT
Coup Airport c:IosureU Political unrest Flood Political unrest Zero-dollar-four phyet boat accident COVID - 19

crackdown

Source: www.mots.or.th , CIMB THAI Research
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Deepest crisis ever!

GDP Growth

%, yoy
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The recovery trend of important businesses / industries after
relaxing control measures on the COVID-19 outbreak

(Q2/2020)

Focus on Domestic Demand

il

Consumer products

Nann|

Convenience Store

Other Service

Food & Beverage

S
Bol g
Cleaning service
vy

Power Plant

Animal Farm %
(Poultry) /Animal
Feed ‘
@ Palm Oil
Pig Farm
~HA5ST » FORWARD

(Q3/2020)
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B
Private Hospital  cssm=m ill
i Oil Station

Towwoe P.aper Packaging
Large Logistics (high technology)

(Q4/2020) ﬁ,
e ._T

=P .
Home Appliance
5}--{1 Shop
Electronic and
Computer Parts o
Electric Appliance
parts F L
“ = .
Warehouse
$5 35
Parts machinery/ A4 i
other equipment =R
for exports IT Shop .
Industrial
Estate
=N -
SRE ST
T4 | el
ooo
Construction Sugar 17] g
Materials Shop Department
Store

B Third Tier 18

(2021 or beyond 2021)

ﬁm Air line .

Tourist Agen
Hotels and related geney
business
=|
Rice ﬁ
e e a
0Oil and Gas Movie Theater

ta-i SR

Car Dealers Motorcycle
Dealers
oFe n@"]lm
Auto Parts Commercial .
Real Estate Housing

I3 7
Steel Products © @

Construction Gem and Jewelry

W >

Textile Frozen Shrimp

Restaurant
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Economic outlook of Thailand

NESDB CIMBThai [CIMBThai
(18 May) (Mar) (May)

conomlc rowth

-1.8 (-5.0)-(-6.0) -6.4 -8.9

(% YoY)

Public Consumption 2.6 14 3.5 1.5 1.7 -0.9 -2.7 3.6 3.3 194
Private Consumption 4.6 4.5 4.8 4.7 4.3 4.1 3.0 -1.7 -3.0 -9.0
Public Investment 2.9 0.2 0.0 1.5 3.7 -5.1 -9.3 5.6 9.9 3.2
Private Investment 4.1 2.8 4.3 2.1 23 2.6 -5.5 -4.2 -15.6 -17.7
Exports (THB) 33 -2.6 -3.5 -4.0 0.6 -3.4 -6.7 -8.0 -9.3 -21.4
Imports (THB) 8.3 -4.4 0.1 3.4 -5.9 -7.9 2.5 -13.3 7.7 -14.8
Exports (USD); fob 7.5 -3.2 -3.8 -4.2 0.0 -4.9 1.5 -17.3 -15.3 -18.3
Imports (USD); fob 13.7 -5.4 -3.0 -4.0 -6.8 -7.6 -0.9 -13.3 -19.8 -20.0
Policy rate (%) 1.75 1.25 1.75 1.75 1.50 1.25 0.75 n.a. 0.50 0.50
TR A L2 3231 29.97 31.74 30.67 30.59 29.97 3275  31.8-32.8 3350  31.50
(end of period)

Headline Inflation* 1.1 0.7 0.7 1.1 0.6 0.4 0.4 -1.0 -3.0 -2.1
No. of Tourists (mil.person); 38.2 39.8 10.8 9.0 9.7 10.3 6.7 A 11.9 9.1
(%change) (7.3%)  (4.2%) (2.1%) (1.4%) (7.2%) (6.4%) (-38.0%) < (-70.0%) (-77.2%)
Current Account Balance

(% to GDP) 5.6 7.0 9.3 4.1 7.1 7.2 7.1 4.9 2.9 2.5
S AIEB it AT 71.06 6436 63.17 6892 61.93 63.41 5044  33.043.0 30.00 31.29
(USD/barrel)*

*average

Source: Office of the National Economic and Social Development Council (NESDC), Bank of Thailand (BOT)and CIMB Thai Research
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Important Notice

This presentation has been prepared by CIMB Group exclusively for the benefit and internal use of the recipient in
order to indicate, on a preliminary basis, the feasibility of possible transactions. Terms contained in this presentation
are intended for discussion purposes only and are subject to a definitive agreement. All information contained in this
presentation belongs to CIMB Group and may not be copied, distributed or otherwise disseminated in whole or in
part without the written consent of CIMB Group.

This presentation has been prepared on the basis of information that is believed to be correct at the time the
presentation was prepared, but that may not have been independently verified. CIMB Group makes no express or
implied warranty as to the accuracy or completeness of any such information.

CIMB Group is not acting as an advisor or agent to any person to whom this presentation is directed. Such persons
must make their own independent assessment of the contents of this presentation, should not treat such content as
advice relating to legal, accounting, taxation or investment matters and should consult their own advisers.

CIMB Group or its affiliates may act as a principal or agent in any transaction contemplated by this presentation, or
any other transaction connected with any such transaction, and may as a result earn brokerage, commission or other
income. Nothing in this presentation is intended to be, or should be construed as an offer to buy or sell, or invitation
to subscribe for, any securities.

Neither CIMB Group nor any of its their directors, employees or representatives are to have any liability (including
liability to any person by reason of negligence or negligent misstatement) from any statement, opinion, information
or matter (express or implied) arising out of, contained in or derived from or any omission from the presentation,
except liability under statute that cannot be excluded.
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