
What factors do not 
make people shift 

behavior to eat organic 
vegetables in Bangkok?
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Main Question

What factors impact decision 
for people to buy or not to buy 

organic vegetables?

Hypothesis according to literature reviews:
Price and accessibility will have highest effect on consuming decision.



Sub Questions

PRICE QUALITY WILLINGNESS TO PAY

ACCESSIBILITY TASTE SURROUNDING

DEMOGRAPHIC

LIFESTYLE

How does each 
demographic factors affect 

purchasing decision

Does family and friends 
have influence on 
behavior shifting?

Pricing has effects on 
making decisions to 

which degree?

Does accessibility have an 
effect on behavior?

Do quality/food safety 
have an influence on 

making decisions?

Do people who consume 
organic vegetables also have 
other healthy lifestyle or not? 

Does taste have an 
influence on eating 
organic vegetables?

To what extent people 
willing to buy organic 

vegetable?



Organic Industry 
Background
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Players in Organic Industry

Tops
Total shops in Bangkok = 

52 shops

*excluding tops daily mini 
supermarket

Tesco Lotus

Total shops in Bangkok = 
21 shops

* excluding tesco lotus express and 
Talad (market)

Gourmet and 
Home Fresh Mart

Total shops in Bangkok =
11 shops 

Villa market

Total shops in Bangkok = 
26 shops

Lemon Farm Foodland Makro

Total shops in Bangkok = 
6 shops

Total shops in Bangkok = 
12 shops

Total shops in Bangkok = 
8 shops

Farm, Royal 
Project, and others

Total shops in Bangkok = 
106 shops



DISTRIBUTION CHANNELS

Organic Farm

Consumer

Consumer

Consumer

Retailers

RetailersWholesaler

Ex. Tops, Tesco Lotus

Ex. Tops, Tesco LotusEx. Macro

ConsumerOnline

Ex. Website, Application
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Source of data

Survey Description

Survey is being distributed 
through online channel: 

Google Form

Result
Total response = 572 responses 

Drop: Person who doesn’t eat vegetable: 27 people 

Drop: Person whose age less than 18  years old                       
and more than 100  years old: 4 people  

Net response = 541 responses

Research
Identify the density of 
purchasing channel of 
organic vegetable  in 

Bangkok

Number of supermarkets in each 
district in Bangkok



Demographic Information

55%

Gender

297 respondents 238 respondents

Female Male Others

1%

6 respondents

44%

(Total samples = 541)

Age

Income

Education



Accessibility

Tops
304 answers 

Lemon Farm
65 answers

Villa Market
136 answers

Gourmet And 
Home Fresh Mart
127 answers

From 541 answers, people 
purchase organic vegetable from... 

Tesco Lotus
153 answers

FoodLand
93 answers

Farms, Royal Project, 
and others
197 answers



Regression Equations

Dependent Variable (Y) =                                                                     
Decision for people to buy or not to buy organic vegetable

Dependent Variable (Y) =                                                       
Percentage consumption of organic vegetable per week



Variables explanation

Demographics Price Quality Taste Surrounding
Lifestyle 

(Consumption)

Reasonable price 
has impact to 
what degree?

Perceived quality 
of organic 
vegetables 

Ease of going to 
the selling place: 

Far? Many 
branches? 
Nearby? Friends and family 

It includes healthy 
food, junk food, 

organic food, 
vegan/vegetarians 
and normal food.

Lifestyle 
(Behavior)

Willingness 
to Pay

It includes age, 
education level, 

income, and gender. 
Which will be 
considered as 

dummies variables.

Taste of 
organic 

vegetable 

Accessibility

D

P

Q

A

T

S

LC

LB

W

It includes 
exercise, other 

organic 
product, sleep, 

alcohol and 
smoke

How extra percent 
consumers willing to 

pay compare to 
normal vegetables?
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Regression Result
Probit Regression Model



Regression Result
Ordered Probit Regression Model

Standard errors in parentheses 
***p<0.01, **p<0.05, *p<0.1
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Significant 
factors

Despite many number of 
differences, there are some 

factors that are significant in both 
models which are organic 

consumption lifestyle, other 
organic product consumption 

lifestyle and willingness to pay

Factor 
Influencing

As there are 2 independent 
variables (decision to eat and 
amount of consumption per 

week), the factors influencing 
them are differently

Hypothesis 
Answer

From literature review, our 
hypothesis is price and 

accessibility will have the 
highest influence on 

consuming decision but 
result is not significant.
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