
MK 312 Integrated Marketing Communications

Direct & Digital Marketing

By Ajarn Suwalya K.

November 2, 2020



Copyright © 2018 Pearson Education Ltd. All Rights Reserved.

Plan Your Marketing Communications 

Strategy in Six Simple Steps

1.Identify Your Target Market. ...

2.Identify Your Target Customers. ...

3.Identify Your Unique Selling Proposition

4.Match Your Audience Problems to Your 

Product Solutions. ...

5.Match Your Messaging to Channels You 

Choose. ...

6.Set Your Goals and Identify a Way to 

Measure Them.

•

Speak directly to your ideal 
customer’s pain point instead of 
addressing a vague audience.
•Align your messaging to each 
channel based on what your 
target customers already expect 
on it.
•Build an easy-to-reference 
marketing communications 
document, so your team, other 
teams, and future hires can use it 
with ease.
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Learning Objectives

1. Define direct and digital marketing and discuss their rapid growth and 
benefits to customers and companies.

2. Identify and discuss the major forms of direct and digital marketing.

3. Explain how companies have responded to the internet and the digital 
age with various online marketing strategies.

4. Discuss how companies use social media and mobile marketing to 
engage consumers and create brand community.

5. Identify and discuss the traditional direct marketing forms and overview 
public policy and ethical issues presented by direct marketing.

6. How to create effective digital marketing campaigns
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Learning Objective 1

Define direct and digital marketing and discuss their rapid growth and benefits 
to customers and companies.
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Direct and Digital Marketing

Direct and digital marketing involve 
engaging directly with carefully targeted 
individual consumers and customer 

communities to both obtain an 
immediate response and 
build lasting customer 
relationships.
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Direct and Digital Marketing

The New Direct Marketing Model

For many companies today, direct and 
digital marketing constitute 
a complete model for doing 
business.
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Purchase Inspiration 
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Direct and Digital Marketing
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Direct and Digital Marketing

Rapid Growth of Direct and Digital Marketing

Direct and digital marketing 
have become the fastest-
growing form of marketing. 

Direct marketing continues to 
become more Internet-based, 
and digital direct marketing is 
claiming a surging share of 
marketing spending and sales. 
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Direct and Digital Marketing

Rapid Growth of Direct and Digital Marketing



Copyright © 2018 Pearson Education Ltd. All Rights Reserved.

Direct and Digital Marketing

Benefits of Direct and Digital Marketing—Buyers

✓Convenience

✓Ready access to many products

✓Access to comparative information about companies, products, and 
competitors

✓Interactive and immediate
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Direct and Digital Marketing

Benefits of Direct and Digital Marketing—Sellers

✓ Tool to build customer relationships

✓ Low-cost, efficient, fast alternative to reach markets

✓ Flexible

✓ Access to buyers not reachable through other channels
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Learning Objective 2

Identify and discuss the major forms of direct and digital marketing.
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Forms of Direct and Digital Marketing
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Forms of Direct and Digital Marketing
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Learning Objective 3

Explain how companies have responded to the internet and the digital age with 
various online marketing strategies.
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Marketing, The Internet, and the Digital Age

Digital and social media 
marketing—Using digital marketing 
tools such as websites, social media, 
mobile apps and ads, online video, 

email, and blogs that engage 
consumers anywhere, 
anytime via their digital 
devices.
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Marketing, The Internet, and the Digital Age

Omni-channel retailing creates a 
seamless cross-channel buying 
experience that integrates in-store, 
online, and mobile shopping—

creates a single 
shopping experience. 
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Marketing, The Internet, and the Digital Age

Online Marketing

Online marketing is marketing via the Internet using company Web sites, 

online ads and promotions, e-mail, online video, and blogs. 

Marketing Web sites engage consumers to move them closer to a direct 

purchase or other marketing outcome.

Branded community Web sites present brand content that engages 
consumers and creates customer community around a brand.
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NIKE
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Marketing, The Internet, and the Digital Age

Online Marketing

Online advertising is advertising that appears while consumers are 
browsing online and includes display ads, search-related ads, online 
classifieds, and other forms.

E-mail marketing involves sending highly targeted, highly personalized, 
relationship-building marketing messages via e-mail.

Spam is unsolicited, unwanted commercial e-mail messages.
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Marketing, The Internet, and the Digital Age

Online Marketing

Online video marketing involves posting digital video content on brand Web 
sites or social media sites such as YouTube, Facebook, and others.

Viral marketing is the digital version of word-of-mouth marketing: videos, 
ads, and other marketing content that is so infectious that customers will 
seek it out or pass it along to friends.
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Marketing, the Internet, and the Digital Age

Online Marketing

Blogs are online journals where people and companies post their thoughts 
and other content, usually related to narrowly defined topics.



Copyright © 2018 Pearson Education Ltd. All Rights Reserved.



Copyright © 2018 Pearson Education Ltd. All Rights Reserved.

Learning Objective 4

Discuss how companies use social media and mobile marketing to engage 
consumers and create brand community.
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Social Media and Mobile Marketing

Social Media Marketing

Advantages:

✓ Targeted and personal

✓ Interactive

✓ Immediate and timely 

✓ Real-time marketing 

✓ Cost effective

✓ Engagement and social sharing capabilities 
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Social Media and Mobile Marketing

Mobile Marketing

Mobile marketing delivers messages, promotions, 

and other content to on-the-go consumers
through mobile phones, smartphones, tablets, and 
other mobile devices.
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Make-up Genius
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Learning Objective 5

Identify and discuss the traditional direct marketing forms and overview 
public policy and ethical issues presented by direct marketing.
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Traditional Direct Marketing Forms

Direct-mail marketing involves an 
offer, announcement, reminder, or 
other item to a person at a particular 
address.

• Personalized

• Easy-to-measure results

• Costs more than mass media 

• Provides better results than mass 
media
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Traditional Direct Marketing Forms

Catalog direct marketing involves printed and 
Web-based catalogs.

Benefits of Web-based 
catalogs

• Lower cost than printed 
catalogs

• Unlimited amount of 
merchandise

• Real-time merchandising

• Interactive content

• Promotional features

Challenges of Web-
based catalogs

• Require marketing

• Difficulties in attracting 
new customers
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Traditional Direct Marketing Forms

Telemarketing involves using the 
telephone to sell directly to 
consumers and business customers.

• Outbound telephone marketing 
sells directly to consumers and 
businesses.

• Inbound telephone marketing uses 
toll-free numbers to receive orders 
from television and print ads, direct 
mail, and catalogs.
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Traditional Direct Marketing Forms

Direct-response television 
marketing includes the following:

• 60 to 120 second advertisements 
that describe products or give 
customers a toll-free number or 
website for ordering

• 30-minute infomercials such as 
home shopping channels
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Traditional Direct Marketing Forms

Kiosk Marketing
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Public Policy Issues in Direct and Digital Marketing

• Irritation includes annoying and offending customers.

• Unfairness includes taking unfair advantage of impulsive or less-
sophisticated buyers.

• Deception includes “heat merchants” who design mailers and write copy 
designed to mislead consumers.

• Fraud includes identity theft and financial scams.

• Consumer privacy involves concerns that marketers may have too much 
information and use it to take unfair advantage.



Copyright © 2018 Pearson Education Ltd. All Rights Reserved.

Public Policy Issues in Direct and Digital Marketing

A Need for Action

• AdChoices

• Can Spam

• Children’s Online Privacy Protection Act 
(COPPA)

• TRUSTe
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Learning Objective 6

How to create effective digital marketing campaigns
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Awareness

Interest

Consideration

Intent

Evaluat
ion

Purch
ase

Customer Journey

See new product 

Want to look closer

Look for product information & price, 

Compare with other brands

Thinking of buying it

Buy it!

See the product in 

friend’s Instagram

Want to look in detail

Read the product 

information and reviews

Thinking of buying it, go to Lazada

and put it in the cart

Think again whether to buy it for sure or to wait for 9.9 

Let’s buy it 

Soy 

Milk

Buying 

handbags 

online

How your marketing activities stimulate customers in each stage? 

Make sure again if it’s right decision
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• Reviewing examples of business success is a great way to learn about what makes an effective digital marketing campaign. But 
how do you put this into practice for your business? The experts at Exposure Ninja have broken down the task of designing a 
successful digital marketing strategy into 12 easy-to-follow steps.

1. Choose a Campaign Goal

2. Choose Which KPIs to Measure

3. Set a Campaign Budget

4. Review Your Previous Digital Marketing Campaigns

5. Analyse Your Competitors’ Digital Marketing Campaigns

6. Define Your Target Audience

7. Decide a Campaign Message

8. Choose the Right Medium

9. Choose the Best Networks

10. Convert Your Traffic

11. Measure Your Results

12. Go Back To Step 1

https://exposureninja.com/
https://exposureninja.com/blog/how-to-digital-marketing-campaign/#goal
https://exposureninja.com/blog/how-to-digital-marketing-campaign/#kpi
https://exposureninja.com/blog/how-to-digital-marketing-campaign/#budget
https://exposureninja.com/blog/how-to-digital-marketing-campaign/#review
https://exposureninja.com/blog/how-to-digital-marketing-campaign/#analyse
https://exposureninja.com/blog/how-to-digital-marketing-campaign/#define
https://exposureninja.com/blog/how-to-digital-marketing-campaign/#decide
https://exposureninja.com/blog/how-to-digital-marketing-campaign/#medium
https://exposureninja.com/blog/how-to-digital-marketing-campaign/#networks
https://exposureninja.com/blog/how-to-digital-marketing-campaign/#traffic
https://exposureninja.com/blog/how-to-digital-marketing-campaign/#results
https://exposureninja.com/blog/how-to-digital-marketing-campaign/#step
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The main difference between 

SEM vs. SEO is that SEM is a paid 

strategy and SEO is an organic strategy. 

Like most things in the search industry, 

the definitions related to search 

marketing have evolved . Some 

marketers may consider SEM to be an 

umbrella term that includes both paid and 

organic strategies.
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