
BRIEF: 
International Product and 

Brand Management



Objective of the assignment

For the students to develop awareness, some understanding, and some 
implication for marketing in other culture. For example, 

• Japanese group: Cross-cultural difference which affects product 
design, pricing, Channel, and IMC

• If a Japanese were to do business in Thailand, what should he/she be aware? 

• If a Thai were to do business in Japan, what should he/she be aware?

• Color group: Cross-cultural difference which affects product design, 
pricing, Channel, and IMC
• The different meaning of a color in different culture

• Example and implication



Grouping and Topic (5 groups)

• (See excel sheet)



Grouping and Topic (5 groups)

• Japan: Ayana, Shoko, and friends

• Swiss: Ursina and friends

Other 3 groups: 

• Can choose a topic from the following or propose a new topic (See 
following pg)



Topic

Other 3 groups: 

• Can choose a topic from the following or propose a new topic
• Brand name

• Color

• Gesture

• Cross-cultural case e.g.
• Thai sub group

• Comparative study between Thailand and other country e.g. how you interpret the brand 
and ad in other country differently (you need to have the knowledge of how consumers 
in the other country interpret differently from you)



Your information source

• Google

• Google scholar

• People from other culture

• Etc.





Example

IMC in Thailand

• Not a comparison study like yours


