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Korea has experienced
phenomenal economic growth.
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Entertainment had became the center of South Korea’s soft-power policy
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Industrial Organization Guidance
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Industrial policies and support
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A Creative Economy

Creative Economy and People's Happiness
Through Science, Technology and ICT #3
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Development Stages of the Broadcasting and Film industry
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Stages of the Spread of Hallyu
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How korean entertainment channel different values to different industries
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How korean entertainment channel different values to different industries
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Korean entertainment industry dimension

New Breed of Consumer

e Actively get a dose of K entertainment

e Real-time communication of
activities
o Tech-savvy and creative
consumers
Content
e Combination of Vocal, Dance
skills and attractive looks
e Clean and polished content
e Content intended for

international consumption

Creation

Systematic production
Well planned promotion
Influences from European and
American Pop

Reward people behind the scenes
Governmental support and policies
Sourcing global talent

Source: Samsung Economic Research Institute; QZ; (Adapted)
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Korean entertainment industry dimension

Distribution Method

e Active use of social media promotion
Cooperation with local partners
e Usage of concert and
merchandise to add value
e Governmental support

Creation Content

Systematic production
Well planned promotion
Influences from European and
American Pop

Reward people behind the scenes
Governmental support and policies
Sourcing global talent

e Combination of Vocal, Dance
skills and attractive looks

e Clean and polished content
e Content intended for
international consumption

Source: Samsung Economic Research Institute; QZ; (Adapted)

Hypothesis 1 Theory

Conclusion




Situational Analysis

Korean entertainment industry dimension
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Korean entertainment industry dimension
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Conclusion

Higher Spillover
domestic .
consumption and impact

increasing in on others.
export industries

s
Rigorous Gov't.
continuously
give support with
beneficial policies

The Korean entertainment industry is promising with a potential o e growth.
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Future expectation of Korean Entertainment
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EXO finished 7th in the World Albums Artists category
on Billboard, and marked the second straight year.

Ban Ki-moon, UN Secretary-General, recognized the
Gang nam style song as a "force for world peace”.
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