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Video comments: Factors Affecting The Subscription Decision on Netflix Premium of Thai People

	Online streaming has become new normal in the era. Netflix is number one in this field. But what exactly are the factors affecting their preferences toward the subscription of Netflix Premium? This is the topic of interest of this group. The main questions is interesting but I think it would be clearer if the sub questions were stated here as well.
	The methodology that being used were online survey with Thai Netflix subscribers. The samples are 300 respondents answering the questions about important factors, genres they watch, payment, number of shared users and demographics. With the demographics, I suggest that it would be better to briefly explain what variables are considered. And later on they used cross-tabulation in analysis
	The result explanation was clear as they separate analysis in 3 aspects of packages, sharing behavior and genres. Within packages, they divide up to more variables of price, resolution and number of screens. Surprisingly of me, I thought that resolution will have the most impact but it turns out to be price the has the most influence factor. However, within the presentation, about the number of screen was a little bit confusing. It was mentioned that when price is lower, resolution increase. I think it does not really make sense here or maybe there is some rational behind. Explain this out will make the result more clear and interesting. For sharing behavior, it is good that they divide the consumer into 4 groups by the payment behavior because it make a clear picture. As people who do not share screen with anyone surely have no preference about number of screen because they do not share. But those who pay alone result surprise me again that the price was least influence as I though the payer would care most is money. A little confusion occur again with the group of who split. It said ‘highly prefer on all factors comparing to the only one pay for package who were relatively less influenced by the price’. I suggest a graph or any comparison figure will show a clearer picture. Free riders might be the one who grouped up with those wo pay alone, is there any correlation? If there is, there might be some interesting insights to tap into. With the genre, the result contrast with the hypothesis. The result is that genre actually have no significant effect. 
	The conclusion has done well. There is a mentioned about economic theory of bundling and consumer surplus which if I’m not wrong, they used it as theoretical framework as well. If they could give a further suggestion, for example, for Netflix thaialnd price strategy, this would have end perfectly. Ended up with consumer have various ways to use the service up to their preferences is good explanation. For instance, choice of package that those who don’t care much about resolution could use mobile package and sharing account could split fee.



