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Factors affecting consumers’ decision in ordering food online: The case of generation Y in Bangkok

1. What the researcher is trying to answer
According to the rapid growth of online food ordering, the researcher intended to find the key factors influenced Gen Y consumers’ decision to order food online in Bangkok area.
2. Research Overview 
Apart from abstract at the beginning, the research paper consists of 5 parts. They are introduction, literature review, methodology, results, and conclusion included limitation. 
     Firstly, the researcher was explaining about lifestyle changes of people in Bangkok caused by improved technology and the rise of social media. Online food delivery platforms under advanced technology are currently popular among young people who spend much of their time on social media in Bangkok because online food delivery websites and applications from both chain restaurants and middlemen for restaurant business facilitate people to order food and save their time to do other activities. After usage increase of online food delivery platforms, sellers and online food delivery providers also gain more revenues from buyers contributing to the growth of food delivery market. 
     Secondly, the related researches included frameworks and theories were introduced in literature review’s part. The researcher started to review with the topic of online shopping and consumer behavior toward online shopping in the first part. The key massages are an emergence of Internet and E-commerce leading to online shopping with comfortable two-way communication and business transaction between buyers and sellers and consumer behavior that not only demands goods but also experience from online shopping. There is a research illustrate that the trust and satisfaction of consumer are important for the repeated purchase. In the second part, the researcher reviewed the topic of factors affecting online purchasing decision of consumers. There are many researches explained about them via frameworks and theories. For example, the factors of trust, firm’s reputation, perceived value, and perceived ease of use were derived from Technology Acceptance Model (TAM), and the factors of social influence, performance expectancy, facilitating condition, and personal characteristics of consumers were derived from Unified Theory of Acceptance and Use of Technology (UTAUT). So, this available information motivates the researcher to do the specific research that has less studied about the factors affecting consumers’ decision on specific service which is online food delivery and specific group which is people in Generation Y in Bangkok area.   
     Thirdly, the researcher describes about methodology of research. Type of data collection is qualitative by using paper survey and online survey via Google Form asking about dependent and independent variables derived from literature review’s part. Dependent variable is the binary choice decision whether to order food online or not. Independent variables are Demographic factors, personal factors, Social Influence, Customer satisfaction, and perceived trust. The target group is people in Generation Y in Bangkok area. For data analysis process, the researcher used STATA program to transform qualitative data to numerical data and created 2 owned models from Probit model to find marginal effects of each independent variable on a chance of ordering food online.
     Fourthly, for the result from descriptive statistics, the average age of 261 respondents fell into Generation Y age range. Most respondents are female. They are undergraduate students in the middle-income group. For the result from the first model based on Probit model, it implies that student, freelancer, and retail or business owner have higher probability in ordering food online than other occupations. For the result from the second model based on Probit model, it implies that generation Y consumers mainly take satisfaction into consideration while ordering food online. However, the results from both models based on Probit model implies that personal factors, Social Influence, and perceived trust are not significant factors of Gen Y consumers’ decision of ordering food online.  
     Finally, the researcher concludes that only customer satisfaction is the significant factor affecting Gen Y consumers’ decision of ordering food online confirmed with the results and one previous secondary data about e-commerce. For limitations, due to time constraint, the size of respondents is too small, and the respondents have similar backgrounds. 
3. Strengths and weakness of the study 
Starting with strengths, this paper’s topic is very interesting and up-to-date topic in an era where technology and social media are advancing. The researcher applied the complex methodology like Probit model to find the results. According to two models based on Probit model created by the researcher, it implied that the researcher understands Probit model very well. Also, this research paper is beneficial to many groups of people such as consumers, sellers, and providers of food online ordering service. However, I have found some weaknesses from this paper to improve. 
5.1) Research’s topic 
The research topic is too board to what the researcher was trying to answer. It would be clearer if the research’s topic is key factors influenced Gen Y consumers’ decision to order food online in Bangkok since the study was focused on the key factors not all factors. 
5.2) Introduction
There is no information why the researcher was narrowed the topic into people in Generation Y in Bangkok area. I have found some reasons in the Methodology part, but they are unclear and should not be in that part.  
5.3) Literature Review
The sentence said that among five factors in this research, these two variables are interesting to be used should be more described on those five factors or cut it out.
5.4) Methodology
First, I am curious how online survey limit respondents in only Bangkok area if the respondents were not read the assumption of the survey. The researcher should add one more question about whether they live in Bangkok or other areas. Second, there is no information of what Probit model is and how it works to analyze data. It would be better if the researcher adds them. Third, the researcher should explain more why there are two models instead of one model based on Probit model since they are unclear. 
 5.5) Results
For this part, I think it would be better if the researcher confirms the results with many primary data and secondary data in the literature review’s part.
5.6) Conclusion
I found that there are some recommendations in this part. So, I think it would be great if they were introduced in the introduction part. 



