


The effect of information on product quality: Evidence from restaurant Hygiene grade cards.

The writer set the hypothesis if the hygiene grade cards which show on the restaurant’s windows allow the restaurant charge higher price of food. 

The relationship is when there was a food quality investigation, the grade of food would be shown on the windows of every individual restaurants. This will show the information of the food to guarantee the quality of the food. Then the consumers know the quality of the food and willing to pay for good quality of food with higher price.
Without the hygiene grade cards, the customer has no information about the quality of food. Then the consumer might think that those food might not be good enough to pay at high price. For the restaurant’s view, if they sell high hygiene quality of food but there is no indicator to guarantee the grade of the food, their customer might not sure about the quality of the food and might not value the as the actual value as it be. Which means the restaurant would bear high cost while the consumers are willing to pay lower than it suppose to be. This can leads to the incentive to lower quality of the restaurant food. 

Therefore, the Hygiene grade cards can solve information asymmetric problem, which allow restaurant to compete with the quality and diversify their foods. With these, restaurant has ability to charge higher price while consumer would like to pay more for good quality of food. This also affect the decrease of number of the food poison illness hospitalization. Plus, this symmetric information will eliminate bad quality of the restaurant out of the market. 

Hubs and High Fares: Dominance and Market Power in the US Airline Industry

This paper talks about the factors those allow dominance firm in US airline industry to charge higher price. Firstly, they talk about the marketing tools like FFP and TACOs. These tools allow customers and travel agents to have additional benefit from these programs. At the same time, the airlines create customer relationship through these program by rewarding the buyers.

This paper also talks about the advantage of the dominance airline in their own local airport. It shows that local government tends to allow that local dominance airline to have great number of gate and time slot which are the advantage of the dominance to have many route/ flight in one day. When the dominance have many flight means that the customer has many choice to choose from this airline. So the local customer prefer to purchase flight ticket from local dominance firm. Moreover the advantage of many flight will attract customer to have FFP and TACOs with those local dominance airlines.
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