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1. MARKET BACKGROUND 

2. BRAND BACKGROUND 

3. CLOSEUP BRAND ACTIVITIES 

4. DELIVERABLE 

AGENDA:  



TOOTHPASTE MARKET 
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Herbal/Traditional 

Whitening% 

Other 

5 KEY SEGMENTS IN TOOTHPASTE MARKET 
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Source:  Market Value by Channel & Segment, Retail Index, Dental Y11-Y13 

(+2.9%)  

(+32%)  

Segment Contribution & Growth 

DENTAL GROWTH IS DRIVEN BY SHPHP & CVS AND SHIFTED TO 

PREMIUMIZATION FROM THERAPEUTIC & WHITENING PROMISING GROWTH 
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OT

CVS

S/H

6,930 MB  

(+6%)  

7,733 MB  

(+12%)  

(-7%)  

(+1%)  

(+.1%)  

(+18.1%)  

(+32%)  
(+24%)  

(+7%)  
(+10%)  (+0.5%)  

Channel Contribution & Growth 

8,372 MB  

(+8%)  



 Premium: 200 - 349 

Mass: 100 - 199 

Economy: <=100 
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 S. Premium: > =350 

Colgate CDC, PI = 74 Darlie, PI = 69 
Closeup, PI = 72 

Colgate Total, PI = 130 

Colgate Sensitive, PI = 282 

White Now, PI : 239 

Colgate Salt, PI = 87 

Colgate Sensitive, Pro-relief , PI = 438 & Optic White = 389 

Sensodyne, PI = 231 

Dentiste PI = 400 Sparkle PI = 365 

CLOSEUP PLAY IN 2 SEGMENT WHICH IS ECONOMY & PREMIUM PRICE TIER 



BRAND MARKET 
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RE-SHAPING THE BRAND & PRODUCT 

Milk Calcium Crystal Frost Menthol Chill  



RE-SHAPING THE BRAND & PRODUCT 

CloseUp new formula has mouthwash with active zinc to clean the 

deepest part of your mouth and penetrate to remove germs that cause of 

bad breath, giving the freshest breath for the longest hours.   

Deep Action Red Hot (Red pack): 4 SKUs  Deep Action Menthol Fresh (Green pack): 4 SKUs  



CAPTURE YOUNG ADULT, 18-24 TARGET TO BUY CLOSEUP 

THROUGH NEW CLOSEUP EMOTIONAL ENGAGEMENT BRAND  

Current 

Think  

Feel 

Do 

A toothpaste is just a 

toothpaste “Plain & 

Simple!” 

Use “whatever” toothpaste 

is in the bathroom/mom 

buys!  

Desired 

Closeup is more than a 

toothpaste. It gives me the 

confidence to get CLOSE, 

really close! (through Fresh 

Breath) 

Got to get my Closeup 

now! 

• Grow share of endorsement 

on brand equity “Is best at 

giving you fresh breath” and 

“Help me get closer” by 2% 

from 9%.  

• Create newness to the 

communication.  

MCO 

MMO 

• Grow MS 1.3% for innovation 

year.  

• Numeric distribution target 

15%.  
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CAMPAIGN IDEA “IN-SYNC” MOMENT BETWEEN GUY & GIRL 

…………… 

FUNCTIONAL BENEFIT: 

12 HOUR FRESH BREATH 

EMOTIONAL BENEFIT: 

CONFIDENT TO GET CLOSE 

ACTION: 

AND KISS… 
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DELIVERABLE 

PROPOSE INTEGRATED COMMUNICATION PLAN THAT HELP BRING 

CLOSEUP NEW BRAND PRODUCT AND POSITIONING ALIVE!! 

• Communication strategy  

• Key campaign idea (key message)  

• Execution ideas 
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