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i. No
,

the monopoly and the competitive market sell the

same level output at 5 units
.
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The example of an industry in Thailand that has a dominant firm is the

telecommunication market
.

The telecommunication industry consists of cable companies

,
internet service providers

,
satellite companies

,

and telephone companies .

Thailand 's

telecommunication market has strong growth due to increasing population

,
communication service and rising adoption of smartphone service

.

The growth
of the industry supported by Regulatory authorities

.

Als is the dominant

firm in Thailand telecommunication industry while TRUE and DTAC are

example of fringe firms
.

The competition in the industry is highly consolidated

with only few players . Leaders such as AZS continue to be a significant market

share at high competition .
Entry into the telecommunication market is difficult

since the government - held auctions for operating which no new entrants have

appeared .


