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Why do people eat ready-to-eat meals at 7-eleven? The case of Bangkok

	The questions that the author would like to ask are related to the factors affecting people decisions about buying ready-to-eat meals (RTE) of Bangkok population with the objective to test two hypothesis which could considered to be sub questions that this paper is seeking for answers whether the hypothesis is valid or not. First hypothesis is all sets of factors are significant and have the positive effect toward the purchase intention. Second hypothesis is external factors and consumers’ lifestyle are the most powerful driver of consumers’ purchase intention.
	The method that being used to obtain the answer is regression while the data is taken from two ways which are primary and secondary data. The primary data is obtain from structured questionnaire which is distributed through online and paper-based for the purpose of getting diverse population as non-tech savvy respondents may have difficulties with online surveys. The data is considered to be cross-sectional as it get the responds from different people from the same period of time. For the secondary data, the author got it from publication manuals, academic journals, books and online sources.
In this research paper, the regression is done through 2 specifications. So there is two equations which are: 

P r( Y = j) = X jiβ j + I jiδ j + E jiγ j + L jiη j + ε i i = 1,...,252 , j = 1,...,4 and

Pr(Y = k) = E jiγ j + L jiη j + ε i i = 1,...,252, k = 0,1 

The dependent variables are number of meals consuming RTE food per day (Yj) and whether consumer have consumed RTE meals or not (Yk). In these regressions, the author put sub-variable within the big factors. Within demographic variables, it includes age, income, gender, careers, and years of education. For intrinsic variables, it includes perceived quality and product awareness. For extrinsic variables, it includes product, price, place, and promotion. For lifestyle variables including health-oriented consumers, taste-oriented consumers, and convenience-oriented consumers. 
The results answer clearly to both hypothesis. For the first hypothesis, the result shown that not all variables are significant and positively affect the purchase intentions. It further show that RTE meals are associated with low tot middle level of income consumers with busy lifestyle. ‘product’ and ‘place’ are components that satisfy the consumer's needs for convenience and speed. Price is not a factor to drive the intention to buy. This may be because of objective of buying RTE is functional value. The first hypothesis is invalid. For second hypothesis, location which is sub-variable of extrinsic factors is the most crucial factor in consumer food-shopping choice. As the research focus at 7-eleven, it also get insights that location and distribution strategies are the key successes of convenience stores. Also, biggest purchase motivator for RTE foods is convenience-oriented consumers, followed by taste-oriented consumers. These result has validate the second hypothesis.
The questions are interesting. Many people consume RTE quite often, most of people know that there is high demand but no one actually know the factors behind purchasing decision which is important for RTE-related business strategies and further development. Also, get to see that how marketing basis like 4Ps can be related to economics.
In my opinion, the methodology is appropriate but with more sample would give more credibility. The method of regression could clearly show the relationship between each factors but the number of respondent is low and a little bit bias towards some specific demographic groups for instance, there are high number of students compare to other career. But the author already put this in the limitations of the research.
The variables are appropriate and clearly shown. The way that the author have sub variables in each big variables (extrinsic, intrinsic, lifestyle, demographic) helps the reader understand it more clearly. However, I would like to suggest to add people, process and physical evidence into the extrinsic variables. As the idea behind this is 4Ps from marketing but nowadays, there is further implement of 4Ps to 7Ps and these suggested variables are those. I believe it would help strengthen and see even more clearly about the extrinsic value.
Most of the results are convincing for example the impact of location. However, surprisingly the price does not have significant effect on driving the purchasing intention. I think it is somehow contrast with the conclusion that RTE is an inferior goods that price have negative effect between income and price that seem like price would surely have effect on purchasing decision.











