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A presentation by Guan Wang on a topic of “Fast‐Food Restaurant Advertising on Television and Its Influence on Childhood Obesity”

The presenter discussed the casual relationship between exposure to fast food restaurant and childhood obesity. 

First of all, the presenter addressed about the phenomenon that childhood obesity has been skyrocketing over time. The data in this paper she presented was obtained during the year 1997. It shows that childhood obesity around the world was a significant problem during that time. In the period of 1963 -1970, 4 percent of the children aged 6 to 11 years and 5 percent of adolescents aged 12 to 19 were overweight. The result was even worse in 1990 as the percentage of overweight children went up to 13 percent.

Next, the presenter discussed about the measurement for overweight. To define whether one is overweight or not, the easy and common method of measurement is to use Body Mass Index (BMI). This index is calculated by weight divided by height in meters squared. If a person has BMI greater than 30 kg/m2 , that person is classified to be overweight.

Secondly, the presenter talked about how unhealthy diet contributes to obesity problems in children and adolescents by showing the two short video clips. The first video shows the result of a guy who eats nothing but McDonalds everyday for about a month. After a month of consuming McDonalds, he gained significant amount of weight and also his blood pressure and cholesterol went up dramatically. Another video involves the impact of fast food advertising on children. The result of the experiment in this video indicates that most children can recognize the fast food restaurant logos, rather than a picture of famous people. This shows that fast food advertising has some certain impact on kids.

The next part of the presentation examined the model employed in this study. The researcher used regression model to analyze the impact of some variables on the weight or BMI. This model aims to test whether factors such as number of hours of spot television fast food restaurant advertising seen per week, number of hours watching television per week, and vector of demographic variables would have significant impact on weight.

In conclusion, the result of this research paper indicated that a ban on fast-food restaurant advertisements would reduce the number of overweight children ages 3-11 in a fixed population by 10 percent and would reduce the number of overweight adolescents ages 12-18 by 12 percent.
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