Trade and Investment in CLMV

Prepared by: TMB Analytics
Date: Jul 01, 2015



TMB

Why ASEAN? Why AEC?



ASEAN in Global Economy TMB

ASEAN _ Thailand in
2013 data ASEAN Thailand ASEAN
In Global Economy .
Ranking
: . 4% of total world
GDP at current prices (billion$) 2.457 14% of US, EU-28 387 #1#2|D
26% of China ( )
12% of US 244
GDP per Capita, in PPP dollar * 6,136 19% of EU-28 14,394 SG. BN. MY
62% of China (SG, ' )
9% of total world
< China, India a
Population (million) 625 ' 68 (#1 ID, #2 PH, #3
> EU-28, US
VN)
8% of total world
Foreign Direct Investment , net inflows 122 ggs//z 2; ELSJ"ZS 13 #3
(billion$) ~ China (#1SG, #2 ID)
7% of total world
. - 21% of EU-27 #2
*%
International Trade**(billion$) 2,512 58% of China 478 (#15G)
#1

0,
International Tourists Arrivals (million) 98 9% of total world 26.5** #10 of world
17% of Europe ranking

Source: ASEAN Economic Community Chartbook 2014, UNCTAD, World Bank and TMB Analytics.
Notes: * Purchasing Power Parity , ** Thailand's 2014 international arrivals fell 6.7% from 2013 to 24.8 million and the world raking slip to 14t,



AEC Economic Overview TMB

2014 Data C: E —
d |

Singapore | Malaysia | Indonesia | Philippines | Thailand | Vietnam Cambodia | Myanmar
gi?":'n ﬁ‘s‘;;e“t Prices 308051  326.933  888.648  284.927  373.804 186.049 11.676  16.551 62.802
Population
5.47 30.26 251.49 99.434 68.657 90.63 6.898 15.313 51.419

(Million Persons)

GDP per capita,

. 56,319.34 10,803.53 3,533.53 2,865.49 5,444.56 2,052.85 1,692.65 1,080.82 1,221.36
Current prices (usD)

Real GDP Growth

T e —— 4.2/3.1 5.4/4.9 5.7/5.6 5.9/6.3 2.5/4.0 5.7/5.9 7.8/7.6 7.2/7.3 7.3/8.3
Export Volume of

goods and services 2.094 5.286 2.039 7.479 0.027 13.122 7.034 20.636 13.068
(% Growth)

Import Volume of

goods and services 2.921 4.192 -0.969 8.884 -4.786 13.259 2.493 8.291 20.958
(% Growth)

Inflation, average (%) 1.025 3.14 6.395 4.174 1.895 4.1 4.129 3.852 5.943
Ll e e 1.95 2.9 6.1 6.8 0.841 2.45 N.A. N.A. 4.0
(% of total labor force)

e LGOS 98.751 56.95 25.027 37.228 47.168 58734  62.508  29.543 39.722

Debt (% of GDP)

Source : International Monetary Fund, World Economic Outlook Database, April 2015 -4-
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AEC: The Vision TiViB

Free Flows of Goods 6 Old ASEAN liberalized in 2010: TH, MY, PH, ID, SG, BN
(AFTA) = 4 New ASEAN will liberalize in 2015: KH, LA, MM, VN

Marlet

Free Flows of Services
(AFAS) up to 70% by 2015.

Allow investment in service sectors by ASEAN members

Single

Free Flows of Investment Deals with investment in non-service sectors: Agriculture,
(ACIA) Fisheries, Forestry, Mining, and Manufacturing

Freer Flows of Capital Deepen Capital Market Development and cross-border

investments and fund raisings.
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Eree Flows of Skilled Labor Recognize qualifications of Engineers, Architects, Surveyor

Doctors, Dentists, Nurses, Accountants, Tourism profess”

v

2 _

=,

g = Competition policy

E = Intellectual Property Rights = Reduce development gaps among = Coherent approach to economic
b = Infrastructure Development ASEAN-6 and CLMV (lAl). relations with non-ASEAN.

< = Taxation = Establish SME Development Fund by = Participate in Global Supply

©)

= E-commerce 2015, led by TH and LA. Networks.



Free Flows of Goods TMB

Free Flows of Goods AEC2015
|

ASEAN Countries : 2015

0% tariffs on 54,467
TH, MY, PH, ID, SG, BN items and 5% on > 4
Sensitive List (SL)

0% on the rest,
except on Highly
Sensitive List (HSL)

>

KH reduces tariffs
on SL to 5%

0-5% on 34,691 SL tariffs to 5% in
items VN

oo >

Beyond Tariffs

CLMV & MM, 0% tariffs on

all other items |

|
|
|
| SL tariffs to 5% in LA
|
|
|
I

Sugar: 5%; Rice: 20-3‘:5% -

ASEAN-5 to reduce
all NTBs.(TH, MY,
ID, SG, BN)

PH to reduce all CLMV to reduce all

NTBs.

Source : ASEAN Secretariat, Ministry of Commerce and TMB analytics. -6-



Free Flows of Services

TMB

Free Flows of Services

Investment Rights 2010 “

T
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Services Mode

ICT Healthcare, Tourism, 20%
L and Air Transport )
C )
Logistics 51% 70%
& J
C )
Other Services 51%
& J

>| 70%
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Source : ASEAN Secretariat, Ministry of Commerce and TMB analytics.

Cross Border Supply

Consumption Aboard

Commercial Presence

Movement of Natural Persons

B
merB.

SupplierA. =

Supplier A. D Consumer B.

walerh. > conmers.
SupplierA. Consumer B.
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Trade in ASEAN



Top Thai Industry Potential in AEC

TMB

World Base Production

(Export Market )
(28.2 bil.US,
Share 46.9% ASEAN Trade)

* Vehicle

* Electronics

* Foods

e Crop

* Rubber

Vehicle Electronics Foods Crop Rubber
+14% +1.3% +7.2% +4.4% -1.2%

26.5
244
22.0
134 163 12.6
8.3
6.2
S

1 %ASEANS Share of Total Export
" %CLMV Share of Total Export

Source : CEIC, Ministry of Commercial and TMB Analytics. Note:

Domestic Market with Import Content
(21.2 bil.US, Share 43.7% ASEAN Trade)

e Energy
Chemical
Machinery
Metal

Export to ASEAN with Avg. Growth*

Metal
+10.6%

Chemical
+17.8%

Energy
+15.2%

Machinery
+11.5%

49.9

215 20.1

17.3 17.4

M %ASEANS Share of Total Export
" %CLMV Share of Total Export

%Share in Y2012

Domestic Market with Local content
(5.7 bil.US,
Share 9.4% of ASEAN Trade)

e Consumer Goods
e Construction Material
e Beverage

Export to ASEAN with Avg. Growth*

Constr.Mat
+4.9%

Consumer
Goods +18.4%

Beverages
+27.9%

51.1
20.2
E = =

= %ASEANS5 Share of Total Export
" %CLMV Share of Total Export




Thailand Trade Partners : accelerating growth in CLMV TMB

Export Import
Y2014 = 227,574 Mil.USD 2014 Trade Y2014 = 227,952 Mil.USD
Market Share (%)

US (8.4%)
38.0 34.8 33.6 OTHERS (33.5%) 0 36.4 L 336
25.5
I T T T 1 I T T T 1
2004 2008 2012 2014 2014 2012 2008 2004
EXPORT IMPORT
o, o, o, . o, _ o, o, o, o,
20.6% 15.5% 3.0% 0.4% CROWTH* GROWTH- 9.0% 9.3% 28.1% 25.3%

Source : Ministry of Commerce and TMB Analytics., *Growth from previous year -10-



Trade Structure: Thal-ASEAN

TMB

2014 Thai
Trade

Thai Market Share

(X=50%, M=50%)

Singapore H 18,339 7.1
(X=57%, M=43%)

o e [
(X=57%, M=43%)
Vietnam * 11,826 27.9
(X=67%, M=33%)
Phlllpplnes 8,480 24.4
(X=69%, M=31%)
(X_52% M=48%)
(X=74%, M=26%)
: . 5,115
Cambodia et X=385%, Me12%) 46.2

Source : CEIC, Ministry of Commercial and TMB Analytics. * 2005-2014 data with Compound Growth

T

Country VETITE E

(mil.US)

10Year-Thai 10Year-Thai

Export
Growth*

10.4

5.1

14.8

16.3

13.8

22.0

22.2

22.1

Import
Growth*

9.7

7.5

14.6

27.8

6.4

12.8

36.0

44.5

—

ASEAN Market Share

31.6

19.5

18.0
9.8
6.5
9.7
3.5

1.5

-11-



2014 Thailand Trade Statistic with CLMV

TMB

Cambodia (Mil.USD)

Export 4,525

-Electronics, 17
- Agro products, 13
- Vehicle, 10

Import

Energy, 16

Vehicle , 10
Con Mat, 7

- Machinery, 7
. Electronics , 6
. Food, 6

. Beverage, 6

. Agro products, 5

.EA,5

I Fashion, 3

Export

0 10 20 30

Import 590

%
40

Source: Ministry of Commerce and TMB Analytics.

Laos (Mil.USD)
Export 4,033

Import 1,411

Steel & Metal, 37

m
>
=
(=}

. Other Agri., 5
I Agro products., 3

Chemicals, 1

Electronics, 1

Energy, 23
Vehicle , 14

Food, 9

.Steel & Metal, 7
. Machinery, 6
.Con Mat, 6

l Electronics, 4
I Containers, 4

IEA, 4

IChemicaI, 4

%
0 10 20 30 40

Myanmar (Mil.USD)
Import 3,917

Export 4,239

IOther Agri., 2
IAnimaI Farming , 2
IAgro Products, 1
Food, 1

Steel & Metal, 1

Chemical, O

Energy, 12

Beverage, 12

Machinery, 10

0 Food 9
- Con Mat, 9
-Vehicle, 8

.Consumer goods, 4

.Steel & Metal, 4
0

10 20

%
30

Vietnam (Mil.USD)

Export 7,882

Import 3,040

EA, 32

- Vehicle, 8
- Fashion, 7
- Food, 7
- Energy, 6

Energy, 10

[ 2X
- Fashion, 8
- Machinery, 6
- Electronic , 6
- Steel & Metal, 6
. Agro Products, 5
. Food, 4
0

10 20

Vehicle , 12

Electronics, 12

Steel & Metal, 10

Chemicals , 14

%
30

-12-



Nowadays, CLMV is source of export growth

TMB

Thai export growth may lowest in 6 years

USD. mn USD. bn
300,000 "-~\ 90,000
2015F: -1.7% .® \ 80,000

250,000 : 70,000
200,000 ~-__/ 60,000

50,000
150,000 40,000
100,000 30,000

= E xport (Actual)

50,000 === Export (Forecast) 20,000
====\Norld GDP (RHS) 10.000
0 0
L ¥ 8 8 I &£ 8 2 ¢ F L
& & S o S & v ©v = ©
o O O O o0 0 0 0 0 o =
- T 8 8 8 & & & Q&9

CLMV is among potential export markets
Market (%oshare) | 2014 Q1-15 | Apr-15 | May-15 YTD

US (10.5%) 4.1 5.6 8.4 0.4 5.0
folmveiw) oo | 106 35 25 | 74 |
Australia (4.1%) -10.2 9.5 31.0 20.5 155
India (2.5%) 8.4 6.1 5.7 -9.9 2.4
EU (9.2%) 4.7 -3.9 -3.5 -13.7 -6.0
Japan( 9.6%) -1.9 -9.2 -3.0 -4.1 -7.1
China (11.0%) -7.9 -14.4 1.1 3.3 -8.2
ASEAN-5 (17.0%) -3.9 -9.4 -11.6 -12.2 -10.5

Facing a decline in quantity

%yoy mValue Volume ® Price
15.0
13.0
11.0 95
9.0
7.0
5.0 24
3.0 . 06 .
1.0 S - ~a
1.0 o
-3.0 '1-8\
5.0 244
g S a 3 ot /
o o o o o 7
AN N N N (9V]
=
0.

Will CLMV be along lasting growth?

USD, mn____ X_value ==X growth = = Linear (X_grov\rth(i/oyoy
2,500 - 100
80
2,000
60
1,500 ®
20
1,000 0
-2
500 X
-40
0 -60

N~ (e} (o2} o — N ™ < Lo
o o o — — — I i i
o o o o o o o o o
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Border Trade : Cambodia Laos Malaysia Myanmar

400
300
200
100

200
150
100

50

TMB

Country Txn. with TH Border % of Total o)A (o) WI ] Unit : THB mn
Data as of 2014
Cambodia Export 145,486.7 96,726.2 66.5 13.1
Import 19,180.9 17,739.6 92.5 75.6
Laos Export 129,666.3 123,937.2 95.6 14.2
Import 45,842.0 27,126.5 59.2 10.0
Malaysia Export 410,287.3 274,992.2 67.0 4.2
Import 414,464.3 232,663.3 56.1 1.9
Myanmar Export 136,270.2 94,006.7 69.0 19.0
Import 127,276.1 120,380.6 94.6 29
Share of border trade value to bordering countries
; / 1000
= Export —Import \\ Index 2010=100 —Export =——Import
) 800
600
_ 19.8% 200
192
0
OC>500T 0 >8% 0w 8535383539788
732839588622+ 73283958862z
@ c © ©
- ) s m
s
. - 250 -
——Export == Import 200 = EXport ==Import
7 184
MW“E‘ ol 172
74 100 -
. 50 .
0
O CcC > =005 0 0c cw OC>LQQEO>~.“5’EU)LD
732389782883 932%g8~88c2z2¢
S S S g

Source :Ministry of Commerce and TMB analytics.



Business Area Distribution: Cambodia & Laos

TMB

Laos

Border Area Major Product

Cambodia

Border Area Major Product

Food, Other Agriculture , Consumer Goods & _NONG KHA Food, Consumer Goods, Construction Material,
- SA KAEO Services, Vehicle, Rice ,Industrial Supplies, Electronic and electric appliance, Machinery
Construction Material , Furniture and Household Vehicle, Construction Material, Animal Farming,
- CHIANG RAI .
Products Other Agriculture, Food
- TRAT Consumer Goods, Food, Vehicle i i i
- UBON RATCHATHANI Construction Material , Food, Vehicle, Consumer
- PRACHIN BURI | Consumer Goods, Chemical, Pulp, Paper, and printing Goods
- SURIN Food, Construction Material, Private Contractor - MUKDAHAN Food, Animal Farming , Construction Material,
- Consumer Goods
- SISAKET Private Contractor - - :
NAKHON PHANOM Food, Construction Material, Electronic and
Other Area Energy, Vehicle, Food, Consumer ) electric appliance
- LOEI Other Agriculture , Electronic and electric appliance
Myanmar , Food
Border Area Major Product - UDON THANI Private Contractor, Construction Material , Vehicle
Food, Consumer Goods, Electronic and electric - BUNG KAN Fo9d :
- TAK appliance , Other Agriculture , Construction Material,| | -~AMNAT CHAROEN | Animal Farming
Healthcare , Vehicle - PHAYAO Wearing apparel, footwear, and jewelry
Food, Construction Material, Vehicle , Beverages , Other Area Energy, Vehicle,, Metal and Mining , Electronic
- CHIANG RAI Consumer Goods & Services and electric appliance , Machinery, Food
_ RANONG Food, Other Agrlculturfe , Healthcare , Consumer .
Goods & Services, Vehicle Malay5|a
- CHIANG MAI Machinery, Consumer Goods , Other Agriculture Border Area Major Product
- Consumer Goods. Construction Material Rubber, Chemical , Other Agriculture , Construction
KANCHANABURI ’ -SONGKHLA | Material , Aquatic Animal , Food , Vehicle , Metal and
KFI:/'IAEE HONG - YALA Machinery, Rubber
-SON Food, Consumer Goods - TRANG Rubber, Food
£ ont Camsiweien Vil - SATUN Animal Feed , Machinery , Construction Material
nergy, rood, .ons ruc |on. a er.|a ! onsurper - PATTANI Consumer Goods & Services , Aquatic Animal , Food
Other Area Goods, Electronic and electric appliance , Vehicle, £l : del ; i Vehicle E
B, Tl Other Area ectrgnlc and electric appliance, Vehicle, Energy,
Chemical , Consumer Goods, Food

Source : Ministry of Commerce, Business Online (BOL) and TMB analytics




Major trading currencies with CLMV

TMB
2000 2007 2014 2000 2007 2014 2000 2007 2014 2000 2007 2014
100 - - - - - - N R - - B EEEERRTEEEE - - -EEEE i B SEEEE e EEREE - - -EEREE -
80 1----- S e e e - IR SCEE BN SRR - - SRR -
) I B TN R N T N B -
o 60
x
i
401--------—-IN-------.-- - SIS [EEEN  TECETRRETRREE --
20 - - - - - - |SESIE N SR I R - - SRR FETE RN EEREEETRTTY SR  (EER  NEEEREEECEY .-
0
Cambodia Laos Myanmar
100 7~

80 4---------- (- -

604

40

204

Import
o
R
e 8

B THB W UsSD

Source: Bank of Thailand and TMB Analytics.

I Others
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Thai — ASEAN Trade Matrix: Domestic Market Industry TMB

Criteria e Trade Surplus (X-M >0) e Trade Deficit (X-M < 0)
e 2012 Trade Value Size (X+M) > 100 mil. USD e Figurein ()is 3Y average Growth
Il WITH LOCAL CONTENT
B WiTH IMPORT CONTENT Singapore \YEIEVSE! Indonesia Philippines Vietnam | Cambodia | Myanmar
Consumer Goods Cons Prod (14.3%)  ConsProd (16.6%) : ConsProd (23.8%) : ConsProd (8.3%) i Xons Prod (10.6%F Cons Prod (36.2%) :Cons Prod (30.6%):
Construction Material - - - -
Beverage - - - ! Liquor(39.3%) : iSoftdrink (38.7%F Soft drink (34.4%) : Soft drink (26.2%): -
Furniture and HH Products : - - - -
- frernarnarnnrnnnnnnans A,
Fish Frozen :
. . (27.3%) :
Aquatlc Animal : Shrimp Frozen ) : ) i
(13.5%)
Healthcare : i i Pharma(7.2%) § - i Pharma (15.0%) : .
Other Agriculture (-8.1%) : - - - -
Energy Diesel (24.7%) Diesel (20.2%) Diesel (45.7%) Diesel (-17.4%) Diesel (-12.3%) Diesel (48.5%) Diesel (9.8%) Diesel (23.3%)
. Basic chem (7.4%) Basic chem (56.7%) : : :
. Basic chem (17'3?) : Comm chem (11.7%) : Comm chem (16.8%) : o ot Comm cohem H H H
Chemical Comm chem (5.6%) ! Fertilizer(3.4%) : Fertilizer (5.7%) : Polymer (2.6%) i (17.7%) : B : B : )
Polymer (1.3%) Polymer(7.3%) : Polymer(33.1%) : Polymer (12.2%)
....................... e - S-S,
. Electrical (-0.5%) : Electrical (13.5%) : . HEH . : : :
. Electrical (-8.5%) . H . : Electrical (10.2%) : : Electrical (6.8%) : H . :
MaChmery Industrial (6.9%) IndMu:tt:Ia(l?Elﬁlk,?;%) : Inl(\illu:tt;:aill(slg;:‘)%) : Industrial (11.4%) : Elndustrial (15.4%): ° Elndustrlal (129'4%)5 Metal (8.0%)
! Long Product (13.9%) : : : Flat Product : : : Long Product
Metal and Mini Long Product (13.9%): Indus Prod (9.3%) : IndusProd (13.9%) :IndusProd (10.8%): :  (47.6%) : ) : 3 : (53 9%)
etal an Ining Indus Prod (-0.9%) : Aluminium (4.0%) : Copper(0.3%) i Copper(5.4%) : :Container(23.0%) : ECo er'(z:: 5%)
i Copper(4.1%) : : i iIndusProd (9.7%): : Copp =27
Pu|p, Paper' and printing Paper (3.4%) Paper (-7.9%) Paper (-2.5%) - Paper (12.7%) - - -

Source : Ministry of Commerce and TMB analytics.  Note: 2010-2013 (Jan-Aug) data 17-



Thai — ASEAN Trade Matrix: Export Market Industry TMB

Criteria
e 2012 Trade Value Size (X+M) > 100 mil. USD

Il WITH LOCAL CONTENT
B WITH IMPORT CONTENT Singapore \EIEWSE! Indonesia | Philippines Vietnam | Cambodia | Myanmar Lao

e Trade Surplus (X-M >0) e Trade Deficit (X-M < 0)
e Figurein () is 3Y average Growth

Food Diary Product (5.4%) : DlaryProduct(3 SA’) Oil Product (31. 6%): Other Product Other Product Other Product Other Product §OtherProduct

: Oil Product (33.0%) : H
0, 0, 0, - 0, - 0, - 0, H o,
Other Product (38. SAFOther Product (14. S‘V) ‘Other Product (38. SA): (3.9%) (17.7%) (17.8%) (18.5%) (15.3%)
Cassava (9.2%) Cassava (14.7%) . :
Crop - H Sugar (54.2%) : Sugar (5.3%) : - : Sugar (-9.6%) : Sugar (14.3%) : - : -
Concentrated Latex : ] : :
) : (-6.4%) : } : ) i : Rubber Product ) : N : )
Rubber H Other Rubber : : : g Elastic (43. 7%) : :
(-13.3%) HE H
i Textile (-10.0%) :  Textile(1.8%) : Textile (13.8%) : Textile(-6.2%) : : Textile(5.9%) : Textile(13.3%) : Textile (21.3%) : -
extile : : : HH : : :
Rice Rice (-0.2%)  : - ! Rice(30.8%)
—— TTTTITTTTIILIIIIIT A s frrsrenanasnssnns rersrenenenenenns ! A|r Cona i3 5%)
Air Cond (7.1%) : . H H
. H :  AirCond (27.5%) : H :Consumer(67 5%):
9 - % - 9 -
Blea ) A Al Air Cond (7.7%) : Consumer.(Z.QA:) i Consumer (17.3%) : Consumer (9.5%) : i Comp&Equi (- : : ] )
ectronic ana electric Consumer (-9.6%) : Comp&Equi(16.4%) © . "o ui (30.6%) i Comp&Equi (9.8%): ! 12.3%) : ) : ) ! Office Equi
H Comp&Equi(-1.1%) : Office Equi (7.1%) : p&Ed ° : Office Equi (52. SA) H N H H H (84.1%)
appliance : Parts (7.8%) : Parts (56.0%) : : :
Office Equi (-5.2%) : Parts (5.9%) : Home elec (14.9%) E Parts (1.7%) : Home e.lec H H :
Homeelec (4.1%) : Al :
H H (10.1%) H
....................... Lrorrnsrennnnrnnnn e S LT L e e LU LT COL L L LU L CL LU L el - TELECL LU L LU L CLEL - TILCLLLICLELLEL
! Autopart (24.2%) : P : H :
0, ., %)= H .
H (e)u;(:np\al:th((lzsﬁli{;)) i Commveh(19.6%) Auto part (8.6%) : EAIELOi‘:ia;;-(leﬁ)A): : : Commveh
Aerospace (26.0%) : - S70 % Engine(10.7%) : P o) 1 1 Eneinel-2.9%) : i (109.5%)
Engine (15.6%) : Comm vehi(50. 6%) :  M.Bike part - -
Comm vehi (108.4%) : Passen er(1.0 7%) i M.Bike (66.2%)  passenger (3.5%) : '(7 7%) : : : Passenger (-
Tire (1.0%)  + M-Bike part (9.1%) : ¢ T fire(19.5%) G : P1.2%)
o i Passenger(21.1%) i H S : :
....................... .c.........................i.........................E......................: ....................|.....................é.....................}..................
Ind ial S li Containers & Containers & Containers & Containers & Containers & : B : R : i}
ndustria upplies Packaging (0.4%) : Packaging(1.7%) : Packaging(14.4%) : Packaging(8.9%) : :Packaging (5.6%): : :

Source : Ministry of Commerce and TMB analytics.

Note: 2010-2013 (Jan-Aug) data -18-



Non-Tariff Measures Implemented by ASEAN-6 TMB

Type of NTMs NTMs in each category according to the UNCTAD Indonesia Malaysia Thailand Philippines Singapore Brunei
classification
Para-tariff Additional charges, Internal taxes and charges levied on Q 0] Q
measures imports
Finance control Multiple exchange rates
measures
Automatic Automatic license (0) 0]
licensing ® ® ®
measures
Non-automatic licensing; Prior to authorisation for ) Q (@) Q Q o
sensitive products
Quotas; Quotas linked with export performance; Quotas ) o Q 0) [0}
Quantity control for sensitive products
measures
Prohibitions; Total Prohibition; Prohibition for sensitive 0) 5) ) %) Q %)
products
Enterprise-specific restrictions
Monopolistic Single channel for imports 0] (0] (0]
measures
Marking requirements; Labeling Q Q (0) (0)
requirement ; Packaging requirements
Testing, inspection and quarantine @ @ ) (0] @ Q
requirements
Technical Technical Safety and industrial @ e (O 0] o)
regulations standards
measures
By HeaIItht.and sanc;tary N ® %) ® [5) %)
purpose/ regulations and quality
reason standards
SPS measures @ @ ® e Q
Other purposes

Pre-shipment inspection @

Source : Ando and Obashi, 2010, The pervasiveness of non-tariff measures in ASEAN - evidences from the inventory approach. Note : Core NTMs are
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Non-Tariff Measures Implemented by CLMV TMB

Type of NTMs NTMs in each category according to the UNCTAD . .
yp . _' R gory ine Cambodia Laos Myanmar Vietham
classification
Para-tariff Additional charges, Internal taxes and charges levied on [5)
measures imports
Finance control Multiple exchange rates
measures @
Automatic Automatic license 0)
licensing (0]
measures
Non-automatic licensing; Prior to authorisation for (0) 0)
sensitive products
Quotas; Quotas linked with export performance; Quotas o 0
Quantity control for sensitive products
measures
Prohibitions; Total Prohibition; Prohibition for sensitive ) [0}
products
Enterprise-specific restrictions
Monopolistic Single channel for imports 0)
measures
Marking requirements; Labeling [5)
requirement ; Packaging requirements
Testing, inspection and quarantine Q
requirements
Technical i i
Technical : Safety and industrial (@) 5}
regulations standards
measures
Health and sanitary
By regulations and qualit @ e ® @
purpose/ g q Y
reason standards
SPS measures
Other purposes Q@ 0]
Pre-shipment inspection

Source : Ando and Obashi, 2010, The pervasiveness of non-tariff measures in ASEAN — evidences from the inventory approach. Note : Core NTMs are

-20-



TMB

Regional Investment
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ASEAN Net FDI Inflows

TMB

By Receiving Country

Myanmar 0.1%
Laos | g% |
Brunei | 0_7%5
Cambodia | 1_0%5
Vietnam | ]:’_3%
Philippines | 329 | |
Malaysia '10_0% 2002;1-2009
Thailand | bos 2018
Indonesia | 15&1% |
Singapore | | 549.6%5

0% 10% 20% 30% 40% 50% 60%

% of ASEAN FDI

By Sector, 2013

Manufacturing

Source: ASEAN Community in Figures _Special Edition 2014 and TMB Analytics

Agri.& Ot
Mining 4.
8.6%

33.3%

By Major Source Country, 2013

Others
251%
ROK 2.9%

USA31% _—

Hongkong_~"
3.7%

From over a past decade, FDI inflows to ASEAN has kept
increasing by around 25% per year on average, currently reached
USD125bn or 8 % of total world FDI.

Half of FDI inflows went to Singapore, followed by Indonesia,
Thailand and Malaysia. Meanwhile, Vietnam was the most
attractiveness among CLMV countries.

Major foreign investors came from the EU-28, Japan and Intra
ASEAN. Services and manufacturing were the most active sectors
for ASEAN-5 destination while CLMV attracted investors in
agriculture, mining and manufacturing.

Singapore, Malaysia, Thailand and Indonesia are placed rankings
of the top 25 destinations for FDI, as per the 2013 AT Kearney FDI
Confidence Index .
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Foreign Investment in Thailand

TMB

FDI Inflows in Thailand by Major Source Country

USD mn
25,000 -

20,000 -

15,000 -

10,000 -

5,000 -

e US (7.9%)

=== China (12.9%

= ASEAN (13.1%) ===EU (9.5%)
=== Japan (19.2%)

0
2010

2011 2012

2013

( )refersto share of 2014 total FDI in Thailand

FDI and TDI by Major Sector, 2014

FDI

Manufacturing
e.g. computer,
electronics, motor
vehicle

Financial and
insurance

Wholesale and
retail trade

Real estate
activities

Mining and
quarrying

% of total FDI

12.3

5.2

3.8

1.6

0.5

TDI

Manufacturing
e.g. food
products,
chemicals,
beverages

Mining and
quarrying

Financial and
insurance

Wholesale and
retail trade

Accommodation
and food service
activities

2014

% of total TDI

6.2

2.5

1.7

1.6

0.2

Thailand Direct Investment (TDI) Abroad by Destination

USD mn
30,000 1 B ASEAN-4 (23.5%)
25,000 - BEU (7.1%) B

® Japan (10.1%)
20,000 - m China (7.5%)
US (9.8%)

15,000 = CLMV (7.5%) 8 495
10,000 -
5,000 -

0 4

2010 2011 2012 2013 2014

() refersto share of 2014 total TDI in Thailand

For a decade, FDI inflows in Thailand has increased almost
five fold, reached at USD98bn in 2014 with average growth of
30%.

Japan and intra-ASEAN(particularly Singapore) continued to
be the major FDI sources in Thailand which focused on
manufacturing, particularly computer, electronics and motor
vehicles.

Meanwhile total value of TDI was USD112bn, of which 31%
was made into the ASEAN (almost double of USD1.8bn in
2012). The investment trend points that the Thai companies
are still paying attention to the investment opportunities in
the ASEAN region.

During 2010-14, TDI’s value for Cambodia, Laos, Myanmar
and Vietnam was as high as USD26bn and Vietham made
the highest record of USD8bn

Source: BOT and TMB Analytics -23-



Thai direct investment Abroad TMB
TDI to CLMV
USD mn
10,000 - - - = mm st oo T oo m oo oo oo o oo oooooooooooooooooo-
= Cambodia Laos Myanmar Vietnam
8,000 ~ -t oo m o m oo oo
30%
6,000 <= <= <= mm o Viethnam
M 21%
yanmar
4,000 42% 20%
Laos
2,000 @ 21% _
0,
0
2011 2012 2013 2014
Cambodia : USD2,444mn Laos: USD1,741mn Myanmar: USD1,781mn Vietnam: USD2,528mn
(% of total TDI : :
. (% of total TDI . . Major (% of total TDI Major (% of total TDI
Major sectors in 2014) Major sectors in 2014) sectors in 2014) sectors in 2014)
Manufacturing 127.32 Manufacturing 113.1 Mining and 289.3 Mining and 117.8
(5.2) (6.5) quarrying (16.2) quarrying 4.7)
- Food products 28.69 - Food products 20.0 69.4 Manufacturing 108.0
(1.2) (1.2) Manufacturing (3.9) (4.3)
Financial and 53.95 Financial and 109.2 - Chemicals 68.4 - Food 31.2
insurance (2.2) insurance (6.3) (3.8) products (1.2)
Wholesale and retail 553 Construction 103.2 Financial and 48.9 - Chemicals 18.6
trade (0.2) (5.9 insurance (2.8) (0.7)
Construction 0.56 Mining and 3.89 Wholesale 3.70 -Machinery 10.8
(0.02) quarrying (0.2) and retail (0.2) (0.4)

trade

Source: BOT and TMB Analytics -24-



Regional Investment needs sufficiently big size TMB

Growing regional investment... ... requires regionalized financial support.

FDI Inflow Into ASEAN by Source (%, Year)

By Revenues

wass /7 BDBS
Above US§ 2 ¢ § bptt Missing
Billion AUBNI mmn E Thal
BCmesa 4 UoB N names
™ Intra-ASEAN . T A PORRMA
Qmm wilmar ./Siﬂgffl
¥ Rest of the i ,
Waorld baid Keml Yclom ,( dtac
Us$ 1 Billion et
W L Ooacm ‘
UsS z Billion "m g Jonm ' uw
Yoz Great

Dnarbanh Eastern Tiger mam'n ®
FRONTIER S (: J

cel(om, maz’ ST o $am M o

U%Sﬂ:onﬂlioﬂ m R"B’ *mdout ~ BANK BRI _,
“AIS
uss i Billion | AmfSank | Comoalacan ‘
s | i BCA (s
maaysa

*ymw | — -

Source: Frontier Strategy Group, by revenue

“ ... To expand the business so
that it is big enough, a strong
and comprehensive financial

sector must be in place.
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Thai investors are expanding to regional and global scale

TMB
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Pacific Ocean
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o SET

Example of Investment

® SCG has been increasing the investment in CLMV

and ASEAN in the past few years

e Jul Jun Jun Dec !
Unit: Million . 1
2012 2013 2014 2014 : CAGR:
1

CcLMV 16,589 25,891 32,678 37,869: +39% :
1
ASEAN 39,277 43,989 44,133 47,006 : 79 :

+
(Exclude CLMV) ’ ’ ’ ’ : = :

55,866 | 69,880 | 76,811 | 84,875 ' +18%

Proportion to
14% 15% 17% 18%
total asset

® PTTEP has plans to invest inside and outside
ASEAN in the next 5 years worth 212,041 mn baht

Unit:

Million 2015 2016 2017 2018 2019 Total

ASEAN  +35,284 +22,603 +23,097 +25,758 +24,872 +106,359

Outside

ASEAN +22,683 +16,706 +25,296 +22,078 +16,913 +105,682

Source: SET annual report and companies’ websites
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http://www.pttep.com/th/index.aspx
http://www.pttep.com/th/index.aspx
http://www.minorinternational.com/Home/Index.php
http://www.minorinternational.com/Home/Index.php
http://www.minorinternational.com/Home/Index.php
http://www.thaiuniongroup.com/en/home.ashx
http://www.minorinternational.com/Home/Index.php
http://www.banpu.com/en/index.php
http://www.indoramaventures.com/index.php?lang_selection=en
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http://www.indoramaventures.com/index.php?lang_selection=en
http://www.shangri-la.com/

Points of concern

TMB

Constraints to Growth in ASEAN

Singapore

(1)* Economic
Freedom Index
2015, high score
=freer economy
(ranking)

(2) Political
Stability Index
2013, percentile
rank, 100 =
most stable

(3) Enabling
Trade Index
2014, score 7 =
easiest cross-
border trading,

(ranking out of
138)

Malaysia 70.8 (31) 4.8(25)

Thailand 62.4 (75) 4.2 (57)
Philippines 62.2 (76) 4.1 (64)
Indonesia 58.1 (105) 4.2 (58)
Cambodia 57.5 (110) 40.3 3.7 (93)
Vietnam 51.7 (148) 55.9 4.0 (72)
Myanmar 46.9 (161) _ 3.2 (121)
Laos 51.4(150) 49.29 3.6 (98)

Note: *Economic freedom is the fundamental right of every human to control his or her own labor and property.

(4) Ease of
Doing
Business,
2015 ranking
out of 189
economies

(5) Rule of
Law 2013,
global
percentile
rank, 100 =
strongest
rule of law

(6) Corruption (7) Global
Perceptions Competitive
Index 2014, ness Index
lower score = 2014-2015,
more score7 =
corruption most
(ranking) competitive,

52 (50)

5.16 (20)

(ranking out
of 144)

4.66 (31)

4.40 (52)

457 (34)

3.89 (95)

4.23 (68)

3.24 (134)

3.91 (93)

Source: Heritage Foundation and Wall Street Journal (1), World Bank (2,4,5), World Economic Forum (3,7), Transparency International (6) and TMB Analytics
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TMB

THANK YOU

Disclaimer

This document is issued by TMB Analytics, a division of TMB Bank PCL. All analyses are based on information available to
the public. Although the information contained herein is believed to be gathered from reliable sources, TMB makes no
guarantee to its accuracy and completeness. TMB may have issued, and may in the future issue, other reports that are
inconsistent with, and reach different conclusions from, the information presented in this report. Opinions or predictions
expressed herein reflect the authors’ views, not that of TMB, as of date of the analysis and are subject to change without
notice. TMB shall not be responsible for the use of contents and its implication.
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Where next?
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