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The amount tourist arrivals by region
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TRAVEL & TOURISM'S CONTRIBUTION 10 GDP

THAILAND: DIRECT CONTRIBUTION OF TRAVEL & TOURISM TO GDP
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GDP of tourism in Thailand

THAILAND:TOTAL CONTRIBUTION OF TRAVEL & TOURISM TO GDP
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WHY do we consider CLMV countries °?
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Research Questions

E) Are CLMV countries the new target market for tourism in thailand ?

<2:> What are the factors for tourism in Thailand?

3 What are the comparative advantages/disadvantages of Thailand on
Tourism?
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ECONOMIC

FACTORS ON The demand for travelling has been increasing
significantly over the past decade and also has the
TOURISM potential to grow continuously.

SECTOR

The studies of Phannida Sangdang and Prasert
Chaitip (2016), analyzed macroeconomic factors

affecting tourism demand of foreign tourists in Thailand,
followed by the studies of Akarapong Untong (2015),
and Pannatorn Anansiriprapha and Xiu Wu (2016)
who took another factor, elasticity, into their studies.




CHALLENGES &
OPPORTUNITIES

John Walsh and Pawana Tachavimol (2007)
investigated the nature of Chinese tourism and their
satisfaction in Thailand.

Moreover, the study of Sompong Amnuay-ngerntra
and Hideki Sonoda (2013) focused on the river
tourism along Mekong river providing opportunities and
concerns. Another study from Suthinan Pomsuwan

(2015) identified the key success factors of Thailand
tour business.




TYPES OF _ . —
Mohamed Ali Sharafuddin (2007) identified each
TOURISM IN types of tourism in Thailand.
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Data

- GDP growth rate of CLMV countries - World Bank 1990-2014
- Economic Growth Forecast - SCB EIC
- Direct contribution of tourism to Thailand GDP - World Travel & Tourism Council
- Total Contribution of tourism to Thailand GDP - World Travel & Tourism Council
- World real GDP growth - SCB EIC
- FDI flows to CLMV countries - SCB EIC
- Total Population size in CLMV - Thammasat Institute for Study of International Cooperation(TISIC)
- Income per head averagely in GCLMV countries - Thammasat Institute for Study of International Cooperation(TISIC)
- Travel Tourism and travel competitive Index - World Economic Forum
- Travel and Tourism Competitive ranking among ASEAN - World Economic Forum
- Tourism policy framework - Pornphatu Rupjumlong, Ph.D., tourism.go.th
-Greater Mekong Subregion tourism development plan - asean.org




METHODOLOGY




Conceptual Framework

Income & Growth

Opportunities
CLMV as the new

Target market?

Better Connectivity



Research Design

Quantitative Research
o statistical, numerical analysis of data collected through research.

Qualitative Research
o Questionnaire/ Interview




Research Instrument

Research Questions Research Instrument

Are CLMV countries the new target market for | Research, Questionnaire, Interview
tourism in thailand ?

What are the factors for CLMV tourists in Research, Questionnaire, Interview
Thailand?
What are the comparative Research, Questionnaire, Interview

advantages/disadvantages of Thailand on
Tourism?



Income & demand for travel

“The more people have higher income,the more likely they travel abroad”

World Economy Slow Down
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CLMV is the new interesting market for Thailand
e the total population size around
e Income per person around 3700-2,000 PEr year




Culture and Preferences
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Greater Mekong Subregion Network

GMS Tourism Development

“New Opportunities for Better Connectivities”




GMS Tourism Development
Greater Mekong Subregion

Position the GMS as a single tourism destination

Promote multi-country tourism in the GMS eco-
nomic corridors

Target high-yield markets

Improve the business-enabling environment for
product development by the private sector

Emphasize development of pro-poor tourism

Improve quality standards for accommodation,
food, and tourist site management

Promote intra-GMS travel




Tourism Policy Law and Regulatory Framework for Gompetitiveness in AEC

e The Act of National Tourism Policy, B.E. 2551 (2008)
e Travel & Tourism Regulatory Framework




[T SO BA R (R TR g AFramework for Competitiveness in AEC

The Travel & Tourism Competitiveness Index p4AVLL

Enabling environment

Human resource and
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Tourism Policy Law and Regulatory Framework for Competitiveness in AEC

The Travel & Tourism Competitiveness Index 2017
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Threat and Opportunities

Performance Overview Key Scors b - Highest score Performance Overview Key Scors ~uuh o~ Highest score
Pillar Rank/136 Pillar Rank/136 Pillar Rank/136 Pillar Rank/136
International Openness 1st [ Price meeﬁﬁ",u,wss 91st International Openness 35th Price competitiveness 3rd

Prioritization of Travel & Tourism 55th

Prioritization of Travel & Tourism 2nd \ Environmental sustainability 51st

ICT readiness 39th

Air transport infrastructure 6th

ICT readiness 14th

Human resources and

Human resources and
labour market 22nd

labour market 5th Ground and port infrastructure 2nd

Tourist service Health and hygiene 77th

infrastructure 24th

Health and hygiene 62nd

- Natural resources 103rd Safety and
security 41st
Singapore Malaysia

Business Overall score 4.9 — " Cultural resources and Business Overall score 4.5
business travel 28th eenvironment 17th
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Performance Overview Key Score —muss o Highest score

Pillar Rank/136 Pillar Rank/136

International Openness 52nd Price competitiveness 18th

Prioritization of Travel & Tourism 34th Environmental sustainability 122nd

ICT readiness 58th Air transport infrastructure 20th

Ground and port
infrastructure 72nd

Human resources and
labour market 40th

Health and hygiene 90th Tourist service
infrastructure 16th

Safety and Natural resources 7th
security 118th

" Cultural resources and
business travel 37th

Business Overall score 4.4
environment 45th

Score 1-7 (best)

Environmental sustainability 123rd

Air transport infrastructure 21st

Ground and port
infrastructure 34th

Tourist service
infrastructure 46th

- Natural resources 28th

"~ Cultural resources and
business travel 34th
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