MK 202 Fundamentals of Marketing  
Guidelines for Presentation II 
Integrated Marketing Communications (IMC) is very relevant for Marketers especially during the product launch phase. Therefore your second presentation will be on IMC.
For your presentation, each group will have only 7 minutes to present with 5-7 min. each on Q&A.Each group will be assigned (below) on a new brand they have to launch in the Thai market with an unlimited budget.  Please use my IMC handouts for developing details including the execution.

For example, one column is the original brand and the other column is the new product that you have to introduce to the market under that original brand/company. For example for Team no. 1, Gerber Baby Foods decides to launch a new brand of organic baby food into the Thai market. 
Assigned Products for each Team
	Team No.
	Original Brand
	New Product for the teams to Brand and communicate

	1
	Gerber Baby Foods
	Organic Baby Food

	2
	Frito Lays Potato Chips
	Seaweed and Vegetable Chips

	3
	Oishi Green Tea
	Green Tea orange juice

	4
	Oil of Olay from P&G
	Teenage facial skin cream

	5
	Dove from Unilever
	Dove Baby Bath

	6
	Jaspal (clothing)
	Jaspal for Big size Men and Women

	7
	Nescafe from Nestle
	Instant Coffee to make you look younger

	8
	Axe Deodorant from Unilever
	Axe Deodorant for women

	9
	Pantene from P&G
	Tonic for hair to grow super fast

	10
	Nike 
	Nike Pet clothes and accessories


Guidelines for each team & what is to be included in the presentation:
1. Conduct Research (finding secondary data on internet, etc) on original brand on its positioning, value proposition, what the brand represents etc. to get the feel of how your new brand should be since there should be some degree of association with the original brand and the new brand.

(For example: Sunsilk’s current positioning is the “Hair Expert” targeting Aspiring Young Women.)

2. Develop new positioning, new brand name (you could also use current brand name if you think is suitable to the product type) and new visual of the packaging or product. 
3. Clearly define your target group in terms of demographics, psychographics, lifestyle, etc.
4. Develop an IMC plan for your new brand which should include 
4.1 the 4 P’s
4.2  A DETAIL IMC  promotion mix (or marketing communications mix)
4.3  the timeline (Gantt Chart - please see below)
	ACTIVITY timeline
	JAN
	FEB
	MAR
	APR
	MAY
	JUN
	JUL
	AUG
	SEP
	OCT
	NOV
	DEC

	Advertising TVC
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 

	Magazine Ads
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 

	School Road Shows
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 

	Co-sponsor schools
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 

	Product Sampling
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 

	Music/Radio Ads
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 

	Social Networking
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 

	Teen Membership club
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 

	Trial Sizes
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 

	Contests
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 


Please note: The Gantt chart will help identify what communications is used and when for a cosmetics brand.

5. Advertising and Execution:
5.1 Create 3 types of advertising for your new brand. It could be a new TV advertising, print ad, magazine ad or outdoor at etc. But remember, the message has to be meaningful, believable and distinctive (IMC handouts) and all your ads should be consistent and highly integrated. Below is one example of the Shisedo theme (Asian, premium) and feel (professional make-up for Asians) that it wants consumers to capture. Elements of the product – 4 P’s including packaging is also important to communicate the brand value.
5.2 Execution. Remember that to develop these ads, you would need to develop a theme, or big idea before creating the ads (please refer back to my IMC handouts)
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SHISEDO counter experience, print ad and packaging
6. Maximum 15 slides: You are allowed no more than 15 slides to cover the 7 min. presentation. However, if you have additional/support information, you could place them in the Appendix section (unlimited number of pages are allowed)

7. Print Presentation Handouts and collect soft file before class. I will be collecting both printed handouts and the digital presentation (soft file). Every Team has to finish the presentation before class as I will collect both the hard copy and soft file before all  the presentations begin.
8. In-class evaluation: Each Team member will evaluate other team members’ presentation and give scores. I will be considering using this during my final grading.
****Final Tips****
Use the models from my IMC handouts: the communications process, the six buyer readiness stages and AIDA for guidelines and other charts, etc.  Remember that effective communications will influence your consumers to purchase the product and action – as this would be your final goals and marketers through the IMC tools.
Scores:

I will be giving scores based on the following 4 criteria: 

1. Strategy: How well you introduce the IMC plan in terms of idea, integration, and rationalization.

2. Purchase Intent: How high would be your purchase intent? Would I as a consumer want to purchase your new brand or not?
3. Creativity: You should let your imagination run wild since you want to stand out in the market. So design your new brand to be impactful and memorable.

4. Teamwork: Everyone present should present on that day and be able to answer the Q&A questions professionally – with support and confidence.

If you have any questions, you could always contact me, best by mobile 081-842-2043. Enjoy your IMC experience and good luck in preparing!
Ajarn Suwalya

