Nasamon Punjawayteegul 5904641338
Summary of Sorensen’s paper (3-2000)
	In relation to this paper, the central goal is to find the occurrence of price dispersion across pharmacies in upstate New York. The paper stated that “law of one price” is invalid even in homogeneous goods since the price will be set differently among rival firms due to its competition and strategy. In general, price dispersion will happen when consumers only know one price of individual product. Even in market with symmetric firms selling homogeneous product, the price could be varied because consumers might incur with searching cost to obtain price information since the policy is prohibited for pharmacies to show the price within the advertisement. So it concludes that the absence of knowing price may result in a higher price and more dispersion than the one that reveal its price. Therefore, if dispersion is generated by the imperfect price information, the policies should adjust its role to centralize price information.  All in all, the measure of dispersion according to this paper is coming from the regression analysis. 
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Dependent variable: price range or price dispersion for the prescription
Endogenous variable weighted by beta value:
· PFREQ: frequency of prescription 
· AWP: drug’s acquisition cost
· BR1 and BR2: dummy variable for 2 kinds of drug store whose one is facing competition whereas the other is in neutral nature
· [bookmark: _GoBack]NEWB: dummy variable for Newburgh in which D is an indicators for 20 categories of drug therapy
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