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Summary of Borenstein (1989)
[bookmark: _GoBack]	It is undoubted true that, for an airline that has high concentration on shares of passengers on a route and at the endpoint airports has an ability to mark-up it price above other airlines. However, according to this paper, it indicates that the correlation between route concentration and high price cannot be surely explained the effect of dominance and market power in the U.S. airline industry due to the 2 empirical findings; (1) some airlines that have capability to charge high average price, because of the high concentrated market, do not allow other participants to charge at similar price, (2) the size of a carrier’s operations at the endpoints of the route impact the attractiveness of passengers to travel within this route to increase which enhance the airline’s share on route and its average price. However, the connection between airport dominance and high fares charged to consumers is being concluded in this paper that it is still clear. Until this, there will be not much cost saving benefit to consumer, but still the total welfare is still being positive since the total surplus in form of profit has been increased, also with a better connection and greater non-stop flights give benefit to society as a whole. All in all, the estimated impact of qualities on price charged must not be estimated by using hedonic price method, the price of goods is related to its characteristics or services it provides. All possible benefits that caused an increase in airport shares should be weighed against the result of higher prices. 
