Factors affecting condominium Prices (Maggy)

This paper tries to answer the question “ what factors driving condominium prices located along the BTS line”. Hedonic pricing model (one type of multiple linear regression) is applied in this paper. The data was collected from thinkofliving.com as a secondary data. To make the data unbias, this data was gathered as cross-sectional data and only choose one bedroom one bathroom. Moreover, all samples are located within 1km. walking radius from BTS stations. The dependent variable is price of the condominium. The regression is divided into three regression. One includes both internal and external independent variables it is called  Big model. One is to study the effect of internal factors which consist of SIZE, COMMON FEE, YEAR OPENED, DEVELOPERS REPUTATION, PARKING SPACE and CLASS as independent variables.
While another regression equation is to study the effect of external factors which include DISTANCE FROM CBD, DISTANCE FROM BTS, and  DISTANCE FROM MRT as independent variables.

The result shows, for the big model, SIZE,  YEAR and CLASS are significant at 95% confident interval. For the internal factors affecting price model , SIZE, YEAR and CLASS are significant at 95% confidence interval. While only distance from BTS is significant for external variable model. 
The preliminary conclusion says there are only internal aspects of the condominiums that significant while distance to the mass transit  stations are insignificant.

Knowing this result might be useful in the future to estimate or predict the price of condominium which condominium has potential which one has not. I also like the presentation that is easily understandable and very clear of variables description. However, I am still confused if the dependent variable should be a price per square meter or per one condominium unit(per room)? Plus, the question of the paper is the price of condominium along BTS line. Is it supposed to be include MRT line also? Moreover, collecting data only condominium 1kilometer away from BTS line might already can be predict that distance from mass transport might have less affect on pricing?










Food delivery (Lin&Earn)

The main research question is How competitive the current player are? The industry consists of 4 stakeholders, which are restaurants, customers, drivers and platforms(players). There are 4 main players currently in Thai market, consists of Food Panda, Lineman, Grab and Get. The market seem to have high market concentration since Grab have around 90% of market share, measured from number of application downloading user. And the barrier to entry is high. Therefore this market is oligopoly. 
The data is gathered from secondary data source due to Covid-19.

To compare price and revenue for each stakeholders, they ordered same menu from 4 players. Among 4 players, the result shows Lineman prices the order highest, at the same time, their drivers and restaurants get highest market share compare to other 3 players. While GET receive highest revenue from an order. 

For the penetration strategy, Grab and GET used high number of discount and free delivery promotion. However, only Grab seems to be successful doing pricing strategy due to high number of users download. 

Direct network effect is effect from attract as much as restaurants to indirectly attract more users and from promoting application. For this perspective Grab does not the lowest delivery fee but still can have highest users download number. While indirect network effect can not be concluded that the higher number of restaurants partners each players have, the higher bargaining power those players have since the exact percent is charged to the restaurants. 

The paper shows there is first degree of price discrimination for Food Panda, Lineman and Grab by charging each restaurants unequally. And there is third degree of price discrimination by dividing user who has high sensitivity to price and customer who do not care for the discount. 

There is high competitiveness in this industry. Every player has to have massiv subsidize to survive. Therefore, there is no player who profit from this market currently.

[bookmark: _GoBack]This question is interesting and seem to be updated. I Like that there is many measurement method to show the effect of pricing strategies and even non pricing strategies. However, in the conclusion I would like to see which strategy seem to have highest effect and the average revenue per head for each players.
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