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	This paper aims to observe the factors that affects young male customer decision in buying smartphone. The author had collected primary and secondary data from constructed-online questionnaire and online sources, respectively. The data was cross-sectional data which the author collected by constructed-online questionnaire.
	The author had done three regressions. For the first regression, the dependent variable is the current smartphone. The independent variables are age, budget, computer and application where computer and application are dummy variables. For the second regression, the dependent variable and the independent variables are the same as the first one. However, the author had added brand image, price and features in the independent variables and these variables are interval scale. This will help author to find out what factors affect the consumers the most. Finally, the third regression, the dependent variable and the independent variables are the same as the second one. Additionally, the author had added social influence and marketing variables. 
[bookmark: _GoBack]	The result illustrated that young male consumers obviously attract to brand image. It also showed the positive relationship with social influence. Marketing has no significant effect on young male consumer decision. 
	This paper is interesting since smartphone is in everyone’s daily lives. Moreover, we are able to know more factors that affect one to buy a smartphone. 
	The method adopted is appropriate. Nevertheless, if the author did not limit the gender, the result might be more convincing and the paper will be more interesting as well. 
	The variables used are quite good but some are confusing such as, brandimage1, brandimage2, price1 and price2. If the author could change the name to more specific for each variable, it could be understood easily. 
	For my perspective, the author should write more in literature review about other factors that can drive people to buy a smartphone, not just those five factors. Also, the number of respondents, 213 participants, was not enough to represent the buying decision of overall young male. Therefore, the author should include more participants in order to have less bias. 
