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MK 326 International Marketing
Group Assignment 2.1 SRC & Ethnocentrism

8 Countries
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8 Countries for MK 326

1. France 
2. Canada
3. ENGLAND 
4. Chile 
5. Germany 
6. Italy 
7. Australia 
8  Belgium
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MK 326 Group Assignment 2.1 : 
Chapter 1 on SRC and Ethnocentrism

▪ Each group please prepare a 1 slide presentation on SRC and 

Ethnocentrism of your country

▪ Please be specific as possible. You may use graphs, visuals  and 

examples to illustrate your point across to me.

▪ Also please address what impact with SRC and Ethnocentrism have on 

other countries. Have fun ka ☺

▪ Due next class January 27th
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The Self-Reference Criterion and Ethnocentrism

Both impede ability to accurately assess foreign market

Self-Reference Criterion (SRC)

• Unconscious reference to own cultural values, 
experiences, knowledge

• Problematic when used as basis for decisions

Ethnocentrism

• One’s own country, culture, or country is best

• Most problematic when affluent countries work with less 
affluent
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McDonalds in India: Example of SRC
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FRANCE
Creative Visuals
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CANADA

Information: Impact
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ENGLAND
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CHILE
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GERMANY
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ITALY
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AUSTRALIA
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BELGIUM
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Certain steps to avoid adverse impact 

of self reference criterion are:

1.Understand foreign market in terms of 

traits, culture, values, beliefs.

2.Compare and differentiate with home or 

local country.

3.Separate the parameters as per self 

reference criterion.

How does ethnocentrism apply to 

SRC?

✓ SRC is an unconscious reference 

to one's own cultural values, 

experiences, and knowledge as a 

basis for decision making. 

✓ While ethnocentrism is the notion 

that one's own culture or company 

knows best how to do things.


