Advertising Brief - Sample
Background: (Brief Background and reason for launch)

Lux Bar Soap was relaunched in the market in the year 2009. However shares have significantly dropped  5% due to expansion of other segments being the health segment with the cannibalization of the Dove Bar soap with existing market share of 10%.

Therefore the team will be relaunching Lux Bar Soap  “Detox” to recapture the market and gain back market share.

Target Market: 
Working Women in B,C,D+ classes aged 24-35 who are really concerned about taking care of their skin and want to look beautiful. etc

Business Objective:

1. To increase market share by 10%
2. To strengthen Lux under the main umbrella as the leader soap in the Thai market.

Business Strategy:

1 To relaunch Lux Bar Soap with 4 variants in the “Detox” claim by Qtr 4, 2012
Advertising Objective:

1. To create brand awareness on the new Lux Detox with expected level at 80%.

2. To induce (50%)  trial 

3. To further enhance and strengthen “Lux” brand in terms of image

Consumer Response:
 “ I really want to run out and buy the new Lux Bar Soap. I’m so confident that it will make my skin so beautiful because of the Detox”factor.
TVC requirements:

1. The ad must meet global standards- star endorsed

2. It must be creative and differentiate itself from competitor ads

3. The “Detox” effect must be clearly communicated how it could help enhance beautiful skin

4. The ad must look modern and suitable for Thai consumers
5. Computer graphics from global to be edited to communicate “Detox” benefits
Action Standards:

1. The Advertising Storyboard Test must achieve top of mind with scores above or at par with existing ad.

2. Brand awareness must achieve 80% target after launch
3. The ad must help induce trial by 50% or above
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